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STRATEGIC
OBJECTIVES

(1) Drive development of a sector-wide
barley strategy to create a vision for
the next five years

(2) Instigate development of a national
research plan for barley

(3) Facilitate the adoption of new malt
barley varieties

(4) Develop barley value proposition
for the livestock sector

(5) Improve on record of engagement
with Alberta Barley farmers

(6) Support the development of a
strong and independent
Barley Council of Canada
(7) Support agricultural policy
development initiatives

THE FY 2016 ALBERTA BARLEY
BOARD OF DIRECTORS

Back row: Region one director Dave Bishop, region six director Gerald Finster, region four director Bernie Klammer, region two director Jeff Nielsen
and region four director-at-large Terry James.
Front row: Region five director-at-large Shane Debock, region three director and Vice-Chair Jason Lenz, region three director-at-large and Alberta
Barley Chair Mike Ammeter and region five director Bryan Adam.

Chair’s
Message

Hello Alberta Barley farmers,

I

t is an honour and pleasure to address
our membership one last time as Chair
now that my time with Alberta Barley
draws to a close.
I am absolutely delighted to see where
Alberta Barley will go in the coming year
as the new board of directors chooses its
next Chair and Vice-Chair. The leadership
of the board and ability to carry out our
strategic initiatives by staff is truly remarkable and proof that great things happen
when we work together.
I am extremely pleased with how
Alberta’s cropping commissions routinely
collectively organize and work from a
common point of view when there are
issues that require attention. Team Alberta, a collaborative policy group between
Alberta Barley, the Alberta Canola Producers Commission, Alberta Pulse Growers
and the Alberta Wheat Commission, has
given our farmer members a real voice
in both Edmonton and Ottawa. I am
pleased to report that multiple successful
meetings have been held in both cities
with MLAs and MPs across all parties, to
discuss important issues.
Alberta Barley, as well as Team Alberta,
works hard to craft policy that will give our
members continued social licence to farm
sustainably. Being good stewards of the
land is our top priority alongside making
a living for our families. We’re engaging
with governments that have also placed
sustainability and responsible farm management high on their priority lists.
In December 2015, The Enhanced
Protection for Farm and Ranch Workers
Act, also known as Bill 6, was introduced
in Alberta. Alberta Barley immediately began working hard to understand
the legislation and what it meant for its
members, crafted policy and began a
dialogue with the NDP government. To
that end, the NDP introduced roundtables with members of our industry and I
am pleased that Alberta Barley has been
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given a voice during this process. Through
our continued efforts, Alberta Barley has
helped guide the focus and conversation
of Bill 6 to recognize that the farming job
description is atypical from many other
careers and needs specific attention given
to it. Our organization continued its industry-wide participation in multi-stakeholder
groups that will speak for all farmers on
this issue through the AgCoalition, another provincial ag collaboration. We have
worked hard on this provincial legislation
the same way we worked diligently for our
members with Bill C-30 the year before.
We are stronger when we work together.
With various policy issues coming onto
our radar throughout the year, our board
of directors prioritizes strategic planning
sessions. We do this to guide effective
advocacy for our members’ interests and
to ensure a competitive advantage for
our crop. With multi-country trade deals
in the pipeline for Canadian farmers,
there is much optimism that new markets
will be opened up and we will have scores

of customers who have never used our
world-class product. Those deals, along
with well-established domestic markets,
are reason to bet on barley in the coming
years as you consider your crop plans.
Since my time at Alberta Barley began
17 years ago as a delegate, there have
been many opportunities to have our
voice heard on issues related to weather,
transportation, policy, research priorities,
international market development and
now, an increased priority on sustainability and effective land-use management.
Our organization continues to have a
strong voice on issues of key importance
to our members. I look forward to seeing
what the future has in store for Alberta
Barley and all of its top-rate farmers.

Mike Ammeter, Chair

General
Manager’s
Message

A

s I reflect on the past year, it’s clear
that we’ve come a long way. Alberta
Barley has taken positive steps—with
some industry challenges to tackle, as
well—in line with our strategic objectives.
At the core of our efforts is a strong team
of capable and engaged staff who work
tirelessly on your behalf, with the support
of your board of directors.
The primary focus of the important
work we do is to improve the bottom line
for you, our farmer members. Alberta
Barley has spent the past year investing
in the areas that matter most: research,
market development and policy. We
believe in putting your money where it
makes the biggest impact, and that philosophy remains unchanged.
The passage of Bill 6 by the provincial
government caused a great deal of concern for our whole industry, and Alberta
Barley has worked closely with other
farm groups to present a united front
in representing farmers’ perspective
to the provincial government through
the AgCoalition. The rail transportation debate has once again come to a
head, and Alberta Barley is a persistent
advocate, both federally and provincially,
for meaningful changes to the regulatory environment that will permanently
address outstanding issues after many
years of study. We have also been
proactively working on the sustainability
file that stands to affect our producers
in various ways. Changes in provincial
government funding to the Alberta Crop
Industry Development Fund means we
are actively working beyond our usual
horizons in order to secure meaningful
and ongoing investment in research for
Alberta farmers’ benefit. Nationally, we
continue to manage the barley research
cluster.
The barley industry in Alberta is going
through a period of transition, and the
opportunities to shape our future are

everywhere. From research on the unique
benefits of feed barley to the fast-growing craft beer market, both domestically
and internationally, Alberta’s barley has
never been more in demand. The market
is expanding for our world-class product,
and we at Alberta Barley work to make
sure that our farmers have the resources
to satisfy the need.
This year, your board of directors participated in a strategic planning process
to provide focus on areas that matter
most to Alberta producers. By leveraging our investments through the Barley
Council of Canada, we will ensure our
seven key pillars (see the inside front cover) help the industry grow and flourish.
With half of Canadian barley produced in
Alberta, it is in our best interests to grow
the sector as efficiently as possible. As we
work with our industry colleagues in the
feed, malt and food sectors, our goal is to
further develop opportunities for barley
to be an even greater contributor to the
bottom line of all Alberta farmers—which

is a responsibility we are committed to
delivering on.
I invite you to read this annual report
and share in our enthusiasm about the
groundwork that has been laid to raise
barley’s profitability for farmers. We continue to build the foundation for a bright
future, and I’d like to extend my sincere
thanks to our producers and the board
of directors for working with our team in
advancing the goals of Alberta Barley.
As always, please do not hesitate to
drop me a line if you have any questions
or comments, or would just like to chat.
I can be reached at 403.219.6262 or via
email at rdavies@albertabarley.com.

