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chairman’s Message

The 2013 Alberta Barley Board of Directors: (back row, left to right) Region Three Director-at-Large Mike Ammeter; Region One 
Director Greg Stamp; Vice-Chairman and Region Three Director Trevor Petersen; Region Six Director Gerald Finster; (front 
row, left to right) Region Five Director Bryan Adam; Region One Director-at-Large Glenn Logan; Region Five Director-at-Large 
Richard Mueller; Chairman and Region Two Director Matt Sawyer. Missing: Region Four Director Bernie Klammer.

Last year was exceptional for 
Alberta Barley. Despite an 
unpredictable year in the fields, we 
achieved significant success as we 
worked to represent the interests of 
our farmers and build our industry. 

This success would not be possible 
without the dedication of our 
Board of Directors and staff. Their 
commitment to working together 
meant that our committee system 
really took off over the past year. 
Under this new system, we sought 
out and incorporated farmer input 
into our organization’s projects and 
priorities, giving farmers an active 
voice in the work we do. 

The year’s biggest change was the 
move to an open marketing system 
for wheat and barley in western 
Canada. I’m pleased to say that we, 
as a country, handled the transition 
with both gumption and class—but 
the work isn’t done yet. Over the 
coming months and years, we will 
need to ensure Canadian wheat 
and barley remain at the forefront 
of the international marketplace. 
For this reason, Alberta Barley 
continues to make research and 
market development a top priority.

Over the past year, we’ve made 
some solid gains in barley 

research. One major highlight 
was the federal government’s 
announcement that they would 
invest $8 million in the first-ever 
Barley National Research Cluster. 
This grant will help us fund 27 
new, innovative research projects 
over the next five years through 
the AgriInnovation Program. 
Receiving this grant was a 
testament to the work we do with 
our funding partners to ensure that 
barley research remains a priority 
across Canada. 

We also participated in several 
market development-focused 
trade missions and outreach 
opportunities throughout Europe, 
Japan, Korea and China. These 
initiatives have paved the way for a 
more active trade agenda for barley, 
which we will continue to follow-
up on in the coming years. We 
participate in these trade missions 
to ensure Alberta barley remains 
profitable—and competitive.

This past year, we leased new 
office space with the Alberta 
Wheat Commission (AWC). This 
collaborative effort has led to the 
sharing of staff in administration, 
accounting, events and policy. Our 
complementary structure makes us 
natural partners. Working together, 

our organizations will continue 
to define collaboration within 
Canada’s agriculture sector—giving 
all of our farmer members a 
stronger voice. 

Our partnership with the AWC has 
affirmed that the Alberta Barley 
model is the industry-standard 
for up-and-coming provincial 
wheat and barley organizations. 
Going forward, we look forward 
to working with Saskatchewan’s 
new wheat and barley development 
commissions to further develop 
this model. 

Over the past year, Alberta Barley 
took an active role in establishing 
the Barley Council of Canada 
(BCC), which truly unites the 
entire barley industry value chain. 
The BCC membership is 50 per 
cent farmers and 50 per cent 

industry. This ensures that farmers 
have a strong voice in how farmer 
dollars are spent—and how issues 
are addressed. We are thrilled with 
our investment in BCC’s success, 
and look forward to seeing how it 
evolves and grows. 

One final priority last year was 
the administration of the Western 
Canadian Deduction for Wheat 
and Barley (WCD), which came 
into effect on Aug. 1, 2012. Over 
the past year, Alberta Barley has 
administered this major national 
program on a revenue-neutral 
basis, meaning that as much money 
as possible goes to the program’s 
recipients: the Western Grains 
Research Foundation, the Canadian 
International Grains Institute 
and the Canadian Malting Barley 
Technical Centre. Our commitment 
to continuing this transitional 
program remains strong, and we 
are pleased to have concluded a 
successful first year. 

Representing farmers and farmer 
interests remains our top priority. 
We take the responsibility of 
investing your provincial check-off 
dollars very seriously. The projects 
and priorities we invest in would 
not mean anything without the 
buy-in and support of Alberta’s 
barley farmers. 

Our industry is evolving and we 
need your input now more than 
ever. Through Alberta Barley, we 
will make sure your voice is heard. 

Matt Sawyer 
Chairman

“We take the  
responsibility of  

investing your provincial   
check-off dollars  
very seriously.”
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General Manager’s Message
“Working together” was our theme 
for FYE 2013. This simple mantra 
inspired us to work more effectively 
with each other, our members and 
our industry partners. 

As a staff team, we collaborated 
to see how much we could do 
with our existing resources, and 
then looked at new ways to share 
those resources. This allowed us 
to develop a better, stronger, more 
collaborative program that made 
the best use of farmer dollars. 

First, we looked into getting new 
office space; then, we looked into 
getting into new office space—
and sharing it with the Alberta 
Wheat Commission (AWC). This 
small move to share a physical 
environment (and save money!) 
led to further discussions about 

sharing resources and expertise. By 
the end of July, we had a plan for 
sharing six staff members with the 
AWC. This innovative idea was all 
about widening our horizons and 
sharing expertise, solutions and 
ideas with our industry partners. 

By prioritizing collaboration, we 
were able to look at providing 
services and programming for 
farmers in a more effective, 
meaningful way. This was an 
exciting step, but was just  
the beginning.

In this year’s annual report, you 
will see some of the ways we 
have invested farmer dollars in 
programs and priorities—and how 
we’ve actively taken the Board of 
Directors’ lead in ensuring the 
work we do has real value for 

farmers. This is an ongoing cultural 
shift at Alberta Barley, as we look 
at ways to maximize the value of 
our day-to-day work by building 
a staff team that is focused on real 
outcomes. 

These outcomes are seen in our 
primary programming, including 
Alberta Barley’s focus areas: finance 
and check-off management, 
communications, market 
development, policy and research. 
These priorities are complemented 
by collaborative programming in 
specific areas, including the Barley 
Council of Canada, the Western 
Canadian Deduction, the Feed 
Coalition, the AgriInnovation 
Program grant, the AgriMarketing 
Program grant, and a joint 
magazine with the AWC. 

Working together is not just about 
sharing resources, it’s about sharing 
ideas. We look forward to carrying 
this mindset forward to just see just 
how far we can go. 

	  

	  

Lisa Skierka 
General Manager

Alberta Barley received widespread media coverage in every major region in Canada for our food barley promotional campaign.

food barley Marketing & communications
“By engaging with media and  increasing our accessibility, we were able to grow the visibility of the barley industry.”
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communications
overview of fYe 2013

Building on the momentum from 
the previous year, the communica-
tions department had a productive 
and successful FYE 2013. 

In order to accurately reflect 
Alberta Barley’s strategic 
priorities and to enhance our 
reputation, the communications 
team focused on several external 
communications initiatives this 
past year. By engaging with media 
and increasing our accessibility, 
we were able to grow the visibility 
of the barley industry. This was 
accomplished by communicating 
Alberta Barley’s successes in the 
priority areas of research, market 
development, policy and finance 
and check-off management. 

The communications team also 
acted as a resource for every 
other department in Alberta 
Barley. By working closely with all 
departments, the communications 
team ensured that all materials 
produced by Alberta Barley 
reflected the Board’s priorities and 
advanced our reputation within the 
agricultural industry. The following 
are some of the highlights for 
communications in FYE 2013. 

communications 
committee

To reflect Alberta Barley’s 
strategic priority that “farmers 
speak on farmers issues,” the 
communications committee played 
an important role in bringing 
communications back to the farm 
level this past year. 

Comprised of barley farmers 
and staff, the committee kept the 
Board abreast of communications 
plans and materials and acted as a 
resource and “sounding board” to 
communications staff. 

The Committee Chair is Region 
One Director Greg Stamp, with 
Communications Manager 
Anne-Marie Bruzga Luchak 
as the staff lead. Additional 
committee members include 
Region Five Director Bryan Adam, 
Communications Coordinator 
Trevor Bacque and Public Relations 
Coordinator Caitlan Carver. 

