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This has indeed been another year out of the ordinary for
farming, and as farmers we know there is no “normal” year.
We must adapt to the realities of our climate and weather the
best we can, or face the consequences of lost crops and
revenue. The same is true for agriculture as it is for life in
general—change is inevitable so how we adapt is crucial.
A priority of the Alberta Barley Commission is to
promote choices and options for Alberta barley farmers that
can put money in their pockets over the long term.
Unnecessary impediments and rules simply add to farmers’
costs and do not contribute to farmers thriving in the 21st
century in Canada. Politics should be as responsive to the
winds of change as we have to be on our farms.
The federal government this year acknowledged that
things are not well in agriculture and launched yet another
review, sending MP Wayne Easter across the country to get
farmers’ views on the problems and solutions. Unfortunately,
none of the “solutions” in this report deal with changing the
status quo at the heart of many of the problems. Unless the
political will exists to make serious program and institutional
changes, Canadian agriculture, and the Western grain
industry in particular, will continue to be plagued by
difficulties.
The lack of free international trade rules has had a great
impact on farm commodity prices over the years. Canadian
grain prices correlate to prices on a world stage and world
grain prices, in most cases, have been negatively influenced
by heavy foreign subsidies. Price-support subsidies in the
United States and the European Union allow those countries
to dump grain into world markets which in turn depresses
prices available to Canadian farmers. Other countries like
Japan protect their agriculture markets with huge tariffs that
block access to their markets. Canada’s trade position attempts
to balance a preference for protection with a need for
liberalization. This awkward stance forces our negotiators
into the middle of the pack and prevents Canada from being
a leader during WTO negotiations. Meanwhile, the grain
industry in Canada depends on significant progress being
made during this round of talks.

Change is also inevitable on the Alberta Barley
Commission board. This year four new board members
joined us—although one, Terry Young, was a previous
director and vice-chair of the commission. All have been a
great asset this year, taking little time get up to speed on the
issues facing the organization and contributing new ideas. A
job description has now been introduced to help new
director and delegate candidates identify their role in the
organization.
The Alberta Barley Commission was established to
target funds from barley farmers to projects that benefit
barley and continue to expand it as a viable crop for farmers
in Alberta. This focused approach has been quite helpful in
the effort to discover and develop new opportunities. General
Manager Clif Foster and his staff have made great strides,
especially with such programs as the retail value chain
project, which will see new baked barley products on
supermarket shelves this year; a 5,000 mt. sale of premium
barley to Japan for the shochu market; and the
commercialization of barley beta-glucan by Cevena
BioProducts.
At the same time, the Alberta Barley Commission’s core
funding of the Canada/Alberta Barley Development
Agreement for barley research was maintained in 2004/05.
We believe it is essential for the commission to fund public
research and support projects that show real market potential
and help identify quality in grains—projects like Dr. Jim
Helm’s work on near infrared reflectance spectroscopy
(NIRS) at the Field Crop Development Centre in Lacombe.
NIRS uses light to evaluate grain quality, with a very strong
predictive accuracy, rather than the current method of
bushel weight which has proven to be a poor predictor of
quality. A more dependable evaluation system will be
required if premiums are to be available from the market.
The Alberta Barley Commission management has seen
some major changes this year. After 14 years of managing
the commission since its inception on August 1, 1991, Clif
Foster has decided to retire. It would not be stretching the
truth to say that the Alberta Barley Commission, as we
know it today, would not exist if not for his leadership. Clif
played a vital role in many initiatives on behalf of the
Commission that have borne great fruit, such as the formation
of the Barley Development Council, the Grain Growers of
Canada, the J. H. Helm Cereal Research Centre and the
Crop Development Opportunities Initiative, which spawned
the new Crop Research wing of Agri-Food Discovery Place
at the University of Alberta. Clif has worked hard to push
barley into the value-added fractionation and food sector

where it must go in order to give farmers the return they
deserve for their grain.
Kevin Muxlow, who initially worked with the Alberta
Barley Commission for two years between 1998 and 2000,
left to lead the Grain Growers of Canada in Ottawa as its first
executive director for two years. After earning his master’s
degree in business administration, he returned to the
Commission in 2003 as Manager of Corporate Strategy and
Development. In October 2005, Kevin will be joining Alta
Genetics to ply his marketing expertise in the corporate
world. This past year he pulled yeoman duty not just for the
Alberta Barley Commission but also for the Grain Growers
of Canada as the organization searched for a new executive
director. Kevin also extended himself by helping the Canadian
Agri-Food Trade Alliance with its “My Future is Global”
campaign launched this year. His ability to “think outside
the box” was much appreciated by us all.

Commission 13 years ago and worked her way up to serve as
Project Coordinator for many years, left the Commission in
June to take on a new job with the accounting firm BDO
Dunwoody. For years she was the go-to person in the office
who knew where everything was, and she was always a
pleasure to work with.
All three of these individuals have made a great impact
at the Commission and will be missed, but as I said at the
start–change is constant, and we now have a new office
manager, Karen Timmermans, who will be overseeing
administrative matters.
As Chairman of the Alberta Barley Commission I
would like to personally thank each of these individuals and
the board for all they have done for both me and the Alberta
Barley Commission. Together they have made 2005 a very
successful year.
Doug A. Robertson

Mona Carder, who joined the Alberta Barley
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normally have had, but we also had access to a well structured
and extensive evaluation process. In addition, we believe we
were able to bring an industry perspective and influence to
the decision making process which we believe was considered
valuable to the other funding consortium partners. The
Funding Consortium consists of the following organizations:

When I reflect over the past crop year and assess the
performance of barley in the province of Alberta, I can only
conclude that it was a challenging year for most farmers.
While production was at average or normal levels for the
second year now, some farmers in the north had a disastrous
year with much of their crop buried under snow until spring.
To make matters worse, prices remained depressed throughout
the year, even though the domestic market offered, despite
BSE, a substantial premium over the export market through
the Canadian Wheat Board. In fact, “off-board” feed barley,
basis Lethbridge, traded consistently at $15 – 20 premium
over nearby U.S. barley and $40 – 50 above CWB (Alberta)
prices.
At the time of writing this report, barley production in
Alberta is forecast to decrease 12% to 5.1 million tonnes for
2005 from 5.8 million tonnes in 2004. At the beginning of
harvest we have seen widespread heavy rains and it will take
some time for crops to dry out. While the barley crop is, in
general, looking quite good, we will need several weeks of
good dry weather to get it harvested in good shape.

Alberta Agriculture Research Institute



Agriculture and Food Council



Alberta Crop Industry Development Fund



Alberta Livestock Industry Development Fund



AVAC Limited



Diversified Livestock Fund

Alberta Barley Commission and several other producer
groups


The Commission also revamped its committees for
production and market development, inviting delegates,
industry representatives, and experts to help evaluate project
quality. Together, the consortium process and revamped
committees have contributed to improved due diligence
being exercised when making funding decisions. At the
same time, the process allowed the Commission to participate
in funding decisions involving millions of dollars, while
continuing a focused and more direct approach for smaller
barley specific projects.