Rob Davies, general manager
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Communications

OVERVIEW
lberta Barley’s communications department continues to play a pivotal role in all activities of the commission. From research
and policy to market development and farmer outreach, all of the important work Alberta Barley does is tied to communications.

A

COMMITTEE
The communications committee consists of Chair and region three director Mike Ammeter, region one delegates Greg Stamp and
Brian Witdouck, region three delegate Dick Wymenga and region six delegate Brent Konstapel. The committee’s staff lead is communications manager Trevor Bacque, and he is supported by communications co-ordinator Ellen Cottee and marketing and events lead
Teresa Falk.

ALBERTA BARLEY ONLINE
The Alberta Barley website continues to be the go-to source for
information regarding barley news and great resources for farmers,
whether it’s research projects or barley merchants. The albertabarley.
com website aggregates all barley industry information in a simple-touse format. Our web traffic hovers around 3,000 visitors per month;
the average session lasts one minute and 19 seconds and consists of
visiting about four different pages.
Communications staff update the Barley Country blog with helpful
information for farmers such as event details and agronomy-focused
tips. The blog also features guest contributors, including various
farm groups as well as the Alberta government. This is a simple and
effective tool to continue to build relationships throughout the barley
value chain.
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OUR TOP TWEET WAS FROM
JAN. 14, 2016, IN ADVANCE OF OUR

@albertabarley

DRINK BARLEY CRAFT BEER PANEL
AT FARMTECH.

RETWEETS
On Twitter, we continue
to grow our audience,
which now sits at
more than

5,100

followers

MEDIA RELATIONS
Alberta Barley continues to be the primary source for unbiased information when
it comes to the interests of barley farmers. As a result of the hard work put in by
staff over the years to build relationships
with members of the media, journalists
have come to trust Alberta Barley as a
credible voice and opinion for the stories
they report on.
During FY 2016, the communications
department received approximately 20
direct media requests. The bulk of these
requests centred on Bill 6 legislation.
Following Bill 6, transportation and research were the most popular interview
topics for our farmer spokespeople. In
addition to direct media requests, many
policy press releases from Alberta Barley
and groups Alberta Barley is a part of,
such as the AgCoalition, were widely
quoted by agricultural media groups and
publications.

LIKES

DIGITAL IMPRESSIONS
Over the course of FY 2016, Alberta Barley’s Twitter
account received more than 450,000 impressions,
10,500 engagements and 1,000 new followers.
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E-NEWSLETTER
Alberta Barley continues to produce two
e-newsletters each month, one for the
directors and delegates and a second,
general e-newsletter for farmers who
have subscribed to our mailing list.

The Alberta Barley communications and marketing staff use MailChimp for
our statistics monitoring. We benchmark our efforts based on MailChimp's
averages, which compares more than 45 different industries’ mailouts.

Director and delegate e-newsletter

ANALYTICS
DIRECTOR AND DELEGATE
E-NEWSLETTER:
• Open rate: 38 per cent; 13 per cent
higher than the industry average of 25
per cent
• Click rate: Three per cent; same as the
industry average
• Subscribers: This e-newsletter is only
for directors, delegates, staff and some
industry players. Subscribers must be
added manually. We currently have 68
subscribers to this e-newsletter.
GENERAL E-NEWSLETTER
• Average open rate: 30 per cent; five per
cent higher than the industry average
of 25 per cent
• Average click rate: Six per cent; double
the industry average
• Subscribers: This e-newsletter currently
has 928 subscribers. From September
2015 to September 2016, we added
615 new subscribers. Many of these
people signed up for our e-newsletter
after talking to Alberta Barley staff at
our booth during public events such as
AgriTrade, FarmTech, the Peace Country Classic and the Calgary Stampede.

Open rate
Industry
Average
Click rate

General e-newsletter

Open rate

Click rate
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RESEARCH EXTENSION
Annually, Alberta Barley’s communications department collaborates with
research manager Garson Law to update
members on all commission-sponsored
barley research projects. As a result, our
website has all the up-to-date projects
with their status, timeline and financial
commitment, as well as the overall value
each particular project will provide to
farmers. Visit albertabarley.com/research
for more information.

Above: Winter barley malting trial at the Lacombe Field Crop Development Centre.
Below: Agriculture and Agri-Food Canada Minister Lawrence MacAulay with Alberta Barley
communications co-ordinator Ellen Cottee at the Calgary Stampede.

POLICY
The communications department helps
to support the policy side of Alberta
Barley, as well. Agricultural policy in
Alberta moves fast, and throughout the
course of FY 2016 the communications
team has helped write and promote important messages. Market development
and policy manager Shannon Sereda
provides guidance, and communications
works in lockstep with policy to ensure
barley farmers’ voices are heard on
timely issues.
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G

rainsWest is a quarterly magazine co-produced by Alberta Barley and the Alberta Wheat Commission. Three
of the four issues focus on grain farming, trade, policy and research to help contribute to a profitable growing environment for Alberta farmers. A fourth issue is marketed toward consumers to educate them about
modern farming practices and the agriculture sector as a whole.

COMMITTEE
The GrainsWest Publications Society (GWPS) continues to operate as an autonomous,
incorporated body, registered through the Alberta government.
Alberta Barley region three director Jason Lenz is the new president of the GWPS after Alberta Barley region one delegate Greg Stamp stepped down following three years
of service to both the business and editorial committees. Alberta Barley region two director Jeff Nielsen replaced Stamp as the Alberta Barley representative on the editorial
committee, although Stamp will remain on the committee in an advisory capacity.
Both committees are composed of directors from both Alberta Barley (region five
director Bryan Adam, Jason Lenz and Jeff Nielsen) and the Alberta Wheat Commission
(Lynn Jacobson, Greg Porozni and John Wozniak).
GrainsWest staff include managing editor Trevor Bacque, associate editor Tyler Difley
and sales and design lead Tommy Wilson. Commission general managers Rob Davies
and Tom Steve continue to serve as co-publishers, while Bacque continues to serve as
the GWPS secretary and Alberta Barley CFO and director of human resources Syeda
Khurram remains the treasurer.

