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The Canadian Barley 
Roundtable update
Dave Bishop  |  Alberta Barley Chair

Alberta Barley’s mandate and all-encompassing 
priority is to strengthen our crop sector by 
upholding barley as a competitive crop for 
Alberta farmers. As referenced in previous 
editions of The Grain Exchange, the Getting 
to Growth barley action plan is an Alberta 
Barley initiative and has been the catalyst for 
change in our industry. Resulting from this 
action plan was the formation of the Canadian 
Barley Roundtable, unifying the barley value 
chain across Canada. The roundtable ensures 
the entire industry is represented by including 
numerous provincial producer groups, the 
research community, seed companies, maltsters, 
brewers and exporters.

The Canadian Barley Roundtable’s first meeting 
was in April 2018 and the group has made 
significant strides since then. The roundtable 
created a smaller working group to endorse 
collaboration, eliminate duplication and provide 
recommendations to the roundtable. 

On January 17, 2019, the roundtable met in 
Saskatoon, SK and confirmed recommendations 
from the working group that the industry’s 
priorities be divided into four pillars; research, 
market development, variety acceptance and 
market access. More specifically, the roundtable 
appointed working group members, the 

Brewing and Malting Barley Research Institute 
(BMBRI), the Canadian Malting Barley Technical 
Centre (CMBTC) and the Barley Council of 
Canada (BCC), to respective priority areas. At 
the time of writing, the roundtable assigned 
CMBTC, BMBRI and BCC to provide initial 
recommendations for implementation by 
March 15, 2019. We look forward to reporting 
further progress on the working group’s 
recommendations. 

Alberta Barley is proud to be a leader in this 
ground-breaking collaboration amongst the 
value chain. We know that now is a pivotal 
time for Canadian barley as there’s growing 
international demand from China and Japan, 
along with a booming craft beer industry, both 
domestic and international. Not to mention our 
domestic feed market, which the roundtable 
recognizes and intends to position barley 
competitively for acres. Collectively and aligned, 
we strive to capitalize on these opportunities.

This being my first message as Alberta Barley 
chair, I thank you for picking up The Grain 
Exchange and following along with the 
commission’s work. We’re excited about this 
new era of collaboration in the barley industry. 
Lastly, I look forward to future updates on 
the progress made by the Canadian Barley 
Roundtable. 

Striving for continual growth
Gary Stanford  |  Alberta Wheat Commission Chair

When I look back on my past six years with the 
Alberta Wheat Commission (AWC), I can hardly 
believe our accomplishments. AWC continues 
to take on endeavors and in turn, we’re viewed 
as a leader in Canada’s agriculture industry. And 
the best part? AWC is still in its early years and I 
believe the best is yet to come. 

For those who don’t know me, my name is Gary 
Stanford, the new chair of AWC. It was a great 
honour to be elected chair following our annual 
general meeting during FarmTech in January. I 
have been on AWC’s board since its inception 
in 2012 and I’m also the past president of Grain 
Growers Canada. I’m often referred to as a 
political-junkie, hence my Twitter name ‘Senator 
Stanford’. When I’m not on my farm in the sunny 

south near Magrath, you can likely find me in 
Ottawa with Team Alberta or Grain Growers 
Canada amongst the political action. 

Many of you may recall August 1, 2012 being a 
significant date for Alberta wheat growers. It 
marked the beginning of marketing freedom 
for wheat and barley farmers in western 
Canada and the official formation of AWC. Prior 
to this date, there were two separate wheat 
commissions in Alberta; the Alberta Soft Wheat 
Producers Commission and the Alberta Winter 
Wheat Producers Commission, which I served 
on as a board member. In the initial stages of 
the two wheat commissions merging, I saw 
great opportunity by this joining of forces. We 
could leverage financial resources to really make 
a difference in areas such as provincial and 
national policy, as well as research. I’m happy 
to say six years after having this vision, AWC has 
done just that. 

Continued on next page

Better Together
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AWC is now viewed as an industry leader in 
policy, government relations and research, 
but we have grown immensely in other areas 
such as market access and development, 
advocacy and communications. We even took 
on administering the FarmCash cash advance 
program! The mandate and mission is the same; 
return value back to Alberta’s wheat farmers. 

By now it’s likely apparent that I’m very proud 
of the many accomplishments we’ve achieved 
as a commission. I’m grateful my fellow board 
members have trusted in me to lead the 
commission in my final year with AWC. I would 

like to thank our past chair Kevin Bender (who 
has left me big shoes to fill) and Terry Young, 
who chaired our research committee. Kevin and 
Terry were founding board members with AWC, 
so I thank you both for all your time committed 
over the years. I would also like to welcome new 
board members Janine Paly and Jason Lenz to 
the AWC board. 

General Manager’s Message
Tom Steve, General Manager  |  Alberta Wheat and Barley Commissions

Mastering amalgamation 
Managing two major crop commissions in 
Alberta is a rare privilege that came my way 
roughly 18 months ago. 

The journey has been both exhilarating and 
at times daunting as we invented a new 
management structure literally on the fly.

The argument often made by those who feel 
each crop commission should have its own 
dedicated management team is that smaller 
acreage crops will receive less attention. In my 
experience, the opposite is true. 

In our office in Calgary we spend roughly equal 
amounts of time on Alberta Barley and Alberta 
Wheat Commission (AWC) business despite the 
fact that AWC’s operating budget is nearly three 
times that of Alberta Barley. We’ve accomplished 
this by taking a team approach in each of our 
departments and program areas. No one is 
assigned exclusively to wheat or barley. They do 
both.

On any given day we are alternating our 
attention between wheat and barley projects, 
although in some departments such as finance 
or policy the work isn’t specific to either crop. 

This creates synergies and significant cost 
savings. Integration of our management teams 
generated cost savings for the two commissions 
of $350-thousand annually which frees up more 
funding to spend on our major program areas  
of research and market development and  
other initiatives.

We’ve set some aggressive goals for Alberta 
Barley and AWC in 2019. In barley, we are in the 
midst of the Canadian Barley Roundtable project 
which is designed to create a more effective 
and collaborative operating model for the barley 

industry. The project is aimed at helping us 
take advantage of market opportunities while 
sustaining barley as a competitive cropping 
option, as discussed in Dave Bishop’s message 
on page 1. We are also focused on plotting the 
future of the Field Crop Development  
Centre (FCDC) in Lacombe and its barley 
breeding program.

In wheat, a major priority in the coming year will 
be the renegotiation of core wheat breeding 
agreements with Agriculture and Agri-Food 
Canada (AAFC) and the universities of Alberta, 
Saskatchewan and Manitoba. Through these 
agreements, AWC and the other commissions 
provide funding for public breeding programs, 
mainly to cover staffing costs. The current five-
year core agreements that expire in 2020 are 
valued at approximately $30 million and AWC’s 
share works out to roughly $11.7 million.