The Alberta Barley Commission has been quite active in
its core activities of research, market development and public
policy development throughout the 2004/05 fiscal year. A
comprehensive operations plan was implemented at the
beginning of the year and most of the objectives were met.
Some projects are fully underway and some other longer term
initiatives have seen significant progress. I will touch on
some of these initiatives, but more complete details will be
provided in the following pages.

Construction of Agri-Food Discovery Place at the
University of Alberta is progressing on schedule and is
expected to be completed later this year. We are pleased to
see that a crop wing has been included in the plans for this
facility. The Alberta Barley Commission has been leading
an initiative to establish a Cereal Utilization Centre within
the facility that will focus on developing valued-added
opportunities for cereal crops that can be grown in Alberta.
Business plans are under development and considerable
interest in this initiative has been expressed by other funding
agencies.

RESEARCH & DEVELOPMENT
The details of approved projects will be found in the
research and development section of the annual report.
However, the year 2004/05 marked the first time that the
Alberta Barley Commission participated in the Funding
Consortium process to identify, evaluate and approve research
and development projects that the commission found
interesting. The Commission’s involvement in this process
was very beneficial. We not only had direct involvement in
assessing projects with much larger scope than we would
2004 - 2005 ANNUAL REPORT
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liberalization and less government interference in the market.
Kevin Muxlow from the commission has represented the
GGC on the CAFTA board of directors which has recently
launched the “My Future is Global” campaign. This
message highlights the dependence of Canadian farmers on
reasonable global trading rules and is primarily targeted at
the federal government and politicians in Ottawa.

MARKET DEVELOPMENT
The Alberta Barley Commission has been collaborating
for several years with a Japanese shochu (spirit beverage)
manufacturer to investigate using Alberta barley in their
production process. This is a premium market that has
historically used only Australian barley. As a result of this
relationship, we were very pleased to facilitate with an
Alberta malting company the first significant sale of Canadian
barley for shochu in June 2005. Additional sales of new crop
barley are expected to take place following the 2005 harvest.

STAFF CHANGES
This past year has also been a challenge for the Alberta
Barley Commission in terms of staff changes. After 14 years
with the commission, I have decided to step down from my
position at the end of September. On reflection of my time
with the organization, I can say that it was a most rewarding
experience in so many ways. I have had the great fortune to
work with some excellent people and to make some wonderful
friends both within the Commission and beyond. I will
certainly miss these people and I will also miss working on
some of the exciting initiatives that I have had the privilege
to be involved with over the years. The board of directors has
a process currently underway to identify a suitable
replacement.

Another successful initiative undertaken by the
commission was the Ultimate Barley Baking Contest at the
Southern Alberta Institute of Technology (SAIT). Under
the direction of Volker Bauman, team leader of the bakery
arts program, numerous products were entered by student
bakers with the winning entry being a sweet barley bread
with sun-dried cranberries and brie. We were quite impressed
with the interest in this program and gratified by the
consumer and baking industry exposure the competition
gave to barley. SAIT has indicated a desire to enlarge and run
the program again next year.
Other market development initiatives include the Think
BIG (Barley Innovation and Growth) competition at the
University of Alberta, the retail introduction of a line of
barley baked products in collaboration with Schroeder Milling,
Byblos Bakery and Calgary Co-op stores, and the creation of
a term position at the Food Processing Centre in Leduc to
investigate the development of food products using barley
and barley fractions for ingredients.

Mona Carder, the commission’s project coordinator left
the organization in June 2005 to take on a new position with
a Calgary accounting firm. Kevin Muxlow, Manager
Corporate Strategy and Development has notified the
commission that he will be leaving his role in September to
accept a senior management position in marketing with Alta
Genetics, headquartered in Balzac, Alberta. On behalf of
the commission I would like to thank both Mona and Kevin
for their outstanding dedication and service over the years.

POLICY DEVELOPMENT

A new administrative position of Office Manager has
been created and we are pleased to welcome Karen
Timmermans who assumed this role in June 2005. Karen
has over 15 years office administration and accounting
experience, working with private investment/holding
companies. Karen’s responsibilities will include office
management, accounting, and organizing Commission annual
meetings and events.

The GGC continues to be the Commission’s primary
vehicle for promoting national public policy positions. The
GGC has undergone some staff changes in the past year
which presented some challenges. However, a new Executive
Director, Christine Moran, has been hired and is expected to
commence in September.
The importance to barley producers of achieving
substantial progress in this round of the World Trade
Organization negotiations cannot be over-emphasized.
Towards this end, the Alberta Barley Commission has been
quite active in the process by direct involvement and through
the Grain Growers of Canada (GGC) and the Canadian
Agri-Food Trade Alliance (CAFTA). In October 2004,
the commission joined with Alberta Pork to organize an
update and briefing in Calgary by Steve Verheul, Canada’s
chief agriculture negotiator, which included most trade
dependent farm groups in Alberta. In April 2005, the
commission chair Doug Robertson joined representatives of
other organizations from Alberta on a mission to Geneva to
bring the message that farmers in Canada want more trade
ALBERTA BARLEY COMMISSION
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secures highly valued, scarce retail space. As well, the project
will expose Calgary consumers to the great taste and healthy
choice that barley foods can be, raising awareness with
possible longer term benefits. Most importantly, the
project has built solid relations among the partners that can
serve as the foundation for new product development and
geographic expansion in the future. Product launch is
scheduled for September 2005, and will be accompanied by
extensive promotions to facilitate product sales.

Market development is about choices. What markets
should be pursued? What products should be developed?
What will it take to reach those markets and develop those
products? The feed and malting barley markets are mature,
crowded by players engaged in development and marketing
but limited in chance for capturing higher value. Valuable
opportunities for quality barley are available in food and
non-beer alcoholic products. These are challenging
opportunities to tackle because the critical mass of research
and development resources are lacking and often must be
built. Market development objectives are achieved through
a combination of research, development and promotion
activities. Some highlights are described below.

EXPLORING THE BARLEY & HEALTH LINK
To be marketable, the health benefits associated with
barley consumption must be validated and reliable. The
Commission is a major contributor to key studies that add
credible proof of the barley-health link. The clinical trial
evaluating Cevena Bioproducts’ barley and oat beta-glucan
concentrate effect on cholesterol levels is in process at the
universities of Toronto and Calgary. Results are not expected
until early 2006, but preliminary testing is encouraging and
gives cause for optimism.