“Go barley”  
media campaign

Upon receiving the health 
claim from Health Canada in 
summer 2012 stating that eating 
barley lowers cholesterol levels, 
Alberta Barley used this unique 
opportunity to launch a nation-
wide media campaign. 

Beginning in March 2013, the 
media campaign focused on 
promoting the health claim 
and the new consumer website 
(www.GoBarley.com). The tour 
focused on reaching media outlets 
throughout Canada and was the 
first full-scale promotion of food 
barley aimed at the Canadian 
consumer. 

With Market Development 
Manager Linda Whitworth acting 
as our official spokesperson, 
Alberta Barley received media 
coverage in every major region in 
Canada. This included big wins 
when syndicated journalists Rita 
De Montis (Sun Media) and Lois 
Abraham (Canadian Press) wrote 
positive stories about food barley 
that were published in papers from 
coast to coast. 

Barley earned a two-page spread 
in the Ottawa Citizen, which 
included the front page of the 
Food section. The campaign also 
reached Canadian viewers through 
television shows ranging from CTV 
Morning Live in Halifax to Global 
Noon News in Vancouver.

The widespread impact of this 
media campaign was immediately 
realized as it managed to reach 
audiences across the country. 
The impact of the campaign was 
also evident when looking at the 
visitors to www.GoBarley.com. Our 
newly launched consumer website 
received no fewer than 2,500 hits 
per month from March to August 
2013, with a record-high of 4,158 
visitors in June 2013.

barley council of canada 
& Western canadian 
Deduction 

Alberta Barley assumed 
responsibility for managing the 
Barley Council of Canada (BCC) 

and Western Canadian Deduction 
(WCD) in FYE 2013, as well as 
associated communications work. 

Websites were created for 
both programs and strategic 
communications plans were 
developed and implemented.

Our leadership in this area has 
resulted in a solid framework 
being established for the BCC 
with strategic goals and a plan in 
place for the coming year. This 
will go a long way towards uniting 
barley farmers, researchers and 
industry stakeholders from across 
Canada to promote the growth 
and profitability of the barley 
industry. The BCC website is www.
barleycouncil.com.

The WCD website (www.
wheatbarleycheckoff.com) gives 
farmers and buyers another tool 
to help understand the check-off 
program. This initiative directly 
aligns with our strategic priority of 
giving farmers every resource that 
they need to manage their check-
off dollars.  

Press releases 

As Alberta Barley builds 
relationships with media and 
develops an increased capability of 
reaching a variety of outlets, our 
press coverage continues to grow.

In addition to the national media 
campaign, we received greater 
pick-up on our press releases in 
FYE 2013. 

A few of our releases that received 
coverage were: “New Interim 
President for Canadian Agri-Food 
Trade Alliance”—May 21, 2013  
and “Alberta barley farmers 
applaud grassroots leadership”—
June 20, 2013. 

The July 9, 2013 release, “Barley 
industry receives $8 million dollar 
Agri-Innovation Program grant,” 
received widespread coverage, 
ranging from the Wall Street 
Journal to the Red Deer Advocate.  

We had several successful joint 
press releases with the Federal 
government this past year. By 
establishing these partnerships and 
working together, we were able to 

further strengthen our relationship 
with Agriculture and Agri-Food 
Canada (AAFC).

Our joint announcement on 
December 7, 2012, “Ag funding 
announcement promotes 
innovation,” came out of our 
annual general meeting where 
AAFC Minister Gerry Ritz was 
Alberta Barley’s guest. Ritz used 
the occasion to announce three 
new Agri-programs (under the 
Growing Forward 2 framework) 
focusing on innovation, 
competitiveness and market 
development. The announcement 
received considerable coverage and 
generated over 100 media hits. 

We also partnered with AAFC 
on our July 31, 2013 press release 
celebrating the first year of the 
Western Canadian Deduction for 
Wheat and Barley.

new logo and branding 

The Alberta Barley Board of 
Directors identified several 
priorities in FYE 2013, including: 
branding, a new website and 
a redesigned logo. Due to the 
fact that these all are related to 
our reputation, we decided that 
these tasks should be an aligned, 
cooperative effort. 

The communications department 
initiated an in-depth consultation 
process with the Board to  
rebrand the organization and  
“Alberta Barley.” 

Following an extensive consultation 
process, we were able to reach 
a consensus with the branding, 
website and logo. As a result of the 
work done in FYE 2013, the logo 
was unveiled in Sept. 2013 and  
the website was launched the 
following month.

In FYE 2014, growing our brand 
remains a focus for the department. 
Communications and market 
development staff will work 
together to initiate relationships 
with industry partners to promote 
barley and all of its end uses. 
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Minister Gerry Ritz meets with Barley Council of Canada representatives upon incorporation in Ottawa: (appearing from 
left to right) Matt Sawyer, Bill Cooper, Chantelle Donahue (Vice-Chair), Minister Gerry Ritz, Brian Otto (Chair), Trevor 
Petersen.

overview of fYe 2013

Alberta Barley’s policy focus in 
FYE 2013 was on ensuring that 
barley maintained a strong profile 
while also creating value for 
farmers. Developing profitability 
through new market opportunities 
remained a key priority.

By identifying new avenues for 
exports and sharing resources on  
a national and international 
scale, we were able to establish 
opportunities that have potential 
for rapid and sustainable growth in 
the coming years.    

Policy committee 

The policy committee consists of 
Alberta Barley Chairman Matt 
Sawyer (Region Two), Vice-
Chairman Trevor Petersen (Region 
Three) and General Manager Lisa 
Skierka. The policy committee 
works with the Board of Directors 
to determine priorities and policy 
issues on which we can have a 
positive impact.

barley council of canada

This past year, Alberta Barley 
focused on our national policy 
priorities through our membership 
within the Barley Council of 
Canada (BCC). The BCC leadership 
includes BCC Chairman (and 
Alberta Barley Delegate) Brian Otto, 
representing the Western Barley 

Growers Association, and Petersen, 
representing Alberta Barley.

In the past year, BCC made great 
strides towards uniting barley 
farmers, researchers and industry 
stakeholders from across Canada 
to promote the growth and 
profitability of the barley industry. 

BCC officially incorporated in FYE 
2013 and secured membership 
from across the barley industry. 
The BCC also officially adopted a 
strategic plan, which feature five 
focus areas for activities going 
forward. These are: 

• Supporting innovation and 
variety research

• Promoting crop production 
best practices

• Supporting market develop-
ment (malt, feed, food and 
industrial uses)

• Improving market access (inter-
national trade policy as well as 
domestic policy)

• Improving understanding of the 
industry (with value chain and 
government stakeholders). 

As a member of the BCC, Alberta 
Barley will continue to work closely 
with industry partners to grow  
the industry. 

BCC remains funded and 
administratively supported 
predominantly through Alberta 

Barley. However, our involvement 
in a national organization 
allows us to qualify for large 
national programs, including the 
Federal government’s Growing 
Forward 2: AgriInnovation, 
AgriCompetitiveness and 
AgriMarketing programs. 

On July 9, 2013, Agriculture 
and Agri-Food Canada (AAFC) 
Minister Gerry Ritz announced 
that Alberta Barley, as the primary 
applicant, was the recipient of 
eight million dollars to fund the 
Barley National Research Cluster 
projects. Our membership within a 
national organization is one reason 
the federal government made this 
significant investment in barley 
research. With BCC having a truly 
national focus, the barley sector is 
more likely to qualify for funding 
that will grow both the barley 
industry and farmers’ profitability. 

Western canadian 
Deduction for Wheat  
and barley

Alberta Barley manages the 
Western Canadian Deduction in a 
purely administrative capacity. This 
is detailed further in the “Finance 
and Check-off Management” 
section of the 2013 Annual Report. 