Two other major priorities for AWC in the 
coming year are FarmCash and Life’s Simple 
Ingredient. The FarmCash cash advance 
program was launched in September of 2018 
and has been a tremendous success to date. We 
are proud to offer this competitive option for 
Alberta producers of 45 different commodities 
and are committed to a transparent operating 
model where all financial information will be 
shared and any proceeds will be returned to the 
agriculture industry in Alberta.

On Life’s Simple Ingredient, we are working 
closely with Cereals Canada to develop a 
national consumer campaign backed by 
scientific research and credible data on the 
nutritional value of wheat-based foods.

As we move into the busy spring seeding 
season, please keep the safety of yourself, your 
family and your employees, top of mind.

Value Creation: No Data, No Deal
Geoff Geddes  |  The Word Warrior

When it comes to cologne or time with the in-laws, less is more. But when 
you’re asking wheat and barley growers to show you the money for  
value creation, you’d better show them the data first, and the more the 
merrier. That’s the message from western Canadian cereal commissions, 
including the barley, oat and wheat commissions from Alberta, Manitoba 
and Saskatchewan.

Though there is strong support for the need to fund variety research, the 
Government of Canada’s current consultation process on value creation 
leaves many in the industry wanting more: more information; more 
consultation; more numbers.

In a recent letter to Agriculture Minister Lawrence MacAulay, the 
commissions called for major changes in the process that thus far has 
proposed two models – end point royalties and trailing royalties – for 
wheat, oat and barley seed.

Sitting down and speaking up
After the government’s consultation sessions in late 2018 left producers 
frustrated, industry held a number of forums in January at major farm 
events in Alberta, Saskatchewan and Manitoba. Included was a session  
at FarmTech in Edmonton sponsored by the Alberta Wheat Commission 
(AWC) and Alberta Barley and hosted by Alberta Seed Growers. 

If it wasn’t clear already, AWC’s position was stated in black and white 
during FarmTech in the form of a board motion. 

“It outlined our concerns about the need for more consultation and 
a complete economic analysis of the two models,” said Tom Steve, 
general manager of AWC and Alberta Barley. “The motion, which was 
overwhelmingly passed at our AGM, concluded with an emphatic 
statement that we would only support a change in the royalty system if it 
delivered a clear economic benefit to farmers.”

Everyone agrees that, like driving Highway 2 in a blizzard to see your  
loved ones, the journey towards a better funding model is challenging  
but necessary; yet in both cases, speed kills.

 “As producers, we all acknowledge the need to maintain, sustain and 
grow varietal research in Canada,” said Hannah Konschuh, AWC Vice-
Chair and Director - Region 2. “Although it’s never too early to have the 
conversation about alternative funding models, we would be ill-advised 
to rush this, as producer buy-in and industry-wide agreement is critical. It’s 
certainly time to have the discussion and analysis, but it’s not time to push 
something through.”

Talking about dollars just makes sense
With the spotlight squarely on new funding models, it’s easy to overlook 
the tremendous investment that producers and commissions already  
make in variety development.

“We feel that investment will have to be taken into account in any new 
royalty system,” said Steve. “For example, we just had the announcement 
in January of the national wheat cluster, which represents $25 million over 
five years for variety development. Of the cluster funding, $11 million is 
producer check-off money matched by the federal government.”

AWC and its fellow commissions in Saskatchewan and Manitoba are 
currently renegotiating core wheat breeding agreements with Agriculture 
& Agri-Food Canada (AAFC) and the prairie universities that also 
operate wheat breeding programs. Those agreements support variety 

development to the tune of $25-$30 million over five years, and are 100 
per cent producer funded.

“Between the two deals, that’s up to $40 million of producer money 
invested in variety development,” said Steve. “When you’re looking at the 
potential for endpoint royalties or royalties on farm saved seed, we argue 
you must factor in the money producers are already contributing.” 

Then there is the national barley cluster funding of $10 million over five 
years, of which about $4 million is producer money. Add to that the 
roughly $3.8 million of barley core breeding agreements with AAFC 
and the University of Saskatchewan, plus another $900,000 historically 
provided by Alberta Barley for the field crop development centre in 
Lacombe, and even the arithmetic-challenged can do the math.

“If you look at the complete picture of what farmers are investing in wheat 
and barley breeding in western Canada, it’s in the neighborhood of $50 
million over five years,” said Steve.

Of course, those funds are all going to public breeding institutions, 
so they don’t solve the problem of how to attract more investment in 
private breeding efforts that aren’t supported by the commissions or the 
government.

“A big part of this whole funding model discussion must address  
how private companies can access royalty streams that provide  
them a proper return on investment,” said Steve. “This is integral to  
creating an environment that stimulates more investment in wheat and 
barley breeding.”

Questions need answers
Undoubtedly, there is still much work to do and conversations to be had 
before progress can be made on a new funding model. There are plans 
for an online survey, and all prairie commissions are calling for further 
consultation, which can only be meaningful if based on a sound economic 
review of the two models put forth.

“We would also like to see consideration and analysis of other models 
proposed by producers,” said Konschuh. “Any further talks must focus 
directly on engaging producers, and any models in play need to clearly 
demonstrate the net benefit.”

It’s also vital that the process going forward provides something the 
industry feels has been sorely lacking to date: answers.

“There has to be more meetings held on a regional basis where farmers 
are formally invited and included,” said Dave Bishop, Board Chair of Alberta 
Barley. “At the end of the day, they are the ones who will be most affected 
financially, so their concerns must be center stage: What will it cost? Who 
will manage it? How will it be rolled out and enforced? None of those 
questions have yet been answered to anyone’s satisfaction.”

If there’s a silver lining in all this, it’s that the commissions and those they 
represent seem united in the view that progress is needed on alternative 
funding models for variety research. 

“We understand the need to create more value; the process to get there 
has been an issue that needs improvement if we hope to bring more value 
to all stakeholders,” said Bishop.

Less may be more for cologne users, but if the government is to smell the 
sweet scent of success in their push for change, it appears that “less” won’t 
get it done.

AWC is now viewed as an industry leader in policy, 
government relations and research, but we have grown 
immensely in other areas such as market access and 
development, advocacy and communications.”

“
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As of January 2019, the Canadian Transportation 
Authority (CTA) has used their new ability to investigate 
transportation issues under their own prerogative to 
investigate freight rail service issues in the Vancouver area. 
This is the first use of this power since it was granted to the 
CTA through an amendment in Bill C-49 the Transportation 
Modernization Act, one of several amendments which 
were fought for by farm and commodity groups including 
the Alberta Wheat and Barley Commissions. The CTA’s 
ability to take action is a direct result of the work of the 
commissions and has resulted in a significant change in 
how government regulators are able to approach their job 
of ensuring efficient rail transportation. 