PARTNERSHIPS
Each year, GrainsWest publishes a consumer issue with topics of direct interest to
urbanites. The purpose of this issue is to engage with a segment of readers where a
knowledge gap exists about agriculture and farming. GrainsWest partnered with ATB
Financial, Alberta Pulse Growers, the Alberta Canola Producers Commission, Alberta
Beef Producers and Agrium to bring consumers messages about crop production and
sustainability.
In order to broaden distribution, GrainsWest was inserted into two leading urban
food and drink publications, City Palate and The Tomato, in Calgary and Edmonton,
respectively. GrainsWest achieved a major goal by reaching more than 60,000 readers between the two cities. Topics in the issue included bridging the rural-urban gap,
agricultural technology, freight rates, soil fertility, on-farm sustainability and global farm
profiles.
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ISSUES
In 2016, GrainsWest published five issues instead of four. The consumer issue release
date was bumped up to July from September to accommodate its insertion in City
Palate and The Tomato as well as to reach a broad group of urbanites at the Calgary
Stampede. Positive recognition was received from urban and rural readers, as well as
government officials following the issue’s release.

AWARD RECOGNITION

Gold award for best feature photo from the Canadian Farm Writers’ Federation, seen in the Fall 2015 issue of GrainsWest.
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Market Development & Policy

Matt Hamill, left, and Joe Hamill, right, from Red Shed Malting, show examples of the different types of malting barley that their business produces
during the Lacombe Field Day, July 2016.

OVERVIEW
olicy outreach remains a top priority for Alberta Barley in order to ensure that the positions of our members on priority policy
issues are heard. This fiscal year has seen Alberta Barley strengthening our participation—individually and within Team Alberta
(comprising Alberta Barley, the Alberta Wheat Commission, Alberta Pulse Growers and the Alberta Canola Producers Commission)—in outreach initiatives directed to both the federal and provincial governments. The focus this fiscal year has been on the
following areas:

P

• Rail transportation: The consolatory period passed on the Canada Transportation Act (CTA) Review Report that was released in
February 2016.
• Introduction of Bill 6: The Enhanced Protection for Farm and Ranch Workers Act was passed and the AgCoalition was formed, with
Alberta Barley as a member.
• Government relations: Engagement with new federal and provincial governments.
• Sustainability and climate change: Passing of Bill 20, the Climate Leadership Implementation Act, at the provincial level and a
federal focus on sustainable development.
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Alberta Barley region two director Jeff Nielsen swathing at his farm near Olds.

POLICY COMMITTEE
The policy committee consists of Alberta Barley Chair Mike Ammeter, Vice-Chair Jason
Lenz, general manager Rob Davies and market development and policy manager
Shannon Sereda as the staff lead. The policy committee works with the board of directors and delegates to determine priorities and positions on policy issues on which
we can have a positive impact.
ADDITIONAL MEMBERSHIPS
Alberta Barley became an independent member of the Canadian Roundtable for Sustainable Crops (CRSC). Shannon Sereda is the staff representative on the CRSC along
with Jason Lenz, Co-Chair. Alberta Barley continues to be involved in the Agri-Environmental Partnership Association (AEPA). Sereda is the AEPA staff lead along with
region four director-at-large Terry James.
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SUSTAINABILITY AND CLIMATE
CHANGE
In collaboration with other crop commissions and members of the agricultural
community, Alberta Barley has continued
to work in the area of sustainability with a
focus on climate change and public trust.
Building on last year’s Sustainability
Certification Pilot Project, Alberta Barley
worked collectively with the other crop
commissions, as part of the Alberta
Farm Sustainability Extension Working
Group, to expand the original survey,
reaching over 400 farmers. The goal of
the expanded survey was to gain a more
comprehensive and accurate analysis of
farmers’ readiness to respond to potential sustainable sourcing requirements.
To this end, the crop commissions hired
Jolene Noble, a collective, full-time extension co-ordinator, to work on extending
information to farmers in the identified
areas of focus.
On June 13, 2016, the province of
Alberta passed Bill 20, the Climate
Leadership Implementation Act, which
will put into effect a carbon levy as of Jan.
1, 2017. This propelled Alberta Barley, in
collaboration with the other crop commissions, to lead in the analysis of the
impacts of the carbon levy on upstream
and downstream costs of farmers. The
outcomes of the study will be discussed
with the board in late 2016.

TRANSPORTATION
In the previous fiscal year, Alberta Barley contributed to the submission put forth by the Government of Alberta’s rail transport
task team as it prepared a submission for the CTA Review.
On Feb. 25, 2016, Minister of Transport Marc Garneau tabled in Parliament the CTA Review Report. The Review, launched in
2014, concluded on Dec. 21, 2015, when it was submitted to Minister Garneau by the chair of the Review, the Honourable David
Emerson.
In general, the CTA Review Report recommendations were concerning to Alberta Barley and its members. As such, Alberta Barley and Team Alberta’s subsequent outreach efforts in April focused on conversations surrounding transportation and discontent
with the Review Report’s recommendations. Further, Alberta Barley put forth a submission to the CTA Review Report addressing
the concerns of the grain sector related to the transport of grain commodities by rail.
As a temporary measure in May 2016, Minister Garneau and Minister Lawrence MacAulay, agriculture and agri-food minister, announced the extension of certain provisions that were enacted in 2014 by Bill C-30, the Fair Rail for Grain Farmers Act,
that were set to sunset on July 31, 2016. This extension provided stability for this year’s harvest and more time for consultation.
Alberta Barley continued to advocate for changes to improve the level of rail service. Minister Garneau is expected to put forward
proposed changes late in 2016.
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Team Alberta trip to Ottawa, from left to right: Alberta Barley market development manager Shannon Sereda, former Alberta Wheat Commission
policy and research specialist Hannah Konschuh, Alberta Pulse Growers’ zone four director Fraser Robinson, Alberta Wheat Commission region one
director Gary Stanford, Alberta Wheat Commission region five director Henry Vos, Alberta Barley region three director-at-large and Chair Mike
Ammeter, Alberta Pulse Growers’ executive director Leanne Fischbuch, Alberta Canola Producers Commission’s policy analyst Karla Bergstrom and
Alberta Wheat Commission region three director Terry Young.