Alberta Barley does not receive 
any profit from this arrangement. 
Funds are collected from grain 

companies and then distributed to 
the recipient groups as authorized 
by the federal government. We will 
also manage the yearly remittance 
process through which farmers can 
request the return of their check-
off dollars. 

cAfTA & GGc

Alberta Barley works with the 
Canadian Agri-Food Trade 
Alliance (CAFTA) and the Grain 
Growers of Canada (GGC) to 
advocate for barley farmers at the 
national and international levels. 

In May 2013, Skierka was elected 
the president of CAFTA. Under 
Skierka’s leadership, CAFTA 
works to ensure the agricultural 
perspective is reflected during 
trade negotiations pursued by the 
federal government. 

CAFTA’s key initiatives in 
the coming year are the 
implementation of the Canada–
European Union Comprehensive 
and Economic Trade Agreement 
(CETA). Once it is implemented, 
this trade agreement will be the 
biggest since the North America 
Free Trade Agreement (NAFTA) 
was adopted in 1994. The Trans-
Pacific Partnership (TPP) was also 
a focus of CAFTA in FYE 2013. 
With an enormous scope of trade 
involving every country bordering 
the Pacific Ocean, the importance 
of advocating for open markets for 

Policy
 “As members of 
the BCC, Alberta 

Barley will 
continue to  
work closely  
with industry 

partners to grow 
the industry.”
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Research

On July 9, 2013, Agriculture and Agri-Food Canada (AAFC) Minister Gerry Ritz announced in Lacombe that Alberta Barley 
was the recipient of eight million dollars under the AgriInnovation Program. Alberta Barley Chairman Matt Sawyer (middle) 
and Ritz (middle left) posed with elected members of Alberta Barley at the event

overview of fYe 2013

Alberta Barley continued to  
invest in research in FYE 2013  
by identifying projects and 
initiatives that have real value for 
barley farmers. 

Our focus remains on research 
that provides tangible and 
practical results to farmers, while 
also providing the potential 
for a significant return on their 
investment. The following are some 
of the highlights in research from 
the past year. 

Research committee 

The research committee in 
FYE 2013 included: Research 
Committee Chair and Director-
at-Large Richard Mueller (Region 
Five), Ken Coles (Region One), 
Jason Lenz (Region Three), Terry 
Young (Region Three) and Shawn 
Gorr (Region Two). The staff lead 
in the Research department was 
Garson Law, who started with 
Alberta Barley in March 2013. 

Four industry experts also sat 
on the committee as associate 
members. They were: Allan 
Hall, new initiatives and project 
hunter for Alberta Crop Industry 
Development Fund; Dr. Rich Joy, 
Director of Malting & Technical 
Services, North American 
Operation, for Canadian Malting 
Company; Bill Chapman, crop 
business development specialist 

for Alberta Agriculture and Rural 
Development (AARD); and Karin 
Schmid, beef production specialist 
for Alberta Beef Producers. 

The research committee encourages 
farmers to take an active role in 
determining research priorities 
and to make recommendations to 
Alberta Barley’s Board of Directors. 
The members identify the research 
targets and priorities that are used 
to allocate the funding budget for 
the year. 

AIP barley cluster 

On July 9, 2013, Agriculture 
and Agri-Food Canada (AAFC) 
announced that Alberta Barley 

was the recipient of eight million 
dollars under the AgriInnovation 
Program, a five-year initiative 
of up to $698 million designed 
to support innovation with the 
Canadian agricultural industry. As 
a result of this funding, 27 research 
projects will be supported under a 
National Barley Research Cluster. 

In addition to the contribution 
from the federal government, 
financial support will be provided 
from the Western Grains Research 
Foundation (WGRF), the Brewing 
and Malting Barley Research 
Institute (BMBRI), Rahr Malting 
and Alberta Barley, along with 

agriculture within this framework 
is critical. 

Our support of trade negotiations 
isn’t just about getting access 
for barley as a crop, it is also 
about ensuring that markets 
internationally are open to beef and 
pork. This is a top priority because 
more than 80 per cent of the barley 
grown in Alberta goes towards the 
feeding industry. 

On the grains side, Alberta Barley 
Chairman Matt Sawyer maintained 
his position on the Board of 
Directors for the GGC in FYE 
2013. Through our membership in 

the GGC, we remain active in areas 
of transportation, trade, UPOV91 
(plant breeders’ rights) and other 
policy initiatives. 

Throughout the past year, GGC has 
also recognized the following areas 
as priorities for Canadian farmers: 
modernizing the western wheat 
variety registration system, the 
successful rollout of the Growing 
Forward 2 federal funding 
program, and the Canada–EU 
trade deal. 

chops and crops Reception

Alberta Barley participated in a 
provincial lobby initiative, which 

was held in conjunction with the 
annual Chops and Crops reception 
in November 2012. 

The Chops and Crops reception 
is an informal gathering that 
brings together Members of the 
Legislative Assembly (MLA), 
provincial government officials 
and the producers of a variety of 
Alberta’s commodity groups (pork, 
lamb, canola, wheat, barley, pulse, 
sugar beets, and potatoes). 

This event is an excellent 
opportunity to emphasize the 
importance of agriculture to the 
province and to bring together  

all industry groups with a  
common interest. 

On the same day as the reception, 
Alberta Barley organized a 
provincial Lobby Day, which 
focused on advocating for more 
funding from the provincial 
government. Specifically, we 
discussed the importance of 
securing more market development 
funds to be allocated towards crops 
organizations, in line with support 
given to livestock producers 
through ALMA (Alberta Livestock 
and Meat Agency). This is an 
ongoing initiative.

additional support from  
industry partners.

The research cluster will be 
administered and managed by 
Alberta Barley and will focus on 
fully realizing the potential of the 
Canadian barley sector through 
scientific advancements that will 
reduce the expense and risk for 
producers. The research themes 
will focus on relevant industry 
priorities for feed, malt and  
food barley. 

We are currently in the process 
of finalizing contracts with 
researchers, funding partners  
and AAFC. 
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Bob Rimes (right), Executive Director of Agri-Food Discovery Place (AFDP) at the University of Alberta explains to Alberta Barley board members (Region Three Director-
at-Large Mike Ammeter and Region Five Director-at-Large Richard Mueller) how some of their pilot-scale equipment is used. The tour of the facility took place during the 
July 23–24, 2013 board meeting. 

Research (continued from previous page)

barley shochu  
selection Project 

Alberta Barley made great strides 
in FYE 2013 in finding a made-in-
Canada barley variety suitable for 
manufacturing shochu. Shochu 
is a significantly popular distilled 
barley beverage in Japan. 

As part of our $1.2 million collab-
orative project with Alberta Ag-
riculture and Rural Development 
(AARD), the University of Alberta 
and a Japanese shochu manufactur-
er, we made considerable progress 
in developing analytical techniques 
to identify and measure the dif-
ferent components in barley that 
contribute to making a high  
quality beverage. 

As part of this project, Law 
travelled to Japan in June 2013 to 
tour shochu facilities and to discuss 
methods of data analysis with our 
Japanese partners. Funding for  
this project is secure through 
December 2013. 

obihiro feed study

Borne out of Alberta Barley 
General Manager Lisa Skierka 

and Market Development Group 
Chairman Glenn Logan’s trade 
mission to South Korea and Japan 
in March 2013, this study was 
commissioned in the summer  
of 2013. 

The purpose of the study is to look 
at the replacing corn with barley in 
Japanese cattle feed. The primary 
goal of the study will be taste 
improvement, to give Japanese beef 
the much sought after “Alberta 
Beef” flavour. 

Alberta Barley has committed 
$40,000 and partnered with 
Obihiro University in Japan and 
Dr. Tim McAlister, Principal 
Research Scientist with AARD, 
for this study that is expected to 
commence in November 2013. 
The contracts and proposals are 
currently being finalized. 

barley feed Technical Guide 

In accordance with our 
commitment to providing the best 
possible resources for farmers, 
Alberta Barley committed $20,000 
to create a Barley Feed technical 
guide in FYE 2013.