PARTNERSHIPS: CREATING THE “CRITICAL MASS”
A strong theme for the year was partnerships. By
collaborating with companies, government, universities, and
other funding agencies, the Barley Commission is able to
leverage resources and skills to initiate more aggressive
projects. Among others, the Commission partnered with
Cevena Bioproducts, Schroeder Milling, Hamilton’s Barley
Flour, Calgary Co-op, Byblos Bakery, Southern Alberta
Institute of Technology, University of Alberta, University
of Toronto, Alberta Agriculture, Food and Rural
Development, and Funding Consortium members in various
initiatives. This growing network can be one of the most
powerful tools available to the Barley Commission in the
years ahead.

Obesity and weight management are literally growing
problems in Canada. The Commission has worked with a
team headed by Dr. David Jenkins, Canada Research Chair
in Nutrition and Metabolism at the University of Toronto,
to incorporate quick-cooking barley in a community trial.
The quick-cooking barley is a product developed by Hong
Qi, an Alberta Agriculture researcher, with the assistance of
the Commission. The study objective is to determine the
effect of increasing fruit, vegetable and whole grain
consumption on body weight. Adding barley to the diet
being studied can position the grain as part of a solution to
maintain healthy weight, adding another marketable attribute
for the future. At the time of writing, patient recruitment
is set to begin and glycemic index testing is underway.

BUSINESS INNOVATION: RETAIL VALUE CHAIN PROJECT
The Commission is pleased to partner with Calgary Coop, Byblos Bakery, and Schroeder Milling to form the first
ever grain-based retail value chain in Alberta. The project,
which also benefits from the support of Alberta Agriculture,
Food and Rural Development, includes the development
and marketing of a line of baked goods featuring “whole
grain barley” as the signature ingredient. The participation
of Calgary Co-op, a major grocery retailer, marks a
monumental advance for barley food development, as it
2004 - 2005 ANNUAL REPORT
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poses technical challenges to product development. Barley
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bread, pastry, cookie and pasta creations using whole grain
barley flour. The products were judged by a panel of
industry representatives and food writers from major
publications. The winning products, a cranberry-brie sweet
bread and maple shortbread cookie, are being considered for
commercial production and have been promoted
internationally by Alberta Agriculture. The competition
garnered significant consumer and trade exposure for baking
with barley. Plans are underway to improve and continue the
contest next year.

sacrificing product taste and texture. Barley flour can
increase the dietary fibre content of a food, but food
manufacturers need proven formulations in order to proceed
with product development. These are market development
hurdles that need to be cleared. The Commission partnered
with Cevena Bioproducts and Schroeder Milling to contract
a dedicated food scientist with food industry experience for
a 1 year term. The position is based at the Food Processing
Centre in Leduc, and the scientist will focus on using barley
ingredients to develop food and beverages with high growth
potential. The food scientist position is intended to leverage
the marketing capabilities of Cevena, Schroeder Milling and
the Commission to offer a complete solution to food
manufacturers.

JAPANESE MARKET BREAKTHROUGH
The idea to develop a Japanese market was born in 1996,
but the effort to develop the Japanese shochu market for
Alberta barley reached the verge of paying off in 2005.
Japanese shochu is a distilled liquor made from 100% barley.
Shochu consumption far outpaces beer consumption in the
Japanese market, and
barley used to make
shochu trades at a
significant premium to
malting barley. The
Commission combined
with an Alberta malting
company to supply a
major Japanese shochu
producer with a test batch
of quality barley that
was ultimately rated
excellent. This
resulted in
t h e
Alberta
company
being
awarded
a tender
to ship
5 , 0 0 0
metric
tonnes of
quality barley
for shochu production in spring 2005. The award marked
the first commercial shipment of Canadian barley for this
high value market – and expectations are for increased sales
in the next crop year.

STUDENT COMPETITIONS: REACHING
TOMORROW…TODAY
Tomorrow’s bakers, scientists, and marketers are being
taught at universities and technical institutes today. There
is a value to reaching tomorrow’s leaders by exposing them to
the potential of barley and challenging them to think of ideas
to enhance barley use, innovation, and value. The
Commission, in partnership with the University of Alberta,
Alberta Crop Industry Development Fund, and AVAC
Ltd., launched “Think BIG” (Barley Innovation & Growth)
this year. “Think BIG” is a competition open to teams of
science and management students that take up the challenge
to develop unique barley-based food and industrial products
along with marketing plans. “Think BIG” was introduced to
the student body in April 2005, but the first year of the
competition will run during the upcoming academic year.
In partnership with the Baking and Pastry Arts program
at SAIT, the Commission, Hamilton’s Barley Flour and
Schroeder Milling co-sponsored the Ultimate Barley Baker
Contest in April 2005. SAIT baking students entered

Pictured at left are: SAIT’s Baking and Pastry Arts program student
Laura Skirrow (middle), who created the award-winning recipe in
the Ultimate Barley Baker Contest held in April 2005. Alberta Barley
Commission’s Kevin Muxlow (left) helped organize the contest, and
Calgary Co-op’s bakery director Clark Stuparyk was one of the judges.
ALBERTA BARLEY COMMISSION
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Each year the Alberta Barley Commission strives to
further the growth of the barley industry through research
funding and development projects. The Commission’s
Market Development and Producer Services committees
carefully assess each proposal for its potential benefits to
Alberta farmers before a project is accepted for funding.

thorough and structured assessment process; however, it is
hoped that an increase in barley related projects will be
submitted for consideration in future years.

BARLEY DEVELOPMENT COUNCIL

In accordance with strategic objectives established by
the commission, a list of priority areas has been circulated to
the research community to stimulate interest in particular
areas related to barley development. While the list may be
expanded or changed in future years, we are hopeful that
researchers find it of some assistance when developing project
proposals.

The Barley Development Council is comprised of a
broad cross-section of researchers, farmers and industry
representatives whose purpose is to provide direction and
establish priorities for barley research to government,
researchers and funding agencies. The Alberta Barley
Commission is a founding member of the Barley Development
Council and the council’s priorities are used as one of the
guidelines when the commission makes its funding decisions.

FUNDING CONSORTIUM

ALBERTA-CANADA BARLEY DEVELOPMENT AGREEMENT

At the beginning of this fiscal year, the Alberta Barley
Commission joined the Agriculture Funding Consortium
process to evaluate project proposals. The consortium consists
of the following organizations:

To ensure that the Alberta barley industry maintains its
competitive position, the Government of Canada and the
Government of Alberta agreed to jointly support barley
development in 1993. The Alberta Barley Commission
became a partner under the agreement in 1996 and contributes
on-going funding to the program, technology transfer through
Barley Country, and market development expertise. The
commission also actively participates in setting the direction
of the research program as a member of the working group
and management committees.