The investigation in Vancouver began due to complaints by 
shippers after rail congestion concerns led both railways to 
use freight embargos in late 2018, impacting the movement 
of numerous commodities including agricultural products. 
It is gratifying to see regulators using the new powers that 
farm commodity groups fought hard for.

Prior to receiving the power to investigate on their own, 
the CTA was restricted to investigating rail service issues 
only if a shipper complained. This resulted in several 
concerns for the shippers. They were concerned that they 
may be treated different for raising a concern than others 

who remained quiet. The complaint process also risked 
becoming costly due to legal expenditures. While a level 
of service complaint was expected to be resolved in 90 
days, the complaints often extended beyond this deadline 
due to complexity and the appeal process of rulings. These 
costs proved to be significant over time as rulings can be 
appealed. An example is the complaint brought by Louis 
Dreyfus in early 2014, which ended the appeal process in 
early 2019. 

Under the newly amended Transportation Act, shippers 
now have access to the new Informal Dispute Resolution 
service. The CTA has set up a rail help line for shippers to 
call in to attempt to resolve concerns before they raise 
a formal complaint. This has the potential to allow for 
shippers to address their concerns in a quicker, cost-
effective, and anonymous manner. 

These new powers will help identify and address the 
ongoing failures of the railway system; those same 
failures that prevented grain from moving through the 
winter months of 2013/2014 and 2017/ 2018. The improved 
transparency that these investigations will provide to 
regulators is a step towards a better functioning railway 
and the long term solutions needed to ensure that farmers 
can get paid to deliver grain at any time of the year. 

CTA Own Motion Powers Show  
Impact of Bill C-49 Amendments
Geoff Backman, Business Development & Markets Manager  |  Alberta Wheat and Barley Commissions 

Why your seeding decisions impact the value  
of other on-farm investments
Jeremy Boychyn, Agronomy Research Extension Specialist  |  Alberta Wheat and Barley Commissions

Crop establishment, which is the timely, rapid and uniform germination 
of sown seeds, is fundamental in setting high yield potential. It creates 
a foundation for the crop’s ability to uptake nutrients, manage those 
nutrients and defend itself from external stresses. Crop establishment 
is affected by many factors including moisture, seed quality, fertility, 
seed treatment, seeding timing and seed placement. Poor or variable 
crop establishment will ultimately reduce overall yield potential and 
subsequently, lower the ROI of post emergence investments made to the 
crop. In other words, if you have less yield potential to protect and harvest 
due to poor crop establishment, the return on investment for your inputs, 
harvest management equipment and your time in the field, drops! This is 
why careful consideration of crop establishment decisions is vital for every 
farm, crop and field.

Farming is a system and no single decision stands alone without affecting 
other parts of that system. For example, variable crop emergence due 
to improper seeding depth, variable seed quality or poor seed-to-soil 
contact, will lead to variable crop staging, decreased plant densities 
or even bare patches in the field. This can lead to increased weed 
competition, inefficient use of water and fertilizer, along with less than 
ideal timing for in crop applications. A study conducted by May et al. 
from 2003 to 2005 demonstrated that wheat seed heavily infected with 
F. graminearum yielded better when seed treatment was utilized. This is 
likely due to the uniformity created by better plant establishment. When 
that seed was not treated, emergence was variable and crop density was 
lower, leading to lower yields.

The importance of crop establishment can also be seen in seeding rates. 
Strong crop establishment through adequate seeding rates will not only 
produce higher yields but will also increase the value of other inputs. For 
example, O’Donovan at al., in 2001 studied the results of plant densities  
on the effectiveness of herbicides in wheat production and  

wild oat control. Higher seeding rates increased herbicide control on wild 
oats by reducing total biomass and seed bank, but also increased wheat 
grain yields. When we help our crops compete more effectively within 
the growing environment through better crop establishment, the weed 
competitors become weaker and herbicide applications are  
more effective.

Timing plays a role in crop establishment as well. Recently, ultra-early 
seeding has shown the potential to generate better crop establishment 
and yield. Funded by the Alberta Wheat Commission, preliminary research 
by Dr. Graham Collier of the University of Alberta and Dr. Brian Beres 
of Agriculture and Agri-Food Canada, has demonstrated that in some 
environments, seeding cold-tolerant breeding lines and certain CWRS 
varieties at greater than 6°C soil temperature, produces a yield drag when 
compared to seeding at 2°C. This is due to a few factors. When seeded 
earlier, the crop captures more early-season moisture, accumulates 
more early-season growing degree days, has earlier canopy closure and 
additional leaf area by the longest day of the year. This allows it to capture 
more energy for grain production. This could mean that your crop will 
better utilize fertilizer, herbicides applied will generate better results and 
your equipment ROI per acre will rise.

Understanding the connectivity of each seeding and pre-seeding decision 
to your cropping system as a whole, will help you to understand how 
these decisions impact your farm as a whole. It will help shed light on the 
downstream effect that seeding decisions have on crop establishment 
and in turn, your profitability. If you treat your seed, increase fertilizer rates 
in the mid-row band, or increase your seeding speed, how might these 
changes impact your crop establishment? How might they affect plant 
health, fertilizer efficiency, herbicide and fungicide applications, or the 
economics of running your swather? These decisions play a significant 
part in cementing the foundation of crop success and profitability. 

The fire was burning thousands of kilometres 
away, but for Alberta maltsters and barley 
growers, news of the Camp Fire in Northern 
California hit very close to home.

“It brought back memories of Fort McMurray,” 
said Bob Sutton, vice-president of sales and 
logistics for Rahr Malting Co. It also brought 
deep concern for their long-time friends and 
clients at Sierra Nevada Brewing.

“It was burning very close to the town of Chico 
and completely wiped out the town of Paradise, 
which is where a lot of the employees of Sierra 
Nevada Brewing happen to live, so some of 
them were directly affected, losing their homes 
or had family members lose homes,” he said.

Ultimately, the fire that started on Camp Creek 
Road last November grew to be the deadliest 
and most destruction in Californian history, 
claiming at least 86 lives. But out of the ashes 
rose a continent-wide fundraising campaign  
and a unique IPA called Resilience Butte  
County Proud. Not long after the fire, Sierra 
Nevada Brewing founder and long-time Rahr 
customer, Ken Grossman, called Sutton to pitch 
the idea.

“Ken had decided to create a project to try to 
develop some relief funds for victims of the fire 
and his idea was to develop a recipe for beer 
that would be shared with brewers across the 
United States,” he said. Brewers would then 
donate 100 per cent of the proceeds from that 
beer to the Camp Fire Relief Fund.