The purpose of the guide is to be 
a “how-to” reference guide for 
farmers who are growing barley for 
feed. The guide will compile  
all relevant research done in the 
field in order to give farmers the 
most practical and applicable 
knowledge to produce the most 
profitable yields. 

The guide will be completed and 
distributed in the coming year. 

Agricultural  
funding consortium 

The Agriculture Funding 
Consortium is a “one-stop shop” 
for researchers to submit proposals 
and receive funding for projects 
to benefit Alberta agriculture. 
Along with our colleagues at the 
14 other member organizations 
representing nearly every sector of 
Alberta agriculture, Alberta Barley 
contributes money that is set aside 
and then applied to approved 
research projects. 

Alberta Barley contributed 
$37,000 in FYE 2013, helping the 
Consortium to jointly fund six 
barley-related projects with a total 

value of $650,000. 

In addition to the four projects 
carried over from the previous 
fiscal year, we funded two 
additional projects in FYE 2013. 
These projects were:

• Biology Management of 
Glyphosate-Resistant Kochia. 
This project will provide 
farmers with the most cost-
effective way of managing and 
controlling kochia, which is 
a rapidly spreading weed that 
occurs throughout the prairies. 

• Genetic improvement in 
nitrogen-use efficiency 
and grain yield of barley. 
This project will reduce the 
input costs for farmers while 
decreasing the negative impact 
of excessive nitrogen use on 
water and air quality.  

Our involvement in the Funding 
Consortium will continue over 
the coming year, as our Board has 
authorized further funding in  
FYE 2014. 
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Market Development Group

“Alberta Barley  
made a lot of  

headway in the  
Asian barley markets  

in FYE 2013.”

overview of fYe 2013

In its second year, Alberta Barley’s 
Market Development Group 
worked to grow the barley industry 
by reaching out to national and 
international stakeholders.

Alberta Barley attended, 
participated in and sponsored 
a variety of international trade 
initiatives, industry tradeshows 
and barley development projects 
throughout the year. In return,  
we hosted a variety of visitors  
to Canada who were keen to 
further develop these all- 
important relationships.

Market Development Group

Led by the Group’s Chairman 
and Director-at-Large Glenn 
Logan, along with staff lead and 
Market Development Manager 
Linda Whitworth, the market 
development group opened up 
opportunities for Alberta Barley 
at home and abroad. The Group’s 
members include: Region Two 
Delegate Jamie Christie, Doug 
McBain and Alberta Barley 
Chairman Matt Sawyer.

The Group’s new coordinator, Kara 
Barnes, focused on maximizing  
our budgets through participation 
with other organizations, such as 
AARD, for opportunities in the 
food, feed, malt and alternative 
(biofuels, etc.) areas.

The following are some of the FYE 
2013 highlights for the market 
development group.

Trade Initiatives 

Alberta Barley was an active 
participant at several trade missions 
in FYE 2013, in conjunction with 
Alberta Agriculture and Rural 
Development (AARD). 

Among these trips was one to 
Paris, France in Oct. 2012 for 
SIAL, the world’s largest food 
innovation marketplace. Logan 
and Whitworth learned about 
where barley is utilized as food 
in emerging regions across the 
world, such as the Middle East and 
China. They also gathered market 
intelligence on new products and 
opportunities worldwide.  

Alberta Barley made a lot of 
headway in the Asian barley 
markets in FYE 2013. 

The momentum started with 
Skierka’s participation in the New 
West Partnership trade mission 
to Japan, Korea and China in 
September 2012, as a member of a 
group that included representatives 
from Saskatchewan, Alberta 
and British Columbia.  This was 
followed by a productive meeting 
with Chad Fleck, the senior trade 
counselor at the Canadian embassy 
in Japan, at our 2012 annual 
general meeting. Logan and our 
General Manager Lisa Skierka, 
then participated in a trade mission 
to discuss further opportunities 

Edmonton. Each year an expert 
is brought in to specifically 
discuss barley-related topics. We 
sponsored this year’s speaker, 
Derek Prell. Prell, the Director of 
Barley Procurement and Logistics 
at Malteurop, addressed the malt 
barley market and contracts. 

We also collaborated with the 
Alberta Wheat Commission 
and the Alberta Pulse Growers 
Commission at the annual Agri-
Trade agricultural exposition, held 
in Red Deer from Nov. 7–10, 2012. 

canadian Malting barley 
Technical centre (cMbTc) 

Alberta Barley funded the 
CMBTC in FYE 2013 to provide 

CMBTC also worked with 
customers on trials of the new 
varieties and continued to provide 
industry-led guidance and 
feedback to the malting barley 
breeders and researchers as to the 
traits required in future malting 
barley varieties. These initiatives 
will continue to be a priority in 
FYE 2014. 

Hulless food barley 
Development 

In FYE 2013, Alberta Barley 
contracted with three farmers to 
grow three different varieties of 
hulless barley. The purpose of this 
was to provide crops for research 
and to work with industry groups 
to get new barley food products  
to market. 

At present, we are working with 
researchers and industry on 
specific food products and health 
food initiatives, which will be 
unveiled in the coming months. 
In order to further develop these 
opportunities, more contract barley 
has been grown to meet our needs. 

feed coalition 

Significant progress was made 
in FYE 2013 in establishing a 
direction for the Feed Coalition, 
formerly the Feed Grains Coalition 
(FGC). This started with a name-
change to the Feed Coalition (FC). 
The change was done to reflect the 
expanded scope of membership 
in the organization, which now 
represents producers throughout 
all aspects of the feed industry. 

A new staff manager, Kelly 
Chambers, was hired in May 2013. 
Chambers and the FC committee 
immediately began to help 
establish and work to execute the 
FC’s mission: to maintain a forum 
for communication, collaboration 
and advocacy among producer 
associations, industry and research 
organizations throughout the 
feed industry. In carrying out this 
mission, the FC and its committee 
will focus on results that improve 
profitability for producers. 

Chambers and the FC committee 
(chaired by Region Five Delegate 
Albert Wagner) have since worked 

for food and feed barley in both 
the Japanese and South Korean 
marketplaces in spring 2013. A 
Japanese delegation reciprocated 
with a visit to Alberta in June 2013 
to discuss the possibility of more 
imports of food barley, specifically 
high-beta glucan hulless barley. 

Our goal is to have measurable 
results from these trade missions in 
FYE 2014.

Industry tradeshows

Alberta Barley is a host sponsor 
of FarmTech—the premier crop 
production and farm management 
conference in Western Canada—
held annually every January in 

technical marketing support and 
development for Canadian  
malting barley. 

This funding was directed to a 
number of malt barley projects 
that directly benefited the 
Alberta barley farmer. These 
included working to provide 
technical support and research, 
which facilitated existing sales of 
Canadian malting barley and entry 
into international markets.

Additionally, the CMBTC 
remained dedicated to helping 
commercialize the new malting 
barley varieties and ensuring 
that the new varieties meet 
international customers’ needs. 
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Market Development Group (continued from previous page)

Alberta Barley Vice-Chairman and Region Three Director Trevor Petersen poses with chef ambassador Masashi “Mr. BBQ” Takeda during the Japanese delegation’s August 
13 visit to Petersen’s farm. 

to develop a network with  
FC committee participants,  
the research community,  
funding organizations and  
industry partners. 

This work has resulted in member 
commitments and funding 
from Alberta Barley, the Alberta 

Cattle Feeders’ Association, 
Alberta Wheat Commission, and 
Alberta Pork, as well as tentative 
commitments from other key 
industry groups. The Alberta 
Canola Producers Association, 
Alberta Forage Industry Network, 
Alberta Pulse Growers and Alberta 

Sugar Beet Growers also became 
participants in July 2013.