Alberta Agriculture Research Institute
Agriculture and Food Council
Alberta Crop Industry Development Fund
Alberta Livestock Industry Development Fund

FUNDING

AVAC Limited

Each year the Alberta Barley Commission funds research
of interest to Alberta barley producers. Project proposals are
considered by our market development and production
committees which forms the basis of funding decisions.
Following is a list of projects approved in 2005. Funding for
the projects is in Canadian dollars, and new projects are
marked with an asterisk (*). The amount of funds approved
by the Alberta Barley Commission for research and
development projects this year is $588,000.

Diversified Livestock Fund
8 Affiliated Members including the Alberta Barley
Commission
Researchers can now file a single application to have their
submissions considered by the consortium’s 14 individual
groups. Of the 165 pre-proposals totalling $17 million that
were received, 100 were asked to submit full-proposals of
which 42 projects were funded for a total of $7 million.
Several of these included funding from the Alberta Barley
Commission. The commission found the consortium
procedure to be quite helpful and it provided a more
2004 - 2005 ANNUAL REPORT
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Research and Development Funding for 2005

AGRONOMY, BREEDING & DISEASE

FEED QUALITY

Alberta/Canada Barley Development Agreement Core Funding

Evaluating beta-glucan depleted barley/oat flour as animal feed
(project renewal)

Drs. Jim Helm, Kelly Turkington and George Clayton,
Field Crop Development Centre and Lacombe Research Centre
Objective: To provide core funding to long-term projects on barley agronomy,
breeding, disease and germplasm development.
Funding:
$179,000 Alberta Barley Commission
Plus additional funding from other industry and
government partners

Dr. Thava Vasanthan, University of Alberta, Edmonton
Objective: To establish a method to purify concentrated protein from crude
starch, assess animal nutritional value of blends, conduct a feeding trial and
formulate feed ingredients for the animal industry.
Funding:
$20,000 Alberta Barley Commission
34,050 Cevena BioProducts Inc.
86,250 Funding Consortium
90,500 University of Alberta
$230,800 Total

*Plant Stand Establishment and Seeding Rates Demonstration
Mr. Peter Gamache, Reduced Tillage LINKAGES
Objective: To demonstrate the impact of seeding rates and established plant
populations on crop health and crop competitiveness.
Funding:
$10,000 Alberta Barley Commission
Plus additional funding from other industry partners

FOOD & INDUSTRIAL USE
Effect of beta-glucan from oat & barley cereal concentrates (Viscofiber™)
on blood lipid risk factors for heart disease in healthy “normal” and
hyperlipidemic individuals—a dose escalation study
Cevena Bioproducts Inc., Edmonton
Objective: To develop several food and beverage products containing
Viscofiber™ for subsequent use in a dose-response glycemic index study in
Calgary and Toronto.
Funding:
$45,000 Alberta Barley Commission
203,000 Cevena BioProducts Inc., cash and in kind
210,000 ACIDF, AARI
150,000 New Initiatives Fund—Alberta government
22,887 University of Alberta, in kind
15,000 AAFRD, in kind
$645,887 Total

*Optimizing Water Use, Nitrogen Use and Agronomic Practices
For Irrigated Grain and Oilseed Crop Production in Alberta (4
year project)
Dr. Ross McKenzie, AAFRD, Crop Diversification Division, Lethbridge
Objective: To determine the most productive and economical crops for
irrigated crop production, based on yield potential, water use efficiency,
agronomic characteristics, nitrogen use requirements, quality characteristics
and marketable end uses.
Funding:
$40,000 Alberta Barley Commission
410,000 Funding Consortium (ACIDF)
$450,000 Total

*Application of ultra-sonification for the production of high
quality dextrins from regular and waxy starches from Alberta
grown barley grains—a novel approach

*Development of Barley Lines with Enhanced Water Use Efficiency Using
the 13C Discrimination Technique (5 year project)
Dr. Anthony Anyia, Alberta Research Council Inc., Vegreville
Objective: To develop new lines of barley with high water use efficiency for
the breeding of high yielding varieties with yield stability under drought.
Funding:
$25,000 Alberta Barley Commission
345,000 Funding Consortium (ACIDF/AARI)
$370,000 Total

Dr. Thava Vasanthan, University of Alberta, Edmonton
Objective: To promote the commercial utilization of Alberta barley starches
by identifying or developing new or novel starch characteristics/functionality.
Funding:
$20,900 Alberta Barley Commission
Plus additional funding from other
industry/government partners

Continued on page 10
ALBERTA BARLEY COMMISSION
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Research and Development Funding
Continued from page 9
*Encapsulation of highly unsaturated specialty oils using beta-glucan
soluble fibre matrices (3 year project)
Dr. Thava Vasanthan, University of Alberta, Edmonton
Objective: To develop a process to incorporate polyunsaturated oils into a
barley/oat soluble fibre matrix such that the oil is protected from oxidative
deterioration over long-term storage. Also to evaluate its functional
characteristics.
Funding:
$30,000 Alberta Barley Commission
224,000 Funding Consortium AARI
(Funding is conditional at this time)
39,000 Cevena Bioproducts Inc., cash & in kind
163,800 University of Alberta, in kind
$456,800 Total

MARKET DEVELOPMENT PROJECTS
*Food Barley Nutrition Promotion Program
Ms. Bev Whitmore, RD MBA, Consultant
Objective: To increase awareness of barley as a nutritious food/ingredient in
key business, consumer and health professional markets.
Funding:
$16,050 Alberta Barley Commission
*Inno-make – Food Product Innovation Using Barley Ingredients
Dr. Kevin Swallow, Food Processing Development Centre, Leduc
Objective: To produce unique and enhanced foods containing barley flour
and fraction ingredients in order to position barley ingredients as attractive
value-added solutions for food manufacturers.
Funding:
$25,000 Alberta Barley Commission
20,000 Cevena Bioproducts Inc.
5,000 Schroeder Milling
94,351 Alberta Crop Industry Development Fund
$144,351 Total

*Behaviour of barley/oat beta-glucan in various food matrices (5 year
project)
Dr. Feral Temelli, University of Alberta, Edmonton
Objective: To develop optimal formulations and processing/storage
conditions to maintain the desirable functional properties of beta-glucan and
demonstrate that barley beta-glucan behaves similarly to oat beta-glucan.
Funding:
$50,000 Alberta Barley Commission
228,625 Funding Consortium AARI/CARD
75,000 Cevena Bioproducts Inc.
163,800 University of Alberta, in kind
$517,425 Total

*Think BIG (Barley Innovation & Growth)
Dr. Thava Vasanthan, University of Alberta
Objective: To initiate a competition based at the University of Alberta
encouraging student teams to use barley to develop new food and industrial
products and marketing plans.
Funding:
$12,200 Alberta Barley Commission
6,100 Alberta Crop Industry Development Fund
6,100 AVAC Ltd.
$24,400 Total

Crop Utilization and Enhanced Materials Research Centre in Agri-Food
Discovery Place – Infrastructure Grant
University of Alberta (Year 2 of 4 year commitment)
Objective: To create a dedicated facility that encourages value-added
research in crops and provides the link between lab research, pilot scale product
development, development of new technology, and commercialization.
Funding:
$50,000 Alberta Barley Commission