INTRODUCTION OF BILL 6
During FY 2016, the Alberta government
passed Bill 6: The Enhanced Protection
for Farm and Ranch Workers Act. There
was much contention around the implications of the legislation. Alberta Barley
was responsive by attending a series of
meetings and conference calls with the
government in search of answers. Following this, the entire industry banded
together under the newly formed AgCoalition. The objective of the AgCoalition
was to ensure there was meaningful consultation with industry members. Alberta
Barley appointed director Gerald Finster
to be a part of the advisory committee
and to participate in the government’s

consultation tables to provide important
input as the framework for the new legislation is developed. Currently, Alberta
Barley is awaiting the outcomes of these
consultations.
The future of the AgCoalition is in
question, as many participants suggested that the organization take on roles
that would require significant growth.
For example, there were many suggestions that the AgCoalition, or an offshoot
of it, should take the lead on many of the
education and best-practice initiatives,
as it is representative, effective and has
access to the resources required to
begin this work.

2016 Annual Report

12

GOVERNMENT RELATIONS
Over the last two years, there have been
changes in government at both the
federal and provincial level. Engaging in
outreach and communications to build
relationships with the new governments
has been a crucial part of Alberta Barley’s work this year.
Building on last year’s inaugural Team
Alberta outreach trip to Ottawa, Alberta
Barley, along with the other main Alberta
crop commissions, returned to Ottawa
in April. The objectives of the outreach
trip were to advance policy concerns and
establish relationships with key parliamen-

tarians and bureaucrats. The key messages presented by the farmer members focused on rail transportation, outstanding
trade agreements, investment in research
and innovation, and sustainability.
Under the banner of Team Alberta,
Alberta Barley participated in the creation
of a quarterly e-newsletter addressed to
parliamentarians to keep them informed
of the current issues facing western Canadian grain and oilseed farmers. The first
issue was sent in 2016. The e-newsletter
will continue to be sent on a quarterly
basis while Parliament is in session.
On May 18, 2016, Mike Ammeter and

Shannon Sereda appeared before the
Senate’s standing committee on agriculture and forestry. The appearance was
in regard to their study on international
market-access priorities for the Canadian
agriculture and agri-food sector. An important point of focus was that, without
a robust transportation system (via rail
in Western Canada), the opportunities to
expand international trade are limited.
The points were well received. This was
also a good opportunity to engage with
another level of government, reiterate
farmers’ positions on key issues and
further build government relations.

out the strategic priorities in this area.
The committee is co-chaired by region
one director David Bishop and region
two director Jeff Nielsen. Its membership
includes region one delegate Glenn Logan, region two delegates Jamie Christie,
Doug McBain and Matt Sawyer, region
three delegate Wade McAllister and
region four delegate Clint Jacula, with
Shannon Sereda as the staff lead.
The focus for the second half of this
fiscal year, with the hiring of Sereda, has
been to conduct market research and
gather market intelligence to set the foundation for the strategic identification of opportunities and corresponding initiatives.
Preliminary research has been done
on analyzing malt barley opportunities,
specifically as they pertain to the craft

beer market. Further, Alberta Barley
initiated a funding application this
fiscal year to conduct a comprehensive, multi-stakeholder market study to
analyze the barley industry and identify
domestic and international market opportunities. The study will form the basis
of further market development initiatives
in alignment with the findings of the
strategic planning workshop. The market
study is expected to conclude in 2017.
The workshop identified malt and
feed barley markets as strategic areas of
opportunity and focus, specifically with
respect to the adoption of new malt barley
varieties by end users and building the
value proposition for barley as a feed in
the livestock sector. As such, Alberta Barley
conducted work in the following areas:

MARKET DEVELOPMENT
OVERVIEW
his fiscal year, Alberta Barley held a
strategic planning workshop March
23, 2016, where it was decided to
shift the focus of market development
activities from previous years. With the
Barley Council of Canada now managing
the AgriMarketing Program, a portfolio
focused on food barley, Alberta Barley
will now shift its efforts toward the feed
and malt barley side of the value chain.

T

MARKET DEVELOPMENT COMMITTEE
The role of the market development
committee has largely been advisory, as
a transition began this past fiscal year to
focus more on feed and malt barley. With
changes in staff and direction, the committee has been instrumental in scoping

ADDITIONAL MEMBERSHIPS
Shannon Sereda represents Alberta Barley on the market development committee for the Barley Council of Canada alongside
region five director Bryan Adam. She also represents Alberta Barley on the trade and marketing committee of Grain Growers
of Canada.
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MALT BARLEY
In order to improve net returns to farmers, it was identified that work needs to
be done to facilitate the adoption of new
malt barley varieties by end users. To
this end, Alberta Barley supported the
Canadian Malting Barley Technical Centre
(CMBTC) and other stakeholders in
planning an event that saw a delegation
of maltsters and brewers from China tour
the Prairies in early August. The purpose
of the tour was to highlight the importance of accelerating new varietal uptake
in order to ensure a long-term supply
of high-quality Canadian malting barley.
Deputy Minister Bev Yee reiterated this
message on behalf of Alberta Agriculture
and Forestry. Alberta Barley plans to continue to work with our partners, CMBTC
and the Barley Council of Canada (BCC),
to support further incoming delegations
working across other markets.

FEED BARLEY
Another priority identified in the FY 2016
strategic planning session was the development of a value proposition for the
livestock sector with the main objective of
improving demand for barley to leverage
opportunities as improved market access
internationally grows the demand for Alberta beef and pork. In June 2016, Shannon Sereda participated in an inaugural
meeting with stakeholders from the pork
and barley feed value chain to begin assessing the attributes of barley-fed pork
in order to develop the value proposition
to pork producers and end users. This
work will continue into FY 2017.