In order to compile and create a 
research database for members, a 
Research Matrix was developed 
to provide information on current 
and completed feed-related 
research relevant to all those 

throughout the Canadian prairies. 
This information was distributed 
to participants and will be updated 
going forward. 

In the upcoming year, the FC will 
continue to create awareness, build 
networks and develop programs to 
provide resources for its members. 

“For the first time in many years, Alberta Barley  
actively reached out to consumers through  
participation in more (and more targeted)  

consumer events, thereby raising the profile of barley.”
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Marketing and Promotions

Market Development Manager Linda Whitworth ran cooking demonstrations at this year’s Calgary Stampede to showcase 
delicious and nutritious food barley recipes.

overview of fYe 2013

Alberta Barley continued to 
be a presence at conferences, 
consumer events, farmer events 
and exhibitions throughout the 
province in FYE 2013. 

For the first time in many years, 
Alberta Barley actively reached 
out to consumers through 
participation in more (and more 
targeted) consumer events, thereby 
raising the profile of barley. 

Marketing and  
Promotions Staff

Our Marketing and Promotions 
Department, led by Manager 
Linda Whitworth and coordinator 
Jennifer Fong, identified many 
opportunities to reach consumers 
and industry contacts through a 
variety of events. The department 
also played an integral role in 
organizing our regional and annual 
general meetings, all of which 
are critical to ensuring that our 
farmer’s voices are heard.

The following are some of the FYE 
2013 highlights for the marketing 
and promotions department. 

calgary stampede

As it is every year, the Calgary 
Stampede was the largest consumer 
agricultural event on the Alberta 
Barley calendar. 

For FYE 2013, we were able 
to recruit many of our elected 
directors and delegates to work 
shifts at our booth in the Agrium 
Ag-tivity in the City pavilion. This 
not only provided our directors 
and delegates with opportunities 
to meet industry and government 
representatives, but also resulted 
in a lot of consumers gravitating to 
our booth to interact with farmers. 
The chance to engage directly with 
farmers was a major selling point 
on our behalf and was an exciting 
development for everyone  
involved in advocating for the 
barley industry. 

We also sponsor the Calgary 
Stampede’s International 
Agriculture Committee, which 
actively promotes business-
networking opportunities in the 
Albertan and Canadian agri- 
food industries. Once again, this 
was a huge success.

Woman’s shows in  
calgary and edmonton 

Continuing with our consumer 
marketing outreach, Alberta Barley 
had a booth at both the Calgary 
and Edmonton Woman’s Shows in 
FYE 2013. 

We were able to use this 
opportunity to reach our target 
consumers for the barley food 
market and introduce them to 
different types of barley. This 
outreach included showcasing new 
barley recipes and information 
pertaining to our health claim. 

education services

Alberta Barley continued to 
actively support several important 
educational initiatives in FYE 2013, 
including Aggie Days in Calgary 
and Lethbridge. 

Held in April 2013, Aggie Days is 
an annual exhibition that presents 
agriculture to urban Albertans to 
give them a more comprehensive 
understanding of where their food 
comes from. 

Alberta Barley is also on the 
steering committee for the 

Classroom Agriculture Program, 
which reached over 19,000 Grade 
4 students throughout the province 
in spring 2013. 

cereal leaf  
Disease conference 

In March 2013, the first-ever  
Cereal Leaf Disease Conference 
was put on and co-sponsored by 
Alberta Barley and the Alberta 
Wheat Commission—with 
additional sponsorship from BASF 
and Bayer CropScience Inc. The 
event was a major success and was 
attended by over 100 people from 
the farming and industry side of 
the cereals market. 

The conference was organized to 
inform producers about cereal 
diseases that are prevalent today 
courtesy of speakers from the 
scientific community (including 
Dr. Kelly Turkington, Dr. Kequan 
Xi and Dr. Krishan Kumar). 
Industry representatives were also 
on hand to discuss their products 
and which diseases they are 
designed to combat. 

Based on the success of the 
conference, we are planning for it 
to become an annual event that will 
continue to attract partners from 
the producer and industry sides of 
the cereals market.

barley to beer event 

Also in March 2013, we co-
sponsored another inaugural 
conference: the Beer to Barley 
Event. The event (hosted by Rahr 
Malting and Dow) was attending 
by producers and members of the 
brewing industry alike. 

Alberta Barley Chairman Matt 
Sawyer was on hand to give a 
presentation on our behalf on 
growing malt and what role we 
play with producers. Sawyer’s 
presentation included ample time 
for questions from interested 
producers and was well received 
by all in attendance. The event 
also included a tour of the Rahr 
Malting facility in Alix, AB, a beer 
tasting with Big Rock Brewery and 
pictures with CFL Alumni and the 
Grey Cup. 
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Finance and Check-off Management
overview of fYe 2013

Finance and check-off management 
continued to provide the founda-
tion for Alberta Barley’s work in the 
priority areas of communications, 
research, market development and 
policy in FYE 2013.

The following are some of the  
highlights for the Finance and  
Check-off Management 
department over the past year.

finance committee 

The members of the finance 
committee maintained their 
commitment to financial 
accountability and ensured that 
standards were established and 
upheld for the financial practices of 
Alberta Barley.   

The members of the committee 
include: Chair and Region Four 
Director Bernie Klammer, Region 
One Director Greg Stamp, Region 
Two Delegates Shawn Gorr and 
Doug Miller, and Finance and 
Human Resources Manager Syeda 
Khurram (as the staff lead from 
Alberta Barley). 

The committee performed a spot 
audit for Alberta Barley in FYE 
2013 for the first time, which was 
conducted by Klammer and Stamp. 
The audit was successfully passed 
and reflected the commitment to 
transparency and accountability 
that we demand. 

Highlights

The FYE 2013 audit took 
significantly less time than previous 
audits due to the implementation 
of a series of new policies and 
procedures internally. The work 
done by the finance and check-off 
management team is testament to 
their hard work and commitment 
to a job well done. 

The staff continue to use the ser-
vices of Levy Central for data col-
lection. After over a year working 
with Levy Central, the processes 
are going more smoothly and the 
program is functioning well.

Western canadian 
Deduction 

The Finance and Check-off 
Management department assumed 

responsibility for Agriculture 
and Agri-Food Canada’s Western 
Canadian Deduction (WCD) 
program in FYE 2013. 

Administered by Alberta Barley, 
as per the Regulations Respecting 
Research, Market Development and 
Technical Assistance (Wheat and 
Barley), the deduction funds three 
recipient groups identified by the 
Federal government: the West-
ern Grains Research Foundation 
(WGRF), the Canadian Malting 
Barley Technical Centre (CMBTC) 
and the Canadian International 
Grains Institute (Cigi).

Collected at a rate of $0.48 per 
tonne of wheat and $0.56 per 
tonne for barley ($0.04 per tonne 
of barley sold in Alberta), the 
deduction is used to fund research 
into new varieties as well as new 
marketing opportunities—giving 
wheat and barley farmers a 
competitive edge in the global 
market place.

The check-off, while mandatory, 
is refundable. All refund requests 
are due by the end of the fiscal 

year (July) and are managed by 
the departmental staff. The first 
year of the program ran smoothly 
and efficiently, with the first set of 
refund cheques going out in late 
October 2013. 

new Human  
Resources Policies 

For FYE 2013, Alberta Barley 
implemented eight new human 
resources policies, which helped 
to establish standards for new 
employees as we continue to grow 
and evolve. 

The policies that were created  
and established were: Code of  
Conduct, Vacation, Respect in  
the Workplace, Businesses 
Expenses, Overtime, Health  
and Safety, Privacy and 
Information Technology. 

Over the next year, our goal is to 
have all 17 planned policies and 
procedures implemented with 
our staff. Additionally, we are 
developing an employee handbook 
that summarizes all of these 
policies and procedures.  