Rahr Malting and its American counterpart, BSG, 
immediately jumped onboard with the plan. 

“The idea was that those breweries that brewed 
the beer, if they happened to use materials that 
came from Rahr or our distribution company in 
the U.S., BSG, we would give them a credit back, 
thereby donating the materials for that beer,” 
Sutton explained. 

But he knew Alberta farmers would also want  
an opportunity to contribute to the Camp Fire 
Relief Fund. 

“We made the offer to all of our farmers, that if 
anybody wanted to donate one tonne of barley 
for this project, we would make sure Sierra 
Nevada would know who they are,” Sutton 
said. But while Sierra Nevada Brewing was 
busy securing resources for other participating 
breweries, they hadn’t made any requests  
for themselves.

“They were making several large batches of 
Resilience IPA to be sold around the U.S. in cans,” 
Sutton said. “So in talking with our CEO Willy 
Rahr, we decided that what we would do is 
donate the malt for Sierra Nevada’s production 
of that beer and that amounted to one full rail 
car of malt.”

Union Pacific Railroad also pitched in covering 
the cost of freight on its lines.

Organizers initially thought a few hundred 
brewers would participate, but in the end nearly 
1,500 signed up with the goal of raising $15 
million. Alberta producers also donated  
100 tonnes of barley to the cause.

“Alberta producers are pretty generous people, 
so I was very pleased, but I really wasn’t 
surprised. In putting that offer out there we were 
pretty confident they would step up and they 
did,” said Sutton.

As for Resilience IPA, it’s still available south of  
the border. 

“It’s great tasting beer with good malt, good 
hops,” Sutton said.

Brewing  
Resilience 
By Shannon VanRaes

For more information on the research resources referred, 
please contact our agronomy research extension specialist, 
Jeremy Boychyn at jboychyn@albertawheatbarley.com

3albertawheat.com | albertabarley.com



Two years ago, I embarked on an adventure. 
I was selected as a Nuffield Scholar for 2017, 
which opened the door to travelling to uncover 
“best practices in the barley value chain.” For 
those unfamiliar with Nuffield, they sponsor 
scholars to conduct research on topics they are 
passionate about and will also provide a benefit 
to agriculture in Canada. The scholarships 
invest heavily in individuals. Financial support 
is provided, but the real value is in the Nuffield 
Network. When I travelled, so many doors were 
opened for me that I would have never had 
access to before. My scholarship was sponsored 
by Western Grains Research Foundation, an 
organization also charged with returning value 
to Alberta grain farmers. 

Starting in January 2017, I spent time travelling 
in New Zealand where I talked with farmers in 
amazing ag climates that could grow virtually 
anything. I gained a great overview of the New 
Zealand hops supply chain, met with brewers 
who have seen craft flourish as it makes more 
sense to brew rather than import. I was also able 
to meet with Gladfield Malt, a malt company  
that started small and is in the process of 
expanding significantly.

I then flew from New Zealand to Australia and 
spent February (2017) meeting with various 
producer groups and all sorts of members of the 
barley supply chain. This provided an interesting 
case study of a country that is similar to Canada 
in size and population; they’re also dependent 
on exporting and seeing urbanization impact 
farming in many ways.

I hopped on a plane from Australia to Brazil in 
March (2017) for the Nuffield Contemporary 
Scholars Conference. This conference is a part of 
the Nuffield Scholarship program and it provides 
networking opportunities with international 
agricultural leaders. Here, I got to meet the rest 
of the 2017 scholars from around the world. It 
was fascinating to meet other scholars and hear 
about their study topics such as robotics, luxury 
branding, sustainability, etc.

Over the past two years, I have incorporated  
the United States into my study and travelled 
 to beer tourism hot-spots such as Portland  
and Colorado, where cutting edge development 
is being done in barley breeding and supply 
chains.

Over the past two years, I have been able to 
apply some of the lessons I learned during my 
Nuffield travels to my business at Red Shed 
Malting and my local Alberta agriculture industry. 

This past summer, Alberta Barley was kind 
enough to invite me to an industry roundtable 
session regarding adoption of new barley 
varieties. I learned that small scale maltsters can 
provide great value in helping overcome variety 
lock-in issues. We’re working with Canterra and 
Syngenta (another one of my sponsors!) on 
getting new varieties like Connect and Synergy 
into the hands of brewers as quickly as possible, 
and as variety-specific base malts. We hope 
this will make it easier for brewers to determine 
if they like these new varieties. I was also 
honoured to host a stop during a tour put on by 
the Canadian Malting Barley Technical Center, 
which consisted of barley and malt buyers from 
China. It was exciting to hear the tour was a 
success and in the weeks to follow, we saw the 
first vessels of Synergy shipped to China. 

In conclusion, throughout my travels I saw 
many examples that demonstrated the need 
for us as farmers to communicate directly with 
consumers. Everywhere I went, I saw farmers 
stressed and feeling attacked by consumers who 
were making decisions on fear-based marketing 
and uneducated viewpoints. As painful as 
this can be, we need to be able to see the 
opportunities in the underlying drivers of these 
perspectives. Purchasing food is an increasingly 
emotional decision. Consumers want to feel 
connected to their food, they want to know that 
the food is healthy, safe and further, they are 
increasingly making decisions they feel help the 
environment, their community and their family. 
Having consumers visit farms helps bridge 
the knowledge gap. This can help consumers 
understand the decisions us farmers are making, 
it allows us to explain what sustainability means 
to the agriculture community and what we are 
doing to continually improve. Most importantly, 
it allows consumers to see that this is the food 
we’re feeding our kids too (well except in the 
case of beer!).

So how am I going to bridge this knowledge 
I have gained into value for the Alberta barley 
value chain? Well, as my time as a Nuffield 
Scholar comes to a close, I will be publishing my 
Nuffield final report. My final report will include 
an analysis and actionable recommendations for 
members of the barley value chain. I hope it is 
used to provide insight to others in the craft beer 
supply chain and those interested in adding 
value to other commodities too. The report can 
be found on Nuffield Canada’s website here: 
http://nuffield.ca/wp/scholar/matt-hamill/ 

My Nuffield  
Scholarship journey 
Matt Hamill  |  2017 Nuffield Scholar and part-owner at Red Shed Malting

FarmCash offers lower interest rates than you’ll 
find through chartered banks and other financial 
institutions, and at 18 months for grains, oilseeds 
and honey and 24 months for livestock, the 
repayment period is more forgiving.” 