FOOD BARLEY
In FY 2016, Alberta Barley made a
strategic decision to shift its focus away
from hulless barley market development
initiatives to allow the Barley Council of
Canada to work in this area through the
GoBarley brand. As there remains a role
to build on the momentum of past work
and to collaborate with the BCC, Alberta
Barley continued to participate in various
initiatives this year.
In November 2015, Rob Davies participated in a trade mission to Norway
on behalf of the BCC to investigate the
approaches taken to increase the speed

of commercialization of barley into the
food value chain.
In addition, Alberta Barley saw the
conclusion of a multi-year project with
the Leduc Food Processing Development Centre on hulless barley, which
led to the development of six products
using barley as a health ingredient. The
products are now at the pre-commercialization stage and the full report has been
completed.
Lastly, this year we have further
aligned with the Cereal Protein and
Cellulose Program (CP^2) research
program to support product outcomes

in the development of communications
and business development initiatives
aimed at food retailers. The University
of Alberta’s CP^2 is a five-year Natural
Sciences and Engineering Research
Council of Canada Industrial Research
Chair co-funded by AI-Bio, the Alberta
Crop Industry Development Fund and
Alberta Barley. Headed by Dr. Lingyun
Chen, this program is developing novel
technologies to make use of the starch
and protein components of barley for industrial and commercial uses. This work
will be included in the market study and
will continue into the next fiscal year.
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Research

OVERVIEW
esearch remains a primary focus at
Alberta Barley, putting farmers’ levy
dollars to work in finding solutions to the
issues of concern to the barley industry.
We have over 45 projects in progress or
recently completed, and these projects
represent more than $1.8 million in
research investment, most of which is
leveraged with funders from government
and industry. From barley breeding to
agronomy to animal feed and human
nutrition, supported projects are chosen
based on their scientific merit and potential to impact profitability and farm health
in the short and long term. Details of all
supported projects can be found at
albertabarley.com/research.

R

RESEARCH COMMITTEE
The research committee consists of
committee Chair and region four director
Terry James, region five director-at-large
Shane Debock, region three director
Jason Lenz, region two delegate Shawn
Gorr, region three delegate Brad Wiese
and region four delegate Charlie Leskiw.
The industry expert advisors are Alberta
Agriculture and Forestry’s Bill Chapman
and Krista Kotylak, the Alberta Crop
Industry Development Fund’s Alan Hall,
Canada Malting Co.’s Rich Joy and Alberta
Beef Producers’ Karin Schmid. The staff
lead is research manager Garson Law.
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Research committee meeting that was held at the Leduc Food Processing Development Centre
followed by a tour of the facility.
Top: Food Scientist Kevin Swallow, centre,
showcasing the commercial-sized capabilities
of the development centre to the Alberta Barley
research committee.
Bottom left: A liquid autosampler for detailed
chemical analysis commonly used in the grain
industry.
Bottom right: Sampling pans for malting
barley at Rahr Malting Co.’s headquarters in
Shakopee, MN, during International Barley
Genetics Symposium, June 2016.

AGRIINNOVATION PROGRAM UPDATE
The AgriInnovation Program is an industry-led partnership between Agriculture
and Agri-Food Canada and national
agriculture commodity groups. In 2012,
Alberta Barley undertook the challenge of
joining together various barley research
programs across the country by creating the first barley research cluster. In
addition to Alberta Barley, other industry
funding partners include the Western
Grains Research Foundation (WGRF), the
Brewing and Malting Barley Research Institute (BMBRI), Rahr Malting Co. and the
Atlantic Grains Council. Now, as the fifth
and final year approaches, the $11-million cluster has produced significant
advances in understanding in breeding
and genetics, pathology, agronomy and
human health. The 27 projects are now
at their peak activity, with some data
interpretations beginning to unfold. The
latest information about each project in
the cluster is listed on the Alberta Barley
website.
As this barley cluster continues,
planning for the next set of agriculture
research clusters (2018-2023) has begun,
and the Barley Council of Canada will
work on behalf of all Canadian barley
farmers for the integration of national
and regional barley research priorities for
the next decade.
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ALBERTA BARLEY RESEARCH
SCHOLARSHIPS
Alberta Barley continues to support the
development of the next generation of
barley researchers through education
scholarships. Now in their third year,
the awards of up to $3,000 are provided
to encourage the continued training of
high-quality personnel in topics of relevance to the barley farmers of Alberta.
The 2016 Alberta Barley Student Scholarship recipients are:
• Raquel Huerta, University of Alberta:
“Subcritical water treatment of barley
straw for hemicellulose sugar
production”
• Laurel Perrott, University of Alberta:
“Advanced agronomic practices to
maximize feed barley (Hordeum vulgare)
yields in Alberta”
• Marshall Smith, University of
Lethbridge: “Engineering bacteria to
improve the digestibility of phytic acid
in the feed of monogastric animals”
• Azadeh Yasari, University of Alberta:
“Use of antifungal lipids in crop
protection”
In addition to the cash prize, the students are invited to present a research
poster at Alberta Barley’s AGM and engage in an exchange of ideas with farmers
firsthand.

Top: Region three delegate Dick Wymenga and wife Rose learn about the latest research on
barley feed value for finishing feedlot cattle from Gabriel Ribeiro, an Agriculture and Agri-Food
Canada post-doctoral fellow. The presentation was part of the research poster session at the
Alberta Barley AGM, December 2015.
Bottom: Dr. Flavio Capettini, head of research at the Lacombe Field Crop Development Centre,
talks to a crowd of farmers and industry representatives about the newest barley varieties and
trials at the Lacombe Field Day, July 2016.

FIELD CROP DEVELOPMENT CENTRE
Alberta Barley continues to support the
development of new barley varieties
across Western Canada and provides up
to $200,000 per year to the Government
of Alberta’s Field Crop Development Centre (FCDC) in Lacombe. Novel varieties for
food, feed and malt are cultivated at this
one-of-a-kind research facility. While 2017
marks the conclusion of Alberta Barley’s
current funding agreement with the FCDC,
discussions are underway to ensure that
the commercial value of research conducted at this facility is maintained.
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BARLEY COMMERCIALIZATION FOR
JAPANESE SHOCHU
After many years and support from many
funding agencies, the formal research
venture between Alberta Barley and
Sanwa Shurui Co. of Japan has concluded
with the development of new methods of
analyzing barley quality and the identification of some strong candidates for
shochu production. Although the last
project is now complete, the partnership
between Alberta Barley and Sanwa Shurui
Co. remains in place through continued
sampling of Canadian barley for analysis
in Japan.