 “The members of the finance committee maintained  
their commitment to financial accountability  

and ensured that standards were established and  
upheld for the financial practices of Alberta Barley.”
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Alberta barley commission  
financial statements
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To the Members of Alberta barley commission: 

Management is responsible for the preparation and presentation of the accompanying financial statements, including responsibility 
for significant accounting judgments and estimates in accordance with Canadian accounting standards for not-for-profit 
organizations and ensuring that all information in the annual report is consistent with the statements. This responsibility includes 
selecting appropriate accounting principles and methods, and making decisions affecting the measurement of transactions in which 
objective judgment is required. 

In discharging its responsibilities for the integrity and fairness of the financial statements, management designs and maintains the 
necessary accounting systems and related internal controls to provide reasonable assurance that transactions are authorized, assets are 
safeguarded and financial records are properly maintained to provide reliable information for the preparation of financial statements. 

The Board of Directors is composed entirely of Directors who are neither management nor employees of the Commission. The 
Board is responsible for overseeing management in the performance of its financial reporting responsibilities, and for approving the 
financial information included in the annual report. The Board fulfils these responsibilities by reviewing the financial information 
prepared by management and discussing relevant matters with management. The Board is also responsible for recommending the 
appointment of the Commission’s external auditors. 

MNP LLP, an independent firm of Chartered Accountants, is appointed by the members to audit the financial statements and report 
directly to them; their report follows. The external auditors have full and free access to, and meet periodically and separately with, 
both the Board and management to discuss their audit findings. 

 

October 28, 2013 

Matt Sawyer
Chairman

Trevor Petersen
Vice-Chairman

Management’s Responsibility
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Independent Auditor’s Report
To the Members of Alberta barley commission: 

We have audited the accompanying financial statements of Alberta Barley Commission, which comprise the statements of financial 
position as at July 31, 2013, July 31, 2012 and August 1, 2011, and the statements of operations, changes in net assets and cash 
flows for the years ended July 31, 2013 and July 31, 2012, and a summary of significant accounting policies and other explanatory 
information. 

Management’s Responsibility for the financial statements 

Management is responsible for the preparation and fair presentation of these financial statements in accordance with Canadian 
accounting standards for not-for-profit organizations, and for such internal control as management determines is necessary to enable 
the preparation of financial statements that are free from material misstatement, whether due to fraud or error. 

Auditors’ Responsibility 

Our responsibility is to express an opinion on these financial statements based on our audits. We conducted our audits in accordance 
with Canadian generally accepted auditing standards. Those standards require that we comply with ethical requirements and plan and 
perform the audit to obtain reasonable assurance about whether the financial statements are free from material misstatement. 

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial statements. 
The procedures selected depend on the auditors’ judgment, including the assessment of the risks of material misstatement of the 
financial statements, whether due to fraud or error. In making those risk assessments, the auditor considers internal control relevant 
to the entity’s preparation and fair presentation of the financial statements in order to design audit procedures that are appropriate 
in the circumstances, but not for the purpose of expressing an opinion on the effectiveness of the entity’s internal control. An audit 
also includes evaluating the appropriateness of accounting policies used and the reasonableness of accounting estimates made by 
management, as well as evaluating the overall presentation of the financial statements. 

Except as explained below, we believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our 
qualified audit opinion. 

Basis for Qualified Opinion 

In common with many similar organizations, the Commission derives revenue through “check-off” fees received from barley 
producers, the completeness of which could not be satisfactorily verified during our audit. Accordingly, our verification of these 
revenues and related accounts receivables and deferred revenue was limited to the amounts recorded in the Commission’s records and 
we were unable to determine whether any adjustments might be necessary to check off revenues, excess of revenues over expenses, 
assets and net assets. 

Qualified Opinion 

In our opinion, except for the possible effects of the matter described in the Basis for Qualified Opinion paragraph, the financial 
statements present fairly, in all material respects, the financial position of Alberta Barley Commission as at July 31, 2013, July 31, 
2012 and August 1, 2011 and the results of its operations and its cash flows for the years ended July 31, 2013 and July 31, 2012 in 
accordance with Canadian accounting standards for not-for-profit organizations.  

emphasis of Matter 

We draw attention to Note 2 to the financial statements which describes that Alberta Barley Commission adopted Canadian 
accounting standards for not-for-profit organizations on August 1, 2012 with a transition date of August 1, 2011. These standards 
were applied retrospectively by management to the comparative information in these financial statements, including the statement of 
financial position as at July 31, 2012 and August 1, 2011, and the statements of operations, changes in net assets and cash flows for the 
year ended July 31, 2012 and related disclosures. 

Calgary, Alberta  
October 28, 2013 Chartered Accountants



2013 AnnuAl RepoRt16

statement of financial Position
As at July 31, 2013

 2013 2012 August 1, 2011
  (Restated (Restated
  Note 16) Note 16)

Assets
Current
 Cash 359,702 942,740 673,672
 Restricted cash (Note 4) 113,050 172,762 103,380
 Restricted cash – Western Canadian Deduction (Note 17) 2,030,527 — — 
 Short-term investments (Note 5) 306,960 522,966 413,364
 Accounts receivable (Note 6) 492,121 190,877 110,453
 Prepaid expenses (Note 7) 75,756 7,652 41,012

  3,378,116 1,836,997 1,341,881
Capital assets (Note 8) 204,542 178,132 102,902

Long-term investments (Note 5) 1,745,329 1,490,377 1,530,816

  5,327,987 3,505,506 2,975,599

liabilities
Current
 Accounts payable and accruals 178,383 73,652 122,787
 Grant commitment (Note 9) 223,702 279,238 569,847
 Deferred revenue (Note 10) 1,107,247 1,131,907 1,041,251
 Deferred revenue – Shochu Project (Note 4) 113,050 172,762 103,380
 Deferred capital contributions (Note 4) 82,657 91,841 34,000
 Funds held on behalf of Western Canadian Deduction (Note 17) 2,030,527 — —

  3,735,566 1,749,400 1,871,265

net Assets
 Internally restricted (Note 11) 425,000 500,000 —
 Unrestricted 1,167,421 1,256,106 1,104,334

  1,592,421 1,756,106 1,104,334

  5,327,987 3,505,506 2,975,599

Contingencies (Note 13)

Approved on behalf of the Board

The accompanying notes are an integral part of these financial statements.

Matt Sawyer
Chairman

Trevor Petersen
Vice-Chairman
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statement of operations
For the year ended July 31, 2013

 2013 2012
  (Restated
  Note 16)

Revenue
 Check-off fee revenue (Note 10) 2,925,527 2,892,002
 Check-off refunds (172,798) (182,909)
 Western Canadian Deduction administrative fees (Note 17) 524,834 —
 Shochu project revenue (Note 4) 303,033 217,216
 Repayment of funding provided for start-up of Alberta Wheat Commission 70,000 —
 Feed grains revenue 40,000 —
 Sponsorships 31,146 26,650
 Newsletter advertising 23,945 7,894
 Miscellaneous income 5,241 —

  3,750,928 2,960,853

operating expenses
 Salaries, benefits, and contractors 654,140 589,809
 Producer liaison expenses/research 533,833 292,687
 Western Canadian Deduction expenses (Note 17) 466,723 —
 Market development expenses 380,264 124,826
 General and administrative 379,023 364,868
 Communication/Government relations 322,660 209,004
 Shochu project expenses (Note 4) 307,640 224,095
 Marketing and events 298,188 192,652
 Policy development expenses 120,702 109,311
 Research grant (Note 11) 75,000 —
 Directors fees and expenses 73,346 68,536
 Professional fees – lawsuit (Note 11, 13) 59,883 112,931
 Re-branding expenses (Note 11) 41,427 —
 Staffing and recruiting 6,439 7,116

  3,719,268 2,295,835

excess of revenue over expenses before other items
  31,660 665,018

other items
 Interest income 68,549 65,200
 GST expense (Note 16) (40,268) (72,430)
 Gain (loss) on disposal of investments (29,292) 4,440
 Barley Council of Canada contribution (Note 11) (194,334) (10,456)