“

Farming is unique right down to the way you manage your dollars and 
cents. Every farmer knows that lining up the timing of your input purchases 
won’t necessarily coincide with the ideal market conditions for selling your 
product. And that puts you in the position of either selling at what could be 
a lower price than anticipated, or financing your crop through a production 
loan with interest rates that shrink your margins. 

On September 1, 2018, The Alberta Wheat Commission (AWC) launched 
FarmCash, a competitive cash advance option under the Federal 
Government’s Advance Payments Program (APP). Our motive for launching 
FarmCash was simple: the APP tool helps farmers manage cash flow to 
avoid these challenges and improve profitability. The APP is designed with 
the uniqueness of agriculture in mind. 

This federal loan guarantee program provides producers with easy access 
to low-interest advances. Through FarmCash, producers can apply for 
advances of up to $400,000 per program year with the first $100,000 
interest free. Producers can apply for advances on 45 commodities 
including all major crops, honey and livestock with a one-time application 
fee of $50. 

FarmCash offers lower interest rates than you’ll find through chartered 
banks and other financial institutions, and at 18 months for grains, oilseeds 
and honey and 24 months for livestock, the repayment period is more 
forgiving. That extra time gives farmers more power to keep their 
product in storage until market conditions are right, also serving as a risk 
management strategy for any unplanned events like rail delays. 

In going through our due diligence process prior to launching FarmCash, 
AWC learned that the uptick from farmers on the APP could be stronger. 
With the sheer volume of cash flowing through your operation  
at any given time, having a tool designed specifically for your needs  
is essential. 

With that in mind, AWC designed a cash advance option for Alberta 
producers to help grow awareness of this valuable tool and foster 
improved returns. Through the development phase, we mapped out a 
way to make the FarmCash application process more user friendly and 
less time consuming. Our platform is simple, convenient and streamlined. 
The application is fully automated, taking you through a step-by-step 
process that is slimmed down to show only the information relevant to 
you. You can also apply by downloading the application and emailing it to 
farmcash@albertawheat.com, by speaking to a FarmCash representative 
at 1-855-376-2274, by faxing it at 403-717-1966, or in person at AWC’s 
Calgary office. FarmCash will issue your payment within 3-5 business days 
after receiving your completed application. 

Further, AWC’s FarmCash business model is transparent: if AWC sees any 
profit from administering FarmCash, it will be returned to benefit the entire 
agriculture industry in Alberta. To learn more about FarmCash and how we 
can help you manage your financial obligations, please call our office at 
1-855-376-2274 or visit www.farmcashadvance.com.

LOVE FARMING BUT HATE PAPERWORK? 
Stay tuned for new FarmCash features that will give you more time  

to do what you do best.

Cash Advance Program
FARM CASH

Made available by 
Agriculture and Agri-Food Canada’s 

Advance Payments Program

FarmCash is an Advance Payments 
Program administered by the  
Alberta Wheat Commission.

Visit farmcashadvance.com to learn more about our easy-to-use  
online platform and flexible advance options.

Phone: 1.855.376.2274  I  Fax: 403.717.1966 

FarmCash helps you sell your commodities when the 
market is right—not when you need cash for inputs 
Victoria Decker, Communications Manager  |  Alberta Wheat and Barley Commissions 
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Producer check-off dollars went into the 
development of AAC Crossfield, and they 
will have the opportunity to test it for 
themselves. In addition, those dollars will 
generate a strong return on investment 
for farmers.

“When this variety – and those that 
follow – comes to market, a share 
of the royalties goes to AWC for the 
development of other CPSR varieties,” 
said Steve. “That means part of the 
revenue is returning to the people who 
invested in it, and any way you look at it, 
that’s a good news story.”

Bushels of praise for new 
wheat variety 
Geoff Geddes  |  Word Warrior 

Whether launching a new wheat variety or 
a rocket, the process is similar: Spend years 
researching and planning, then cross your 
fingers and hope it takes off. As it turns out, the 
recent launch of AAC Crossfield by CANTERRA 
SEEDS in partnership with the Alberta Wheat 
Commission was not only successful; it  
was historic.

“AAC Crossfield is the first product of the 4-P 
agreement, and we are very proud of that,”  
said Tom Steve, general manager of the AWC. 

4-P stands for public, private, producer 
partnership, and the deal itself stands as a 
ground breaking collaboration involving 
Agriculture & Agri-Food Canada (AAFC), AWC 
and CANTERRA SEEDS. 

“This was the first agreement of its kind, as it 
featured the government, private industry and 
a producer organization working together on 
a breeding program to bring new CPSR wheat 
varieties to farmers,” said Steve.

The partnership is funded by a $3.4-million 
investment over five years, and if AAC Crossfield 
is any indication, it is money well spent.

“It is a higher yielding variety with excellent 
straw strength,” said Dr. Harpinder Randhawa, a 
research scientist with AAFC who leads the 4-P 
breeding program out of Lethbridge. “It offers 
very good resistance to stripe rust and stem 
rust, and intermediate resistance to fusarium 
head blight. Protein level, kernel size and test 
weight are superb, in the range of the CPS check 
variety.”

In 2016, 11 years after the initial cross was made, 
CANTERRA SEEDS started seed production on 
AAC Crossfield. Most would agree it was worth 
the wait, and that timeline serves as an important 
lesson for industry.

Patience before profit
“Launching this variety is a major milestone for 
the 4-P agreement,” said Brent Derkatch, Director, 
Pedigreed Seed Business Unit at CANTERRA 
SEEDS. “Variety development is not about 
instant gratification. It takes time from a research 
perspective to breed varieties and get them to 
the volume of seed required for the commercial 
marketplace. Now that we have, we’re happy to 
be at the finish line for this first release.”

With the increased scrutiny of wheat quality in 
recent years, Derkatch was especially gratified 
to see the improvement in milling and baking 
quality with AAC Crossfield.

While those behind this new variety are pleased 
with what they see, the people who stand to 
benefit from it are equally impressed.

“CANTERRA SEEDS gave us a demo plot last year 
of five acres for an on-farm trial,” said Wade 
McAllister, a fifth generation grain farmer at 
Antler Valley Farm near Red Deer. “Growing it 
yourself is the best way to test a variety, and 
we loved the look of it from day one. We put it 
in a field of Penhold, seeded them at the same 
rate, used the same fertilizer and found that 
AAC Crossfield was much better visually. AAC 
Crossfield was a bit taller with nice big heads 
and healthy looking plants.” 

Most importantly, the new kid on the block  
really walked the walk come harvest.

“It yielded exactly 5 bushels/acre more than 
Penhold, coming in at just under 100 bushels/
acre,” said McAllister. “We plan to put in more 
acres of AAC Crossfield next year and keep 
some for seed. If this year’s crop goes well, we 
will consider switching our wheat acres over  
to Crossfield.”