*Barley Flour Baked Products Retail Value Chain
Mr. Kevin Muxlow, Alberta Barley Commission
Objective: To build a retail-driven commercial value chain to develop and
test market whole grain barley flour baked goods in a grocery retailer.
Funding:
$5,000 Alberta Barley Commission
27,700 Byblos Bakery
18,000 Calgary Co-op
9,800 Schroeder Milling
47,838 Canadian Adaptation and Rural Development Fund
$108,338 Total

*Cereal Utilization Centre
Objective: To consolidate and expand existing research capacity at the
University of Alberta into a globally recognized centre of excellence for valueadded cereal grain and biomass fractionation, fermentation, further processing
and product applications. This grant would be for a total of $300,000 over
a 5 year period and is conditional upon a satisfactory business plan being
developed and additional funding from other sources.
Funding:
$60,000 Alberta Barley Commission

Food & Industrial Use 10%

Agronomy, Breeding &
Disease 43%

DISTRIBUTION OF 2005
ALBERTA BARLEY COMMISSION
RESEARCH FUNDS
Market Development Projects 44%
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Producer Services

T

The Alberta Barley Commission strives to create a
positive image of barley at the consumer level while keeping
farmers informed of production research initiatives and
technology developments related to barley. To this end, we
fund agricultural events, distribute a quarterly newspaper,
Barley Country, and participate in a number of community
programs.

PRODUCER COMMUNICATIONS
Barley Country

Reaching 38,000 Alberta farmers, agri-businesses, and
overseas contacts, Barley Country is the voice of the Alberta
Barley Commission. This quarterly publication is filled
with news reports on research, crop developments, barley
products and issues facing farmers today.

regions. The Commission appreciates contributions of
farmers, research associations, and community members who
supply the land, coordinate the plots and organize tours.
FarmTech

Once again the Alberta Barley Commission actively
participated in FarmTech 2005, Alberta’s premier crop
production and farm management conference. This year the
commission elevated its involvement to a “Full Host” and
provided speakers Valerie Bell and Dr. Christine Fastnaught,
who made presentations on value-added market opportunities
for barley. FarmTech combines both an educational and
trade fair atmosphere for farmers to meet with each other and
learn about farming in other countries, new farm practices
and technology, including the latest equipment available.
Environmental Farm Plan Workshops

Website

The Alberta Barley Commission’s website
(www.albertabarley.com) is a solid source of information to
farmers and agri-businesses around the world. While serving
as an archive for recipes, news releases and Barley Country, the
site allows viewers access to director and delegate nomination
forms and details on barley research, marketing and
production.
Briefly Barley

Alberta Barley Commission delegates and directors are
kept informed through the internal communiqué Briefly
Barley. This newsletter-styled brief covers news about the
changes and issues facing both barley growers and the
commission.

The Environmental Farm Plan (EFP) in Alberta is a
voluntary, self-assessment checklist that farmers and ranchers
can use to identify environmental improvements and risks on
the farm. When risks are identified, an action plan is
developed by the farmer to address them. Trained facilitators,
who have been involved in farming for many years, conduct
free workshops for Alberta producers to work through the
process.
The initiative has now been spun-off into a corporation
call the Environmental Farm Plan Company and the Alberta
Barley Commission is enrolled as a member. The commission
sponsored several workshops held this year and will continue
to actively promote this voluntary and valuable program.
Making More Money with Malt

COMMUNITY AND EDUCATIONAL PROGRAMS
Barley Demonstration Plots

The Alberta Barley Commission funded 12 barley
demonstration plots across the province this year. The
“demos” give farmers the opportunity to compare the
performance of both old and new barley varieties, as well as
various treatments under growing conditions within their
ALBERTA BARLEY COMMISSION

The Alberta Barley Commission co-funded a series of
seminars in March focusing on malt barley. Bill Chapman,
cereal specialist of Alberta Agriculture, Food & Rural
Development, organized the events to increase farmer
awareness of malt agronomy and selection. This year the
seminars were located in Viking, Lacombe, Vulcan and
Strathmore.
Continued on page 12
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Continued from page 11
North American Barley Research Workers Conference

SPONSORSHIPS AND TRADE FAIRS

Called “The Barley Research Event of the Year,” this
week-long conference and symposium in July allowed
researchers from across Canada and the United States to
share their research findings and knowledge of barley breeding,
agronomy, production and marketing. The event was cohosted by the Barley Development Council, the Alberta
Barley Commission and Alberta Agriculture’s Field Crop
Development Centre in Lacombe.
Lacombe Field Day

This annual event allows farmers a comprehensive look
at the latest varieties of cereal crops bred to withstand
drought, produce greater yields and resist leaf diseases that
can affect yield and quality. Hosted by Alberta Agriculture’s
Field Crop Development Centre in Lacombe, and cosponsored by the Alberta Barley Commission, the 2005
event highlighted some of the latest technology being used
by plant breeders, such as Near Infrared Reflectance
Spectroscopy ( NIRS). This is a technique used by plant
breeders in the selection process and is a remarkably efficient
method of “looking” inside grain. NIRS is expected to
change the way grain quality is measured in the future.
Classroom Agriculture Program

The Classroom Agriculture Program has been educating
students around the province for 21 years. Thousands of
volunteers, many of whom are farmers, have visited classrooms
to talk about farming. Teachers of grade 4 students receive
story booklets, puzzles, workbooks and food samples to help
students learn the importance of agriculture in Alberta. The
Alberta Barley Commission has provided funding and
resource materials since 1993.

Alberta Barley CommissionEugene Boyko Memorial Scholarship

Each year $500 is awarded to an agriculture student
through the province’s scholarship program. Established in
2002, the annual endowment recognizes and encourages
students who are studying crop production or crop processing
technologies. The Alberta Barley Commission launched the
scholarship three years ago to honour Eugene Boyko, a long
time director who passed away in the spring of 2001. Eugene
was known for his support of innovative farming techniques
and his commitment to agriculture. This year’s recipient was
Ms. Laura Nielsen, of Innisfail, Alberta. Ms. Nielsen plans
to focus on plant genetics and crop sustainability.
City Slickers 2005

The Multicultural Heritage Centre in Stony Plain
coordinates an annual harvesting event called City Slickers.
Created to introduce city students to the world of agriculture
and farming, the event tries to demonstrate the role and
importance of farmers in the food chain. A portion of the
crops grown on the site are donated to local food banks. In
2005 the Alberta Barley Commission sponsored the City
Slickers event by making a cash donation of $1,000 which
was also given to food banks.
Sponsorships and Trade Fairs

The Alberta Barley Commission supports various farm
conferences and regional agricultural events throughout the
year with cash sponsorships and/or door prizes. Among the
many activities that were sponsored in 2005 are the Annual
Conference of Federal-Provincial-Territorial Ministers and
Deputy Ministers of Agriculture, 4-H Leaders’ Conference,
and Ag Expo and the North American Seed Fair.