AGRICULTURE FUNDING CONSORTIUM
The Alberta Agriculture Funding Consortium consists of the various commodity organizations in the province as well as independently run provincial agencies. Together,
the members of the consortium hold an annual call for research proposals and
collectively review and fund projects of interest to their respective organizations.
For the 2015-16 call, the consortium received 119 project proposals totalling $37
million in requested support. Of these, 61 projects were selected for further review. Alberta Barley committed to $45,000 in new research funding for the following projects:
• Vern Baron, Agriculture and Agri-Food Canada: “Identification of forage potential
using a forage evaluation spreadsheet of current and recently registered cereal varieties selected for other purposes”
• Dani Degenhardt, Alberta Innovates – Technology Futures: “Evaluation of enhanced
nitrogen-use efficiency products”
• Neil Harker, Agriculture and Agri-Food Canada: “Mitigating herbicide resistance –
investigating novel integrated weed management systems”
• Yadeta Kabeta, Field Crop Development Centre: “Improving yield and sustainability of feed and fodder barley through targeted research in nutrient and water use
efficiency”
FY 2016 also marked a shift in the provincial funding cycle, as the consortium began
a call for research for 2016-17 immediately at the conclusion of the 2015-16 call.
For the 2016-17 call, 131 proposals were submitted, requesting $33 million in research support. Of these, 65 projects were advanced for further review. Final decisions
by the funders will be made in January 2017.
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Events

OVERVIEW
lberta Barley has numerous outreach events that it hosts and participates in throughout the year. In FY 2016, Alberta Barley was
at more than 20 different agricultural events and meetings to engage with farmers, consumers and industry professionals.

A

STAFF
The events department comprises communications manager Trevor Bacque, communications co-ordinator Ellen Cottee and marketing and events lead Teresa Falk. The staff work to identify the best events for Alberta Barley to attend in order to reach the widest
audience. Each year, staff also co-ordinate and carry out the annual general meeting and fall regional meetings.

FARMER OUTREACH
Each year, our farmer outreach events span the province in an effort to educate our farmers about how we advocate on their behalf,
provide them the tools to succeed and inform them about opportunities they could capitalize on.
We routinely collaborate with the Alberta Canola Producers Commission, Alberta Pulse Growers and the Alberta Wheat Commission to save farmers money by co-hosting events. All of these groups and the Alberta Seed Growers jointly produce FarmTech,
Western Canada’s premier crop production and farm management show, each winter in Edmonton.
Other important farmer events Alberta Barley was a part of included the Peace Country Classic Agri-Show in Grande Prairie and
Ag Expo in Lethbridge. These grower-focused events are an excellent way for Alberta Barley to speak to farmers and receive valuable feedback on how the organization can best work on their behalf. The commission also had a booth at the Agri-Trade Equipment
Expo in Red Deer, where farmers connected with commissions as well as received a first-hand look at many new equipment options
ahead of seeding.

FarmTech 2016
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The Agrium Western Event Centre where Alberta Barley educates thousands of people about barley every year during the Calgary Stampede.

CONSUMER OUTREACH
Alberta Barley participated in many consumer-oriented trade shows during FY 2016 in
order to give people a strong understanding of
what barley is, the people who grow it and how
it contributes to the economy. Alberta Barley’s
directors and delegates will often spend time
at the booth so consumers can directly engage
with working farmers, learning about their careers and about agriculture as a whole.
The Calgary Stampede is our largest consumer-facing event, and one million people came
through the turnstiles during the 10-day event
in FY 2016. Our booth is located inside the
Agrium Ag-Tivity in the City building with similar
commissions in the general vicinity. Alberta
Barley representatives spoke with thousands
of people about the benefits of eating barley,
and how barley’s contribution to the livestock
and beer markets is invaluable, in a fun and
comfortable setting.
Alberta Barley continued to sponsor the Stampede’s International Agriculture
Committee, which hosts networking events where our directors can speak directly to
high-ranking provincial and federal politicians.

The International Ag reception at the
Calgary Stampede where politicians and
dignitaries from across Canada and around
the world unite to discuss agriculture.
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Marketing and events lead Lauren Reid teaches Edmonton students about barley during Amazing Agriculture.

EDUCATIONAL EVENTS
Amazing Agriculture, Edmonton
Chops and Crops, Edmonton
City Slickers, Stony Plain
Classroom Agriculture Project,
throughout Alberta
Aggie Days, Lethbridge
Aggie Days, Calgary
Calgary Stampede, Calgary

Chops and Crops, an annual
outreach event to Alberta MLAs to
discuss topical agricultural issues.
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FARMER EVENTS
CanolaPALOOZA, Lacombe
Lacombe Field Day, Lacombe
Making the Grade, Vermilion
Agri-Trade Equipment Expo, Red Deer
Alberta Crops Breakfast, Red Deer
FarmTech, Edmonton
Peace County Classic Agri-Show,
Grande Prairie
AGM, Banff
Ag Expo, Lethbridge
FarmSafe workshops, Grande Prairie,
Lethbridge and Red Deer
Science of the Six Pack, Grande Prairie,
Lethbridge and Red Deer
Industry Leadership Advisory Committee,
Lethbridge, Leduc and Grande Prairie
Regional meetings, Lethbridge (region
one), Olds (region two), Lacombe (region
three), Vermilion (region four), Westlock
(region five), Rycroft (region six)

Science of the Six Pack in Red Deer is an annual appreciation event for Alberta farmers and a
chance to learn about breweries that purchase our province’s world-class malt barley.