At present, AAC Crossfield is under production 
through CANTERRA SEEDS’ seed grower 
shareholders, and is expected to hit farmer fields 
for seeding in the spring of 2019. As thrilling as 
this launch has been for industry, there is more 
excitement on the horizon. 

Keep it coming
“4-P is not a single variety agreement,” said 
Derkatch. “We will start seed production on a 
new midge-tolerant variety – AAC Castle - from 
the partnership later this year.”

Like Derkatch, his 4-P partners see this as just the 
start of something special for all concerned.

“We look forward to other varieties emerging 
from this partnership in the future,” said Steve. 
“The really meaningful part is that we are able to 
show how producer investment directly results 
in new varieties for farmers.”

It works! Two farms took advantage of Farming 
Smarter’s Field Tested project this past season. 

This project sees trained staff with experience  
to conduct effective and reliable on-farm 
research working with producers to execute 
reliable field-scale trials.

Mercer Seeds brought in Farming Smarter 
this past season to provide an unbiased and 
scientifically rigorous examination of ATP 
Nutrition PreCede and ReLeaf products on  
spring wheat; which is a seed dressing and  
a foliar nutritional product.

“I wanted to know if there is a beneficial effect 
and that there could be for my customers as 
well. I don’t want to recommend something  
that I’m not convinced about myself,” says 
Ryan Mercer. 

Farming Smarter did two things for him. They 
set up the trial and explained the reasons for 
the layout and treatments. They also performed 

oversight; which was practical assistance to get 
things done and added the third-party credibility 
to the trial. 

The trial included 370 acres and had nine strips, 
120 ft wide with check strips and different 
treatments. Because it was a field scale trial, it 
needed 120-foot sprayers and drills.

Mercer says it adds a whole other layer of 
credibility to have Farming Smarter involved 
in the trial. He recommends to other growers 
working with them for on-farm research. 

“If you’re curious about something or looking at 
spending a bunch of money, this is a great way 
to try it before you spend thousands of dollars,” 
Mercer says.

Lewis Baarda, Farming Smarter’s on-farm 
research project lead, adds that while farmers 
can do on-farm research themselves, they may 
not have the tools, skills and time to ensure the 
research meets a standard that makes it reliable.

“It’s not part of a farmer’s core business to do 
research,” says Baarda. This is where Farming 
Smarter can help. “We curate the trial to make 
sure the data collected is scientifically rigorous 
so that farmers can confidently use it to make 
decisions on their farm,” he says.

“We walk with them all the way and provide 
oversight every step of the way. We do a proper 
analysis of the data to give to the farmer. We 
collect the data, we analyze it, package it and 
write a report that outlines what we see.”

The second project had different parameters 
and objectives but was equally successful. 

To find out more about on-farm research on 
your farm call Lewis Baarda, 403-317-0022.

“We curate the trial to make sure the data collected is 
scientifically rigorous so that farmers can confidently 
use it to make decisions on their farm,”

Farming Smarter truck filled with sample bags from the trial harvest at Mercer Farms. These will be 
analyzed to provide information on grain quality to augment geo-referenced yield data from the trial.

On-farm research made easy
Claudette Lacombe, Communication Manager  |  Farming Smarter

Dr. Harpinder Randhawa
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A letter from BMBRI’s new  
executive director 
Gina Feist, Executive Director  |  Brewing and Malting Barley Research Institute

Who is the Brewing and Malting Barley Research 
Institute (BMBRI)? The BMBRI supports the 
development of world-class malting barley 
varieties in Canada and is the voice for maltsters 
and brewers in setting research and breeding 
targets for malting barley in Canada. BMBRI was 
established in 1948 and 70 years later, continues 
to have high relevance for its members: North 
American maltsters and brewers, Canadian craft 
brewers, seed companies and provincial barley 
commissions.

Malt barley production faces many challenges. 
Over the past decade barley acres in Canada 
have plummeted due to the lower profitability 
of growing barley as compared to other crops. 
Achieving higher profitability is hampered by 
the fact that acreage is dominated by two malt 
barley varieties, AC Metcalfe and CDC Copeland, 
which account for over 75 per cent of the 
seeded acres and were registered over 20 years 
ago. Other varieties such as AC Synergy are 
showing promise with a significant increase in 
acres over the last five years, now occupying  
11 per cent of Canadian acres.

Despite the challenges facing the malt barley 
industry, BMBRI members continue to have 
access to a steady supply of quality malting 
barley. So how is BMBRI creating value for 
its members and addressing the issues that 
malt barley faces in Canada? The BMBRI’s 
activities build upon three pillars: research & 
development, evaluation and communication. 

By investing over 40 per cent of its budget in 
research, the BMBRI funding contributes to the 
development of improved malt barley varieties, 
best management practices for growing 
barley and investigation of issues faced by the 
malting and brewing industry. Due to the cost 
of research, leveraging this investment is of 
the highest priority and ensures that adequate 
funding is available for the research priorities of 
the industry. For example, the recently funded 
Barley Cluster valued at over $10M, leverages  
the BMBRI investment by 25 times.

Breeding new malt barley varieties requires 
extensive testing over a period of more than 
a decade. BMBRI participates in the facilitation 
and coordination of the Collaborative Test sites. 
The Collaborative Test site data is a critical part 
of the testing of new lines being considered 
for registration and ensures these new lines 
meet the requirements of the industry. Post-
registration, BMBRI members perform plant scale 
testing to gain an understanding of the new 
varieties’ performance in the malthouse and 
brewery and how the new varieties will fit  
each member’s needs. 

BMBRI acts as the voice for maltsters and 
brewers in Canada by working closely with 
researchers and funders to communicate the 
research priorities of the malting and brewing 
industry, by representing the interests of its 
members to federal and provincial government 
bodies and by supporting the production  
and marketing of Canadian malting barley,  
malt and beer.

In a small industry such as barley, collaboration 
with industry stakeholders is essential. BMBRI 
and its members work very closely with the 
Canadian Malt Barley Technical Centre (CMBTC), 
the provincial barley commissions/associations, 
Western Grains Research Foundation, Barley 
Council of Canada, seed companies and  
grain handlers to contribute to a vibrant malt 
barley industry. 

For more information on BMBRI 
please contact:
Gina Feist, Executive Director BMBRI 
P. 306.370.1787 
E. gfeist@bmbri.ca 
http://bmbri.ca/ 

“The BMBRI supports the development of world-class malting barley 
varieties in Canada and is the voice for maltsters and brewers in setting 
research and breeding targets for malting barley in Canada.”