ALBERTA BARLEY

Production (tonnes)
Area seeded (acres)
Area harvested (acres)
Yield on harvest area (bu/acre)

2004

2005
Estimate

5,835,000
4,900,000
4,100,000
65.4

5,087,000
4,500,000
4,050,000
58.2

10-year Average
(1995-2004)

2005/10-year

5,528,000
5,250,000
4,355,000
57.7

92.0%
85.7%
93.0%
100.9%

2004 PRODUCTION BY REGION (TONNES)
Region 1 ................. 1,186,900
Region 2 ................. 1,491,700
Region 3 ................. 1,085,300
Source:

Region 4 ............... 874,400
Region 5 ............... 799,100
Region 6 ............... 397,600

Statistics Canada, Alberta Agriculture, Food & Rural Development

2004 - 2005 ANNUAL REPORT

12

ALBERTA BARLEY COMMISSION

Policy Development

T

The agriculture industry remains heavily regulated and
driven too often by policy objectives at odds with the needs
of modern, value-added agriculture. This year’s policy
agenda was crowded with important issues facing the barley
industry. International trade negotiations will set rules for
the next decade, the federal government initiated a
consultation to explore the root cause of farm income crises,
and government and industry are collaborating in the
development of a national strategic plan for barley
development. The Commission’s policy activities are
highlighted below.

WORLD TRADE ORGANIZATION (WTO)
INDUSTRY MEETING
WTO negotiations will have a critical impact on the
health of agribusiness over the next decade. It is imperative
that market-oriented agriculture express its views on the
importance of free trade in agriculture. The Commission
initiated a partnership with Alberta Pork to host a one-day
industry roundtable meeting with Steve Verheul, Canada’s
Chief Agriculture Negotiator, to learn about the state of
negotiations and provide feedback on priority markets and
barriers holding Alberta agriculture back. Alberta Pork and
the Barley Commission followed up on the meeting with a
joint letter urging the federal government to pursue ambitious
results through the WTO process.

GRAIN GROWERS OF CANADA (GGC)
The GGC is the primary vehicle through which the
Commission seeks to shape national policy. The organization
continues to gain access and credibility among policy makers
and industry associations, resulting in the group being
consulted in the early stages of policy design and lobbying
initiatives. Over the course of the year, the GGC engaged
in a search for an executive director that concluded with the
hiring of Ms. Christine Moran to lead Ottawa operations.
Ms. Moran was serving in the federal government as a
Deputy Director at International Trade Canada, bringing
extensive experience in policy development and government
relations to the association.

GENEVA MISSION
The centre of trade negotiations is Geneva, Switzerland,
where 148 WTO member countries meet to determine trade
rules. Some Canadian farm and industry organizations
regularly attend these meetings to meet with foreign country
delegations to express their version of the Canadian interest.
Often the version is not consistent with the long-term
interest of export-oriented western Canadian agriculture.
The Commission joined with the Western Canadian Wheat
Growers Association, Western Barley Growers Association,
and representatives from the Alberta government to travel to
Geneva to meet with Canadian negotiators and officials from
key countries, like Brazil, China, United States, Australia
and New Zealand. The mission objectives were to publicize
the importance of free trade to western Canadian agriculture,
dispel myths held about Canadian farm policy, and notify
diplomats of the farm-level costs of a minimally ambitious
outcome.

Notwithstanding the staffing changes, the GGC
remained active in key policy areas of international trade,
grain marketing, and trade injury compensation. The GGC
appeared before the House of Commons Standing Committee
on Agriculture to request a broad review of the Canada
Grain Act, which is legislation that authorizes the mandatory
services provided by the Canadian Grain Commission. The
GGC presentation was instrumental in initiating a review
that will report to Parliament next year. The GGC expects
to build momentum as new staff joins the organization in
September 2005.

Continued on page 14
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Continued from page 13

FARM INCOME CONSULTATION
The federal Minister of Agriculture mandated his
Parliamentary Secretary, Hon. Wayne Easter, to consult
with farm groups on the reasons for the decline in farm
income and what can be done to improve the situation. The
Barley Commission participated in two consultation meetings
in Calgary and prepared a written submission providing
further detail on the organization’s prescriptions. The
Commission presented comprehensive proposals,
highlighting the need for free trade rules, grain marketing
choice, value-added investment incentives, and permission
to label foods with credible health claims. The Commission
was very disappointed by the tone and content of the
resulting recommendations authored by Mr. Easter – the
report elected to add further regulation to agriculture and
ignored the views of a large portion of Alberta farmers.

MY FUTURE IS GLOBAL
The Canadian Agri-Food Trade Alliance (CAFTA) is
Canada’s leading association advocating agriculture trade
liberalization (www.cafta.org). In Canada, it is common for
the trade policy debate to spin off into abstract economic
figures and political speeches. The real impact and cost of
existing trade rules on Canada’s grain and oilseed farmers,
among others, is lost. To compensate for this, CAFTA,
with funding assistance of the Barley Commission and other
organizations, initiated the “My Future is Global” campaign.
The initiative profiles actual farmers and business leaders
who depend on international markets and publicizes their
stories to political decision makers. The goal is to “personalize”
the negative impacts of current trade policy. The campaign
has been effective in raising awareness in Ottawa and helping
shift the frame of debate toward a better appreciation of
export-oriented agriculture’s needs.

FEDERAL BARLEY WORKING GROUP
The federal government established a Cereal Value
Chain Roundtable to develop a strategy for future
development of the grain industry. To achieve its objectives
and recognize the major differences that exist among
commodities, the Roundtable created working groups for
wheat, oats, and barley. The Barley Commission is an active
participant on the barley working group and advocates
strongly for more research and development capacity and
focus in areas of barley utilization with the potential for
higher value. The working group is expected to conclude a
strategic plan for barley development by late 2005.
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Financial Reports
ALBERTA BARLEY COMMISSION
BALANCE SHEET
AS AT JULY 31, 2005
PricewaterhouseCoopers LLP
Chartered Accountants
111 5th Avenue SW, Suite 3100
Calgary, Alberta
Canada T2P 5L3
Telephone +1 (403) 509 7500
Facsimile +1 (403) 781 1825

Assets
Current assets
Cash and short-term
investments
Accounts receivable
Prepaid expenses

August 19, 2005
Auditors’ Report
To the Directors of
Alberta Barley Commission

Investments (note 3)
Capital assets (note 4)

We have audited the balance sheet of Alberta Barley Commission as
at July 31, 2005 and the statements of operations and net assets and cash flows
for the year then ended. These financial statements are the responsibility of
the Commission’s management. Our responsibility is to express an opinion
on these financial statements based on our audit.