CONSUMER EVENTS
Calgary International Beerfest, Calgary
Edmonton Craft Beer Festival, Edmonton

Lauren Reid and research manager Garson Law talk about malt barley with consumers at the Calgary International Beerfest.
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Finance & Human Resources

OVERVIEW
lberta Barley’s top financial priority
is to maintain full transparency for
its farmer members. Farmer levies are
allocated in a responsible and open way
by the board of directors. The finance
department is responsible for developing
the annual budget based on the current and following crop year’s forecast,
including carry-out numbers. As budget
planning occurs each year, the finance
department provides leadership and
support to other department heads as
they review previous fiscal year numbers
to effectively plan for the following fiscal
year. The finance department also ensures check-off dollars are invested with
full accountability in ways that align with
our strategic priorities.
In-house levy collection continues to be
a central priority of commission staff, including successful intake, processing and
allocation of funds. The audit and finance
team maintains its positive relationships
with dealers around the province, and
has recently switched to electronic report
submissions—a more expedient process
that allows for greater cost savings and
time efficiencies.

A

AUDIT AND FINANCE COMMITTEE
The audit and finance committee is
composed of committee Chair and region
four director Bernie Klammer, region six
delegate Ron Heck and region two delegate Doug Miller. The staff lead is CFO
and director of human resources Syeda
Khurram. The committee meets regularly
throughout the year and makes recommendations to the Alberta Barley board
of directors regarding financial practices
and the annual budget.
The refund rate for levies in FY 2016
was 5.4 per cent. In FY 2015, our refund
rate was 5.3 per cent. This satisfied the
financial target of maintaining a refund
rate between five and seven per cent. The
five-year average of Alberta Barley refund
requests from 2012 to 2016 was 5.6 per
cent. Alberta barley’s ongoing communications efforts with farmers and grain
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Alberta Barley finance committee during its annual meeting at the AGM in Banff.

dealers have been successful in keeping
refund rates at acceptable levels. However continuing efforts to demonstrate
the value provided by Alberta Barley is required to drive refund levels even lower.
AUDIT
The FY 2016 audit was successfully
completed for Alberta Barley and all of
its programming areas by MNP LLP. In
addition to Alberta Barley’s portfolio, staff
also manage the finances of the Western
Canadian Deduction, the GrainsWest Publications Society and the Barley Council
of Canada. Alberta Barley also manages
an AgriInnivation Program grant from
the federal government to further barley
research and innovation in Alberta.
HUMAN RESOURCES
Each year, employees have their perfor-

mance reviewed by their supervisor. In
a similar fashion, the board of directors
evaluates the general manager. Moving
forward into FY 2017, Alberta Barley’s
board of directors will initiate a board
evaluation and assessment process to
measure board effectiveness. This approach to board governance ensures that
Alberta Barley is open and transparent
with its directors as well as its delegates,
its broader Alberta farmer membership
and its staff. The governance chair assumes this responsibility for the board of
directors, aggregating the responses and
presenting them to the board of directors.
Each year, Alberta Barley conducts its
annual HR workshop to give employees a
thorough understanding of appropriate
conduct in the workplace. In addition,
employees’ benefit programs are also
reviewed.

WESTERN CANADIAN DEDUCTION
The Western Canadian Deduction (WCD)
will formally end on Aug. 1, 2017. Alberta
Barley has successfully run the temporary program on behalf of the federal
government since Aug. 1, 2012, for the
Prairie provinces’ wheat and barley
service charges. The money collected
by Alberta Barley helped the three
recipient groups —the Western Grains
Research Foundation, the Canadian
Malting Barley Technical Centre and the
Canadian International Grains Institute
(Cigi)—maintain their programming. Visit
wheatbarleycheckoff.com to learn more
and read the WCD annual report.
Currently, Alberta barley farmers pay
$1 per tonne on barley through the
provincially mandated levy (Alberta Barley
Plan Regulation—Alberta Regulation
111/1999, Marketing of Agricultural Products Act), as well as the WCD check-off on
barley of $0.04, which directly supports
the Canadian Malting Barley Technical
Centre (CMBTC). As a result of the WCD
program’s termination, the Alberta Barley
board of directors plans to combine the
two check-offs into one appropriate flat
rate, to enable Alberta Barley and CMBTC
to continue to invest in quality programs
for our stakeholders. Watch albertabarley.
com for updates or follow us on Twitter
(@albertabarley) for details.

2016 Annual Report

24

Financial Statements

MANAGEMENT'S RESPONSIBILITY
To the members of Alberta Barley Commission:
Management is responsible for the preparation and presentation of the accompanying financial statements, including responsibility
for significant accounting judgments and estimates in accordance with Canadian accounting standards for not for profit organizations and ensuring that all information in the annual report is consistent with the statements. This responsibility includes selecting
appropriate accounting principles and methods, and making decisions affecting the measurement of transactions in which objective
judgment is required.
In discharging its responsibilities for the integrity and fairness of the financial statements, management designs and maintains the
necessary accounting systems and related internal controls to provide reasonable assurance that transactions are authorized,
assets are safeguarded and financial records are properly maintained to provide reliable information for the preparation of financial
statements.
The board of directors is composed entirely of directors who are neither management nor employees of the Commission. The board
is responsible for overseeing management in the performance of its financial reporting responsibilities, and for approving the financial information included in the annual report. The board fulfils these responsibilities by reviewing the financial information prepared
by management and discussing relevant matters with management. The board is also responsible for recommending the appointment of the Commission’s external auditors.
MNP LLP is appointed by the members to audit the financial statements and report directly to them; their report follows. The external auditors have full and free access to, and meet periodically and separately with, both the board and management to discuss
their audit findings.

October 26, 2016

Director
Mike Ammeter
Chairman
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Director
Jason Lenz
Vice-Chairman

INDEPENDENT AUDITORS' REPORT

We have audited the accompanying financial statements of
Alberta Barley Commission, which comprise the statement of
financial position as at July 31, 2016, and the statements of operations, changes in net assets and cash flows for the year then
ended, and a summary of significant accounting policies and
other explanatory information.

BASIS FOR QUALIFIED OPINION
In common with many similar organizations, the Commission
derives revenue through “check off” fees received from barley
producers, the completeness of which could not be satisfactorily verified during our audit. Accordingly, our verification of
these revenues and related accounts receivables and deferred
revenue was limited to the amounts recorded in the Commission’s records and we were unable to determine whether any
adjustments might be necessary to check-off revenues, excess
of revenues over expenses, assets and net assets.