The barley and wheat industries across Canada will be receiving federal 
support through the Canadian Agricultural Partnership (CAP) framework, 
the successor of the Growing Forward II framework. The submissions, 
referred to as “clusters” have a shared funding model with 45 per cent 
provided by industry, predominantly producer, and 55 per cent provided 
by Agriculture and Agri-Food Canada (AAFC). Both the barley and wheat 
clusters have been in the works for several years with activity officially 
beginning in April 1, 2018. 

Alberta Barley will be contributing $899,664 over five years to the barley 
cluster, which is valued at $10.3 million. Funders of the barley cluster 
include Alberta Barley, Saskatchewan Barley Development Commission, 
Manitoba Wheat and Barley Grower’s Association (MWBGA), Western 
Grains Research Foundation (WGRF), Brewing Malt Barley Technical Institute 
and the Canadian Field Crop Research Alliance (CFCRA), which represents 
eastern funders. The Barley Council of Canada is serving as the applicant 
and administrator of the cluster on behalf of all funders. The barley 
cluster will include support for variety development at the University of 
Saskatchewan’s Crop Development Centre and AAFC’s Brandon program. 
It will also include pathology, agronomy and processing projects. 

The wheat cluster, valued at $24,973,637, includes projects from across 
Canada and brings together funding from the Alberta Wheat Commission 
(AWC), Saskatchewan Wheat Development Commission (SWDC), 
Saskatchewan Winter Cereals Development Commission, MWBGA, Winter 
Cereals Manitoba, WGRF and the CFCRA, which represents eastern funders. 

Projects include support for variety development, including CWRW, 
CWSWS and CPSR programs in Alberta, pre-breeding and agronomy. 
AWC’s total contribution within the cluster is $2,639,358 over five years. 
The Canadian Wheat Research Coalition (CWRC) is serving as the applicant 
and administrator of the cluster on behalf of all funders. CWRC is a recently 
formed organization that brings together AWC, SWDC and MWBGA, with 
the intention of funding research, especially variety development, that 
benefits producers across the prairies. Directors from the three prairie 
commissions serve on the board of the CWRC and existing commission 
staff carry out all tasks. 

AWC is also contributing to another cluster under CAP: The Integrated 
Crop Agronomy Cluster (ICAC). The ICAC, which was announced over 
the summer, is being led by WGRF, and includes a variety of commodity 
funders from across the prairies. AWC will be contributing $175,000 to the 
nearly $9 million five year cluster. AWC will also be contributing additional 
funding to projects that were not included in the final, approved cluster but 
were still recognized as being necessary and valuable to producers. 

Alberta Barley, AWC and our funding partners are still gathering our 
learnings from the last barley and wheat clusters and are working 
on packaging them for our members. The new CAP clusters have an 
enhanced knowledge transfer element to ensure that members are able  
to see the value this research is providing and the impact it will have on 
their operations.

CAP clusters bring five years of support to barley 
and wheat research
Lauren Comin, Director of Research  |  Alberta Wheat and Barley Commissions 

Alberta Barley will be contributing $899,664 over five years  
to the barley cluster, which is valued at $10.3 million.”“

6 albertawheat.com | albertabarley.com



Deliver what you declare
The Declaration of Eligibility is a legal document, 
incorrect information is a liability.5

keepingitclean.ca/cereals
  @KICCanada     @KICCanada     company/kiccanada

4 Store your crop properly 
Maintain crop quality and keep it free  
from harmful cross contaminants.

SIMPLE TIPS TO 
KEEP YOUR CEREALS 
READY FOR MARKET5

Let’s all work together to 
protect Canada’s reputation and 
keep markets stable and open.

1
2
3

Use acceptable pesticides only
Only apply pesticides that are both registered  
for your crop and won’t create trade concerns.

Always read and follow the label
Applying pesticides or desiccants without following  
label directions may result in unacceptable residues.

Grow disease-resistant varieties &  
use practices that reduce infection 
Diseased crops may create a market risk.

For sprayer and nozzle information visit  

Sprayers101.com 
A resource for pesticide application in agriculture

Healthy farmer: healthy farm 
Heather Watson, Executive Director  |  Farm Management Canada

The title of this article is borrowed from a recent 
discussion held at our Agricultural Excellence 
Conference in Winnipeg. It’s simple yet perfect, 
as it reminds us of the interconnectedness 
between our well-being and that of the farm and 
everything associated with the farm, including 
our families. 

Results from the National Survey of Farmer 
Mental Health conducted by Dr. Andria Jones-
Bitton at the University of Guelph reveal that:

• 45 per cent of producers were classified as 
having high stress;

• 58 per cent of producers met the criteria for 
anxiety classification;

• 35 per cent of producers met the criteria for 
depression; and

• 40 per cent of producers would feel uneasy 
about seeking professional help because of 
what people may think.

When it comes to farming, the effects of mental 
health go beyond the individual farmer. The 
business must keep going, the team must be 
led, the animals fed and crops managed. Not 
only must we consider the mental health of the 
farm manager, but also the farm team and how 
the manager and team are equipped to support 
positive mental health. 

Every time I travel, I’m reminded to put my 
mask on first before assisting others. As farmers, 
giving it your all is just what you do; it’s what 
you’ve always done. However, it’s important to 
remember to take care of yourself and by doing 
so, you’re able to continue to take care of others. 
This means taking care of your physical health 
such as regular doctor appointments and farming 
safely, but it also means your mental health – 
finding ways to identify and manage signs of 
stress, anxiety and depression. 

Our 25 years of experience tells us there is a 
positive correlation between mental health and 
farm business management. 

Business practices help reduce stress by reducing 
risk and uncertainty. Through planning, farmers 
learn to set realistic goals. They assess the risks 
and opportunities they may encounter and 
put measures in place to mitigate and manage 

what is in and out of their control. Farmers gain 
confidence by identifying potential problems 
before they are problems and when the going 
gets tough, they have a solid plan to fall back on. 
Planning also solidifies the farm team, creating 
a crucial support network including family, 
business partners and advisors.

As you look forward to a new cropping year, 
take a moment to think about how you will 
ensure you’re taking care of yourself, so that  
you can continue to take care of business – 
including the farm, your farm team, your family 
and community. 

Here are some resources that can help you:

• The Do More Agriculture Foundation  
(@DoMoreAg www.domore.ag) initiative 
challenges us to do more – to talk more, ask 
more and listen more. As champions for the 
mental wellbeing of Canada’s producers, 
they envision a culture in agriculture where 
all producers are encouraged, empowered 
and supported to take care of their mental 
well-being. Watch their video ‘It starts with 
me’ to see how you can help change the 
conversation: https://www.youtube.com/
watch?v=heqqgOBSpS0 

• Farm Credit Canada (@FCCAgriculture  
www.fcc-fac.ca/en/ag-knowledge/wellness) 
have developed a webpage that contains a 
number of resources to support mental health 
including a mental health self-assessment tool, 
links to help lines, resources and promotional 
materials to help spread the word including 
public service announcements. They also have 
a new publication called Rooted in Strength, 
available to anyone to support mental health  
in agriculture. 