2005
$

2004
$

204,453
218,256
12,992

327,814
139,299
9,475

435,701

476,588

1,308,260

1,111,727

30,214

33,180

1,774,175

1,621,495

11,556
549,738

30,971
407,889

546,542

669,475

1,107,836

1,108,335

666,339

513,160

1,774,175

1,621,495

Liabilities

Except as explained in the following paragraph, we conducted our audit
in accordance with Canadian generally accepted auditing standards. Those
standards require that we plan and perform an audit to obtain reasonable
assurance whether the financial statements are free of material misstatement.
An audit includes examining, on a test basis, evidence supporting the amounts
and disclosures in the financial statements. An audit also includes assessing
the accounting principles used and significant estimates made by management,
as well as evaluating the overall financial statement presentation.

Current liabilities
Accounts payable and
accrued liabilities
Grants payable (note 5)
Unearned revenue
(notes 2 and 6)

In common with similar organizations, the Commission derives revenue
from service charges charged to producers, the completeness of which is not
susceptible of satisfactory audit verification. Accordingly, our verification of
these revenues was limited to the amounts recorded in the records of the
Commission and we were not able to determine whether any adjustments
might be necessary to service charge revenue, assets and net assets.

Net assets

In our opinion, except for the effects of adjustments, if any, which we
might have determined to be necessary had we been able to satisfy ourselves
concerning the completeness of service charges revenue referred to in the
preceding paragraph, these financial statements present fairly, in all material
respects, the financial position of the Commission as at July 31, 2005 and the
results of its operations and its cash flows for the year then ended in accordance
with Canadian generally accepted accounting principles.

Commitments and
contingency
(notes 7 and 8)

Approved by the Board of Directors
Chartered Accountants

Director

PricewaterhouseCoopers refers to the Canadian firm of PricewaterhouseCoopers
LLP and the other member firms of PricewaterhouseCoopers International
Limited, each of which is a separate and independent legal entity.
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ALBERTA BARLEY COMMISSION
S TATEMENT OF CASH FLOWS
FOR THE YEAR ENDED J ULY 31, 2005

ALBERTA BARLEY COMMISSION
STATEMENT OF OPERATIONS AND NET ASSETS
FOR THE YEAR ENDED JULY 31, 2005
2005
$

2004
$

Revenue
Service charges (note 2)
Less: Refunds

1,404,742
110,200

977,990
66,062

Net service charges

1,294,542

911,928

93,732

84,247

1,388,274

996,175

Other income

Expenditures
Market development
Producer services
Policy development
Directors fees and expenses
Other donations and grants

229,541
352,742
71,282
39,730
18,000

965,461

711,295

Excess revenue before general
and administrative expenses

422,813

284,880

General and administrative
Amortization
Computer system development
General expenses
Interest and bank charges
Office rent
Postage and delivery
Professional fees
Salaries and benefits
Stationery and supplies
Strategic planning expenses
Telephone
Travel

9,411
8,874
16,413
1,485
20,191
4,740
8,704
174,922
5,592
4,823
7,187
2,289

9,228
6,333
9,877
1,238
19,461
4,885
6,268
163,754
3,814
24,035
7,560
977

264,631

257,430

158,182

27,450

5,003

-

Excess of revenue for the year

153,179

27,450

Net assets – Beginning of year

513,160

485,710

Net assets – End of year

666,339

513,160

Loss on disposal of
computer equipment

2004
$

153,179

27,450

9,411

9,228

5,003

-

167,593

36,678

Cash provided by (used in)

388,061
430,266
96,996
35,138
15,000

Excess of revenue before
the following

2005
$
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Operating activities
Excess of revenue for the year
Items not affecting cash
Amortization
Loss on disposal of
computer equipment

Changes in non-cash working
capital items
Accounts receivable
Prepaid expenses
Accounts payable and
accrued liabilities
Grants payable
Unearned revenue

(76,600)
(1,040)

(19,415)
141,849
(122,933)

2,067
88,776
423,697

84,620

473,578

(479,002)

(289,070)

282,469
(11,448)

109,156
(8,514)

(207,981)

(188,428)

(123,361)

285,150

Cash and equivalents –
Beginning of year

327,814

42,664

Cash and equivalents –
End of year

204,453

327,814

Investing activities
Purchase of long-term
investments
Proceeds on disposition
of investments
Purchase of capital assets

Increase (decrease) in cash

16

(78,957)
(3,517)
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Financial Reports
ALBERTA BARLEY COMMISSION
NOTES TO FINANCIAL STATEMENTS
JULY 31, 2005
3 Investments

1 Nature of the Commission
The Alberta Barley Commission (the Commission) is a non-profit, producer
funded organization formed August 1, 1991 under the Province of
Alberta’s Marketing of Agricultural Products Act. Its mandate is to give
producers an organization for developing new markets for barley and
for influencing the direction of research dedicated to barley production.
The Commission’s nine directors, who serve fixed terms, are elected at
producer meetings.

Bank of Nova Scotia Guaranteed
Investment Certificate earning
annual compound interest at 4.15%
per annum, maturing December 20, 2004

Funding for the Commission is achieved by way of a check-off system,
whereby a service charge is deducted from the proceeds of producers’
barley sales and remitted on a periodic basis. These service charges are
refundable to producers within six months of the sale transactions, on
request.
The Commission, being a non-profit organization, is exempt from income
tax under Paragraph 149(1)(1) of the Income Tax Act.
2 Accounting policies
The financial statements have been prepared in accordance with
Canadian generally accepted accounting principles and include the
following significant accounting policies:
Cash and short-term investments
Cash and short-term investments include investments with maturities of
up to three months from date of purchase.
Revenue recognition

Capital assets

Office furniture and equipment
Promotion equipment
Computer equipment

-

277,963

290,254

277,904

Coupon Bond of Nova Scotia Power Inc.
earning annual interest at 4.50%,
maturing July 25, 2006

225,942

216,257

Bank of Montreal Guaranteed Investment
Certificate earning annual compound
interest at 4.40% per annum, maturing
November 26, 2007

90,553

86,737

Coupon Bond of Bank of Montreal earning
annual interest of 3.47% per annum,
maturing December 20, 2008

261,605

252,866

Coupon Bond of Bank of Nova Scotia
earning annual interest of 3.12% per
annum, maturing September 27, 2007

151,159

-

1,111,727

4 Capital assets

20%
33%
33%
Office furniture
Promotion
equipment
Computer
equipment

Computer software costs are fully expensed in the year incurred.
Investments
Investments are stated at the lower of cost and market value. They have
been classified as a long-term asset in accordance with the nature of
the investment.
Measurement uncertainty

288,747
1,308,260

Although some of these investments mature within one year, they have
not been recorded as current assets as it is management’s intention to
reinvest the proceeds into investments which will mature after the next
fiscal year. Market value of these investments is approximately $1,309,980.