Excess (deficiency) of revenue over expenses
  (163,685) 651,772

The accompanying notes are an integral part of these financial statements.
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The accompanying notes are an integral part of these financial statements.

statement of changes in net Assets
For the year ended July 31, 2013

 Internally   
 Restricted Unrestricted 2013 2012

Net assets, beginning of year as previously reported 500,000 1,328,536 1,828,536 1,104,334
Adjustment for correction to GST accounts (Note 16) — (72,430) (72,430) —

Net assets, beginning of year as restated 500,000 1,256,106 1,756,106 1,104,334
Excess (deficiency) of revenue over expenses — (163,685) (163,685) 651,772
Transfer to internally restricted funds during the year (Note 11) 215,644 (215,644) — —
Allocation of internally restricted funds for utilization in current year (Note 11) 
 Barley Council of Canada contribution (114,334) 114,334 — —
 Professional fees (59,883) 59,883 — —
 Rebranding expenses (41,427) 41,427
Transfer from restricted assets (Note 11) (75,000) 75,000  

Net assets, end of year 425,000 1,167,421 1,592,421 1,756,106

statement of cash flows
For the year ended July 31, 2013

 2013 2012
  (Restated
  Note 16)

cash provided by (used for) the following activities
Operating
 Excess (deficiency) of revenue over expenses (163,685) 651,772
 Loss (gain) on investments 29,292 (4,440)
 Amortization of property, plant, and equipment 30,388 22,701
 Amortization of deferred capital contributions (9,184) (6,950)

  (113,189) 663,083

Changes in working capital accounts  
 Accounts receivable (301,245) (80,424)
 Prepaid expenses (68,104) 33,360
 Accounts payable and accruals 104,731 (49,135)
 Grant commitment (55,536) (290,609)
 Deferred revenue (24,660) 90,656
 Deferred revenue – Shochu project (59,712) 69,382
 Deferred capital contributions — 64,791

  (517,715) 501,104

Investing
 Purchase of property and equipment (56,797) (97,931)
 Purchase of investments (677,934) (447,978)
 Sale of investments 609,696 383,255

  (125,035) (162,654)

Increase (decrease) in cash resources (642,750) 338,450

cash resources, beginning of year 1,115,502 777,052

cash resources, end of year 472,752 1,115,502

cash resources are composed of:
 Cash 359,702 942,740
 Restricted cash 113,050 172,762

  472,752 1,115,502
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notes to the financial statements
For the year ended July 31, 2013

1. nature of the commission

 The Alberta Barley Commission (“the Commission”) is a non-profit, 
producer funded commission formed on August 1, 1991 under the 
Province of Alberta’s Marketing for Agricultural Products Act.

 The Commission’s mandate is to give Alberta barley producers  
an organization for developing new markets and products for  
barley and for influencing the direction of research dedicated to 
barley production.

 The Commission is a non-profit organization and is exempt from tax 
under the Income Tax Act.

2. Impact of adopting accounting standards for not-for-
profit organizations

 These are the Commission’s first financial statements prepared in 
accordance with Canadian accounting standards for not-for-profit 
organizations (“ASNPO”). The accounting policies in Note 3 have 
been applied in preparing the financial statements for the year ended 
July 31, 2013, the comparative information for the year ended July 31, 
2012 and the opening ASNPO balance sheet as at August 1, 2011 (the 
Commission’s date of transition to ASNPO).

 In preparing these financial statements, the Commission has elected 
to apply none of the transitional provisions permitted by CICA 
1501 First-time adoption by not-for-profit organizations at the date 
of transition to ASNPO. As such, the transition to ASNPO has not 
affected the statement of financial position, statement of operations, 
statement of changes in net assets or statement of cash flows reported 
under previous Canadian generally accepted accounting principles.

3. Significant accounting policies

 The financial statements have been prepared in accordance with 
Canadian accounting standards for not-for-profit organizations 
as issued by the Accounting Standards Board in Canada using the 
following significant accounting policies:

 Revenue recognition

 The Commission follows the deferral method of accounting for 
contributions. Restricted contributions are recognized as revenue 
in the year in which the related expenses are incurred. Unrestricted 
contributions are recognized as revenue when received or receivable if 
the amount to be received can be reasonably estimated and collection 
is reasonably assured.

 Restricted investment income is recognized as revenue in the year 
in which the related expenses are incurred. Unrestricted investment 
income is recognized as revenue when earned. Externally restricted 
capital contributions are recognized as revenue as the related asset is 
amortized. Donations and contributions in-kind are recorded at fair 
value when such value can reasonably be determined.

 Interest income is recognized when it is earned.

 Financial instruments

 The Commission recognizes its financial instruments when the 
Commission becomes party to the contractual provisions of the 
financial instrument. All financial instruments are initially recorded 
at their fair value, including financial assets and liabilities originated 
and issued in a related party transaction with management.

 At initial recognition, the Commission may irrevocably elect 
to subsequently measure any financial instrument at fair value. 
The Commission has not made such an election during the year. 
With the exception of financial liabilities indexed to a measure 
of the Commission’s performance or value of its equity and those 
instruments designated at fair value, all other financial assets and 
liabilities are subsequently measured at amortized cost.

 Transaction costs and financing fees directly attributable to the 
origination, acquisition, issuance or assumption of financi al 
instruments subsequently measured at fair value are immediately 
recognized in the excess (deficiency) of revenues over expenses for 
the current period. Conversely, transaction costs and financing fees 
are added to the carrying amount for those financial instruments 
subsequently measured at amortized cost or cost.

 Financial asset impairment

 The Commission assesses impairment of all its financial assets 
measured at cost or amortized cost. When there is an indication of 
impairment, the Commission determines whether it has resulted 
in a significant adverse change in the expected timing or amount of 
future cash flows during the year. If so, the Commission reduces the 
carrying amount of any impaired financial assets to the highest of: the 
present value of cash flows expected to be generated by holding the 
assets; the amount that could be realized by selling the assets; and the 
amount expected to be realized by exercising any rights to collateral 
held against those assets. Any impairment, which is not considered 
temporary, is included in the current year excess (deficiency) of 
revenue and expenses.

 The Commission reverses impairment losses on financial assets 
when there is a decrease in impairment and the decrease can be 
objectively related to an event occurring after the impairment loss was 
recognized. The amount of the reversal is recognized in the excess 
(deficiency) of revenue and expenses in the year the reversal occurs.

 Capital assets

 Purchased capital assets are recorded at cost. Contributed capital 
assets are recorded at fair value at the date of contribution if fair value 
can be reasonably determined.

 Amortization is provided using the method and rates intended to 
amortize the cost of assets over their estimated useful lives.

  Method Rate
 Computer equipment declining balance 20 % 
 Equipment for Shochu project straight line 10 years
 Furniture and fixtures declining balance 20 %
 Promotional equipment declining balance 33 %

 Deferred contributions related to capital assets

 Deferred contributions related to capital assets represent the 
unamortized portion of contributed capital assets and restricted 
contributions that were used to purchase the Commission’s capital 
assets related to the Shochu project. Recognition of these amounts  
as revenue is deferred to periods when the related capital assets  
are amortized.

 Measurement uncertainty

 The preparation of financial statements in conformity with Canadian 
accounting standards for not-for-profit organizations requires 



2013 AnnuAl RepoRt20

management to make estimates and assumptions that affect the 
reported amounts of assets and liabilities and disclosure of  
contingent assets and liabilities at the date of the financial statements, 
and the reported amounts of revenues and expenses during the 
reporting period.

 Accounts receivable are stated after evaluation as to their collectability 
and an appropriate allowance for doubtful accounts is provided where 
considered necessary. Amortization is based on the estimated useful 
lives of capital assets.

 These estimates and assumptions are reviewed periodically and, as 
adjustments become necessary they are reported in excess of revenues 
and expenses in the periods in which they become known.