• The Mental Health Commission of Canada 
offers Mental Health First Aid certification 
(@MHFA.Canada www.mhfa.ca) to train us 
how to help one another when experiencing  
a mental health problem or crisis. 

Investing in yourself is an investment into the 
future of your farm. Cheers to changing the 
conversation and putting yourself first. 

A national coordinating 
body and umbrella for 
cultivating excellence in 
farm management, Farm 
Management Canada helps 
farmers understand the forces 
shaping the world around 
them and provides the 
information, resources, training 
and tools to enhance their 
farm business management 
skills and practices.

“When it comes to farming, the effects of mental health 
go beyond the individual farmer.”

Our 25 years of experience tells us there is a positive correlation 
between mental health and farm business management.” “

Alberta Wheat Commission  
is a proud sponsor of
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Pest management regulatory agency – Re-evaluation 
review process and water monitoring 
The Pest Management Regulatory Agency (PMRA) conducted a series 
of stakeholder consultations throughout the fall and winter in review of 
their re-evaluation program and process. A strategic re-positioning of 
the PMRA is essential in light of the recent neonics proposed decisions. 
These proposed amendments would have an extraordinary impact on 
the ability of farmers to manage pests, particularly in cereals, where there 
is no alternative to treat wireworm. Removing access to critical tools for 
Canadian farmers, while farmers in other jurisdictions retain them, creates 
competitiveness concerns. Capacity to conduct thorough reviews based 
on risk and regional variability has been restricted by the PMRA’s limited 
resources. The modernization of the re-evaluation process is aimed at 
putting Canada on equal footing to processes in other jurisdictions. This 
takes time and numerous steps to ensure there’s engagement from end-
users (farmers), sufficient data collection, agronomic input and otherwise, 
to establish application and usage patterns along with mitigative measures 
where risk is detected. Alberta Wheat and Barley Commissions, through 
Team Alberta and our national partners, Grain Growers Canada and 
Cereals Canada, supported the comprehensive, technical submission of 
the Canada Grains Council to the consultation process. Our submission 
recommended early consultation with stakeholders, additional data 
collections, reduction in non-risk based special reviews and re-evaluations, 
and risk/benefit to be a part of re-evaluations amongst other points. 
Alberta Wheat and Barley Commissions have committed to continue 
supporting the water monitoring data collection through the Government 
of Alberta for another two-years, in order to ensure that additional data is 
available for re-evaluation decisions. By the time of publish, we hope to 
have learned the new direction that the PMRA will take within their  
re-evaluation program. 

Grain conditioning project – Team Alberta 
Alberta Wheat and Barley Commissions have led Team Alberta on the 
development of a comprehensive grain conditioning study to evaluate 
system efficiency, cost and energy usage. The first phase of the project has 
been completed with the delivery of the benchmark report in late January, 
that compiles preliminary information for on-farm grain drying systems. 
This report includes estimates of energy consumption for grain drying in 
Alberta and a high-level inventory of the types of drying systems used, as 
well as the development of basic calculations for farmers to estimate their 
systems cost, including the cost of the carbon levy. The report estimates 
that the cost of fuel used for grain drying in Alberta in 2018 was between 
$35 million to $45 million – which is double the estimated cost for 2017. 
Further, the study estimates that the added cost of the carbon levy equaled 
between $2.5 million to $5 million in 2018. We are actively looking to recruit 

participants in the continuation of this project over the next three years, 
which will look to conduct detailed energy and efficiency evaluations 
of various systems across different regions of Alberta. Please contact 
ssereda@albertawheatbarley.com if you are interested in participating. 

Alberta Elections 2019 
Premier Notley announced in early 2019 that a throne speech will be held 
on March 18, 2019. As such, it doesn’t seem that an early election will be 
called, but rather after March 18, 2019, pending a spring session and/or 
tabling of a budget. Throughout February and into the spring, Team Alberta 
will be holding a number of regional meetings with current MLA’s and 
candidates from all parties. Key policy messaging centres around provincial 
investment in rail transportation, competitiveness through innovation and 
scientific research, overcoming regulatory hurdles and carbon pricing 
related to the sustainability of the cropping sector. 

Changes to Alberta’s trucking regulations –  
Class 1 Licensing.
Largely spurred by the Humboldt Broncos bus crash, the Alberta 
government is rolling out a number of changes to provincial driving 
regulations, which includes mandatory entry-level training for commercial 
drivers. While the intention to improve the safety of our roads is viewed 
as positive, there is concern regarding the impact on farmers as you head 
into the seeding season. As of March 1, 2019, any Alberta resident who 
doesn’t currently hold a Class 1 or 2 driver’s license but would like to obtain 
it must take Mandatory Entry Level Training which includes a government-
mandated number of training hours in class, in-yard and in-vehicle 
amounting to 113 – 122 hours. Given existing shortages of commercial 
drivers within North America and the time involved in training, teamed 
with the potential capacity limitations within training facilities themselves, 
concerns of driver shortages during the 2019 growing season are 
mounting. Other jurisdictions, such as Saskatchewan offer an exemption 
through the potential to earn a ‘Farm’ endorsement given that drivers 
working exclusively for farming operations tend to travel less frequently, 
cover shorter distances through less populated areas. 

At the time of writing, Team Alberta has met with staff in the Ministry of 
Transportation to explain how these changes in regulations could have 
an unintended consequence to agriculture and discuss any possibilities to 
implement an extension for agricultural and consider alternate approaches 
for agricultural such as customized farm training or an endorsement 
program, similar to Saskatchewan’s. Any progress will be communicated to 
farmers through the commissions. 

Policy TRACKER 
Shannon Sereda, Government Relations and Policy Manager  |  Alberta Wheat and Barley Commissions

With a mission to drive profitability for Alberta’s wheat and 
barley farmers, the Alberta Wheat and Barley Commissions 

operate with an integrated management team. 
Our amalgamated staff results in administrative cost savings that allows the commissions  to further advance 

innovative research, market access, farm policy and government relations. In this new era of collaboration, the 
Alberta Wheat and Barley Commissions serve as leaders in the Canadian agriculture industry. 

Team Alberta is a collaboration between Alberta Barley, Alberta 
Canola, Alberta Pulse Growers and the Alberta Wheat Commission to 
advance policy issues that impact Alberta’s crop sector with all levels 
of government. 
Together we can combine resources to strengthen the voice of Alberta crop sector farmers 
through delivery of our core activities of advocacy, promoting sustainability, ensuring long-term 
market access and providing policy input to government. 