Interest revenue and revenues from sponsorships and advertising are
recognized as earned.
Capital assets are recorded at cost, and are amortized on a declining
balance basis at the following annual rates:

2004
$

Coupon Bond of Province of
British Columbia earning annual interest
at 4.42%, maturing September 5, 2005

Coupon Bond of CIBC earning annual
interest of 3.84% per annum, maturing
October 31, 2009

Service charges collected (net of refunds paid) are recorded as
unearned revenue until the available six month refund period has expired.
Accordingly, the statement of operations for the year ended July 31, 2005
reflects only those service charges and refunds pertaining to producer
transactions occurring from February 1, 2004 to January 31, 2005.

2005
$

2005

2004

Cost
$
65,107

Accumulated
amortization
$
53,812

Net
$
11,295

Net
$
13,819

19,509

15,840

3,669

918

30,977
115,593

15,727
85,379

15,250
30,214

18,443
33,180

5 Grants payable

The preparation of financial statements in conformity with Canadian
generally accepted accounting principles requires management to make
estimates and assumptions that affect the reported amounts of assets
and liabilities at the date of the financial statements and the reported
amounts of revenues and expenses during the reporting periods. By their
nature, these amounts are subject to measurement uncertainty and the
effect on the financial statements of changes in such estimates in future
periods, could be significant.

Research project grants committed to in the year are expensed when the
grant contract is signed and a corresponding liability is set up for the
amount of funds committed. As grant funds are disbursed the liability is
reduced.
6 Unearned revenue
Unearned revenue consists of the following:

Service charges collected from
February 1 to July 31 of fiscal year

ALBERTA BARLEY COMMISSION

17

2005
$

2004
$

429,413

555,863

Accrued service charges receivable

157,699

147,609

Allowance for refunds

(40,570)

(33,997)

546,542

669,475
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7 Commitments
Lease commitment
The Commission entered into a five year lease agreement for office space
effective March 1, 2003. The future minimum obligations, including
estimated operating costs, associated with the lease are as follows:
$
2006
17,288
2007
17,738
2008
10,500
45,526
Project commitment
The board has committed to make a total contribution of $200,000 towards
the Crop Utilization Research Centre which is Phase II of the new AgriFood Discovery Place at the University of Alberta. Of the total, $100,000
has been expensed to date and the remainder will be expensed at
$50,000 per year for each of the next two years.
8 Contingent liability
The Commission, as one of a number of Plaintiffs, was unsuccessful
at trial, based upon a decision rendered as of April 11, 1997, with
respect to an action to challenge certain “monopoly” aspects of the
Canadian Wheat Board Act (“The Charter Challenge”). The original trial
judge, in his summary, made an award of “costs” to the successful
defendants. However, no amount was specified.
An appeal heard in June 2000, was also unsuccessful, at which time
the Plaintiffs filed for leave to appeal to the Supreme Court of Canada.
The leave to appeal was dismissed in 2001 and ended the legal action.
The outcome of the cost process is not reasonably estimable at this
time. Therefore, no provision for such “costs” has been recorded in
these financial statements.
9

Financial instruments
The Commission’s financial instruments included in the balance sheet
are comprised of cash and short-term investments, accounts
receivables, investments, accounts payable and accrued liabilities
and grants payable. In the opinion of management, the Commission is
not exposed to significant interest or currency risks arising from these
financial instruments.
Fair value
In the opinion of management, the fair values of the financial instruments
approximate their carrying amounts.
Credit concentration
Financial instruments that potentially subject the Commission to
concentrations of credit risk consist primarily of accounts receivable.
As at July 31, 2005, one dealer accounted for 55% (2004 – 63%) of
the accounts receivable balance. Management believes there is
minimal collection risk in respect of these amounts.
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‘‘
‘‘

Barley has the highest content of soluble fibre of all
the grains. Since soluble fibre is the ingredient responsible
for lowering blood cholesterol levels, increasing whole barley
consumption could result in a significant reduction
in the rate of heart disease and strokes.
Dr. Ellen Burgess, MD FRCPC FACP
Professor, Faculty of Medicine
Director, Hypertension Research Clinic
University of Calgary

’’
’’

Barley should be a leading ingredient in
the movement towards whole grain products.
Barley adds great flavour, aroma, variety
and nutrition to baked products.
Mr. Volker Baumann
Team Leader – Instructor
Baking & Pastry Arts Program
SAIT

Reasons to consider
choosing barley:
Barley Tastes Great
It has a pleasant, slightly nutty flavour that enhances the
enjoyment of many baked products.

Barley is a Whole Grain
A whole grain kernel is a powerhouse of nutrients. Canada’s Food Guide
to Healthy Eating recommends 5-12 servings of grain products each day
and choosing whole grains more often. Research studies confirm that a
daily intake of 3 servings of whole-grain foods is associated with a
reduced risk of coronary heart disease.*

Barley is a “Good Carb” – High in Fibre
Whole grain barley is one of the richest sources of fibre and contains both
soluble and insoluble fibre. Long term intake of fibre, especially from cereal
sources, has been shown to decrease the risk of coronary heart disease.†

Barley is High in Soluble Fibre
Although many whole grains, fruits and vegetables contain fibre, not all
are a good source of soluble fibre. Soluble fibre can moderate blood
sugar level, assist in controlling cholesterol, and contribute to a feeling
of fullness that may benefit weight control.‡

Barley has a low Glycemic Index
Glycemic Index indicates how much a food is likely to raise your blood
sugar after you eat it. Like golf, a low GI score is good. Barley is a low GI
food. Regular use of low glycemic index foods have been shown to assist
in the prevention of type 2 diabetes, and assist in blood sugar and blood
cholesterol control.**

Barley is Alberta’s grain
Alberta grows approximately half of Canada’s annual barley crop, which
is as much as countries like the United States and Australia!
*American Journal of Clinical Nutrition, 1999 & 2004 †Journal of the American Medical Association, 1999 ‡Dietary Reference Intakes
for Energy, Carbohydrate, Fiber, Fat, Fatty Acids, Cholesterol, Protein, and Amino Acids (Macronutrients), 2002; American Journal of
Clinical Nutrition, 1991; Diabetes Care, 1997. **American Journal of Clinical Nutrition, 2002; British Journal of Nutrition, 2004
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VISION
A vibrant and innovative industry that unlocks the entire potential of barley.

MISSION STATEMENT

To advance the interests of Alberta barley farmers
through leadership and investment in innovation and development.

A LBERTA B ARLEY C OMMISSION
#200, 3601A – 21ST STREET NE, CALGARY, AB T2E 6T5
TEL. (403) 291-9111 FAX (403) 291-0190
Email: abbarley@albertabarley.com Web site: www.albertabarley.com