4. shochu Project

 The Shochu Barley Commercialization project (“Shochu project”) 
is funded by the Alberta Barley Commission, Agriculture & Food 
Council of Alberta, Agriculture Council of Saskatchewan and 
others. The purpose of this project is to develop a value chain with 
key farmers to supply this premium barley market with “Grown 
in Alberta” Shochu barley which consistently meets Shochu 
specifications for the end-user.

 As the funds received by the Commission were solely for this project, 
any funds not spent are segregated and reported as deferred revenue. 
When the appropriate expenditure is made, the corresponding 
amount is recognized as revenue in the same period in which the 
expense is made. Funding received for capital asset purchases is 
recorded as deferred capital contributions and amortized on the same 
basis as the related cost.

 The remaining funds for this project are held in a separate bank 
account and the use of this cash is considered to be restricted in that it 
is only be used for this project.

5. Investments

 Investments include corporate bonds with yields to maturity between 
2.33% and 6.15% (2012 - 3.74% and 6.28%) and maturity dates 
between June 2, 2014 and June 18, 2019 (2012 - August 18, 2012 
and September 26, 2017). Investments are stated at their market 
value. It is the intention of the Board to hold all investments until 
maturity. Investments maturing within the next fiscal year have been 
reclassified as short-term investments.

6. Accounts receivable 
  2013 2012
   (Restated
   Note 16)

 Check-off fees receivable 239,645 190,877
 Agriculture & Food Council of Alberta 114,921 —
 Alberta Wheat Commission 66,432 —
 Western Canadian Deduction 69,162 —
 Other receivables 1,961 —

  492,121 190,877

7. Prepaid expenses
  2013 2012

 Memberships and deposits 45,181 1,078
 Rent 20,344 3,210
 Insurance 4,231 3,364

  75,756 7,652

8. capital assets
    2013 2012
   Accumulated Net book Net book
  Cost amortization value value

 Computer  
   equipment 114,489 58,859 55,630 46,127
 Equipment for  
   Shochu Project 98,791 16,134 82,657 91,841
 Furniture and  
   fixtures 96,158 36,678 59,480 30,051
 Promotional  
   equipment 20,229 13,454 6,775 10,113

  329,667 125,125 204,542 178,132

 Amortization expenses of $30,388 (2012 – $22,701) is included in 
general and administrative expenses. Also included in Shochu  
project revenue is $9,184 (2012 – $6,950) of amortization of deferred 
capital contributions.

9. Grant commitments

 When funding for a research grant is approved by the Commission, 
the full amount is recorded as an expense in operating expenses 
and accrued as a liability. Expenditures related to grants are then 
charged as a reduction to the grant liability. The amount shown as 
grants payable is the amount of funding allotted to various programs 
that is yet to be spent. The funds to cover these liabilities are in 
the Commission’s cash, short-term investments and long-term 
investments accounts.

10. Deferred revenue

 The Commission receives revenues in the form of check-off fees per 
tonne when barley is delivered. The buyer of the barley then remits 
this check-off fee to the Commission. As the Commission relies 
only on the buyers’ remittances, the Commission cannot accurately 
determine its revenue until collected.

 To estimate check-off fees receivable, the Commission examines the 
remittances received early in the next year and determines which 
remittances are for barley purchased in the current year. This amount 
is then recorded as check-off fees receivable.

 As there is no reliable cost effective method of reasonably 
determining the amounts of additional remittances receivable, they 
are not recorded in these statements.

 Check-off fees received are recorded as deferred revenue until the 
charge is no longer eligible to be refunded to the producer after the six 
month period of eligibility. Accordingly, these statements recognize as 
income only those fees received not eligible for refund.  Fees that are 
still eligible for refund are recorded as deferred revenue.

notes to the financial statements
For the year ended July 31, 2013
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11. Internally restricted net assets

 During the prior year, the Commission entered into two agreements 
to fund two future projects. The projects research new products 
for proteins from cereals and research the characterization of feed 
barley to determine the competitive value in swine and cattle. The 
Commission will fund a total of $500,000 from fiscal 2013 to 2016. 
These amounts were recorded as internally restricted net assets at July 
31, 2012. During the current year, the Board of Directors restricted 
an additional $215,644 for certain expenses including a contribution 
of $114,334 to the Barley Council of Canada, $41,427 for re-branding 
expenses and $59,883 for professional fees. As at July 31, 2013, total 
transfers of $75,000 from the restricted net assets were approved by 
the Board of Directors for these projects and $215,644 was removed 
from the restriction due to expenditures incurred in excess of 
budgeted amounts.

12. lease commitments

 The Commission has entered into various lease agreements with 
estimated minimum annual payments as follows:

 2014 140,541
 2015 127,500
 2016 143,083
 2017 160,542
 2018 162,000
 Thereafter, to August 31, 2020 346,500

  1,080,166

13. contingencies

 The Commission is involved in legal claims associated with the 
normal course of operations. The lawsuit remains at an early stage, 
and as litigation is subject to many uncertainties, it is not possible to 
predict the ultimate outcome of the lawsuit or to estimate the gain, if 
any, which may result.

14. financial instruments

 The Commission, as part of its operations, carries a number 
of financial instruments. It is management’s opinion that the 
Commission is not exposed to significant interest rate, currency, 
credit, liquidity or other price risks arising from these financial 
instruments except as otherwise disclosed.

15. Income taxes

 The Commission is exempt from income taxes under the section 
149(1)(l) of the Income Tax Act (the “Act”). In order to maintain its 
status the Commission must meet certain requirements within the Act. 
In the opinion of management, these requirements have been met.

16. change in accounting policy and correction of  
prior year

 The Commission’s statements of financial position and operations and 
net assets have been restated for the year ended July 31, 2012 and July 
31, 2011.

 The Commission had been understating revenues and expenses  
with respect to the Shochu project due to its previous accounting 
policy choice:

 a) Statement of financial position

   Previously Increase Restated
   reported (decrease)  

 Cash 689,305 (15,633) 673,672
 Restricted Cash 87,747 15,633 103,380
 Capital assets 68,902 34,000 102,902
 Grant commitments (690,028) 120,181 (569,847)
 Deferred revenue – Shochu — (103,380) (103,380)
 Deferred capital contributions — (34,000) (34,000)
 Net assets (927,823) (30,592) (958,415)

 a) Statement of operations and changes in net assets

 Revenue — (240,772) (240,772)
 Operating expenses — 254,563 254,563

 As a result of the above adjustments, there was no effect on the 
statement of cash flows.

 During the year, the Commission was informed that GST claims 
it had made for input tax credits for its 2012 and 2013 fiscal years 
would not be accepted by the Canada Revenue Agency. As such, the 
Commission wrote off $40,268 of accrued input tax credits receivable 
in 2013 and $72,430 related to 2012. The effect of this adjustment at 
July 31, 2012 is a decrease in accounts receivable, an increase in other 
expenses, decrease in excess of revenue over expenses and a decrease 
in unrestricted net assets of $72,430.

17. Western canadian Deduction

 Effective August 1, 2012, the Commission was charged with the 
responsibility for administering the Western Canadian Deduction, 
a levy charged on wheat and barley sold in Alberta, Manitoba, 
northern British Columbia, and Saskatchewan. The levy is to be 
distributed to recipient organizations, which are to be identified 
under a memorandum of understanding with the Government 
of Canada. In order to compensate the Commission for costs 
associated with administering the levy, the Commission earns a 5% 
administration fee, which for the year ended July 31, 2013 amounted 
to $524,834. In order to administer the levy, the Commission 
operated separate bank accounts for the sole purpose of handling 
the receipts and disbursements as well as maintaining a guaranteed 
investment certificate. As July 31, 2013, these accounts had a balance 
of $2,030,527. During the year-ended July 31, 2013, the Commission 
expensed $466,723 of costs associated with the administration of  
the fund.

18. Comparative figures

 Certain comparative figures have been reclassified to conform to 
current year presentation.

notes to the financial statements
For the year ended July 31, 2013
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