MANAGEMENT’S RESPONSIBILITY FOR THE FINANCIAL
STATEMENTS
Management is responsible for the preparation and fair presentation of these financial statements in accordance with Canadian
accounting standards for not for profit organizations, and for
such internal control as management determines is necessary to
enable the preparation of financial statements that are free from
material misstatement, whether due to fraud or error.

QUALIFIED OPINION
In our opinion, except for the possible effects of the matter
described in the Basis for Qualified Opinion paragraph, the
financial statements present fairly in all material respects the
financial position of Alberta Barley Commission as at July 31,
2016, and the results of its operations and its cash flows for
the year then ended in accordance with Canadian accounting
standards for not for profit organizations.

To the members of Alberta Barley Commission:

AUDITORS’ RESPONSIBILITY
Our responsibility is to express an opinion on these financial
statements based on our audit. We conducted our audit in accordance with Canadian generally accepted auditing standards.
Those standards require that we comply with ethical requirements and plan and perform the audit to obtain reasonable
assurance about whether the financial statements are free from
material misstatement.
An audit involves performing procedures to obtain audit
evidence about the amounts and disclosures in the financial
statements. The procedures selected depend on the auditors’
judgment, including the assessment of the risks of material
misstatement of the financial statements, whether due to fraud
or error. In making those risk assessments, the auditor considers internal control relevant to the entity’s preparation and fair
presentation of the financial statements in order to design audit
procedures that are appropriate in the circumstances, but not
for the purpose of expressing an opinion on the effectiveness of
the entity’s internal control. An audit also includes evaluating the
appropriateness of accounting policies used and the reasonableness of accounting estimates made by management, as well as
evaluating the overall presentation of the financial statements.

October 26, 2016
Calgary, Alberta

Chartered Professional Accountants

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our qualified audit
opinion.

1500, 640 5th Avenue SW, Calgary, Alberta, T2P 3G4 Phone: 403.263.3385 1.877.500.0792

2016 Annual Report

26

Statement of Financial Position
For the year ended July 31

General Operating Fund
Notes

2016

2015

Restricted Fund
2016

2015

Total
2016

2015

Assets

Current								
Cash		
729,879
823,955
-

-

729,879

Restricted cash		

-

-

-

4,368

-

4,368

14

-

-

2,060,974

2,501,727

2,060,974

2,501,727

Restricted cash - Western Canadian Deduction

823,955

Short-term investments

4

-

330,292

-

-

-

330,292

Accounts receivable

5

668,408

764,954

461,302

446,439

1,129,710

1,211,393

Prepaid expenses		

40,181

64,045

-

-

40,181

64,045

		
1,438,468
1,983,246
2,522,276
2,952,534

3,960,744

4,935,780

Capital assets

6

147,249

170,670

57,073

66,952

204,322

237,622

Long-term investments

4

1,597,583

1,564,552

-

-

1,597,583

1,564,552

								
		
3,183,300
3,718,468
2,579,349
3,019,486

5,762,649

6,737,954

								

Liabilities								

Current								
Accounts payable and accruals		

781,111

1,193,136

-

-

781,111

Grant commitments

7

-

-

48,169

162,358

48,169

162,358

Deferred revenue

8

1,333,407

1,214,614

-

-

1,333,407

1,214,614

Deferred revenue - Shochu project		

-

-

24,927

46,753

24,927

46,753

9

-

-

57,073

66,952

57,073

66,952

14

-

-

2,060,974

2,501,727

2,060,974

2,501,727

		
2,114,518
2,407,750
2,191,143
2,777,790

4,305,661

5,185,540

Deferred related to capital assets contributions
Funds held on behalf of Western Canadian Deduction

1,193,136

Net Assets								
Restricted		
388,206

241,696

388,206

241,696

-

1,068,782

1,310,718

		
1,068,782
1,310,718
388,206
241,696

1,456,988

1,552,414

		
3,183,300
3,718,468
2,579,349
3,019,486

5,762,649

6,737,954

Unrestricted		

1,068,782

1,310,718

-

Commitments

11							

Contingencies

12							

Approved on behalf of the Board

Director
Mike Ammeter
Chairman

Director
Jason Lenz
Vice-Chairman

The accompanying notes are an integral part of these financial statements
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Statement of Operations
For the year ended July 31

General Operating Fund
Notes

2016

2015

Restricted Fund
2016

2015

Total
2016

2015

Revenue								
Check-off fee revenue

8

2,305,638

2,805,016

-

-

2,305,638

2,805,016

Check-off refunds

8

(125,033)

(150,788)

-

-

(125,033)

(150,788)

14

642,903

701,501

-

-

642,903

701,501

3

-

-

69,705

131,247

69,705

131,247

AgriMarketing Program revenue		

222,498

107,175

-

-

222,498

107,175

AgriInnovation Program revenue		

949,338

1,297,154

-

-

949,338

1,297,154

Feed grains revenue		

-

80,000

-

-

-

80,000

GrainsWest revenue		

45,555

250

-

-

45,555

250

Sponsorships		

46,061

34,000

-

-

46,061

34,000

Newsletter advertising		

-

-

-

-

-

-

3

-

-

-

131,895

-

131,895

Miscellaneous income 		

3,733

23,484

-

-

3,733

23,484

		
4,090,693
4,897,792
69,705
263,142

4,160,398

5,160,934

Western Canadian Deduction administrative fees
Shochu project revenue

Recognition of deferred revenue

								

Operating Expenses								
Salaries, benefits, and contractors		

527,758

692,471

-

-

527,758

692,471

Research expenses 		

337,363

347,643

125,000

50,000

462,363

397,643

14

388,861

423,532

-

-

388,861

423,532

Market development expenses		

75,019

113,456

-

-

75,019

113,456

General and administrative		

398,820

419,633

-

-

398,820

419,633

Communication/Government relations		

60,207

106,117

-

-

60,207

106,117

3

-

-

79,826

151,247

79,826

151,247

Marketing and events		

273,600

308,658

-

22,153

273,600

330,811

Policy development expenses		

101,603

133,150

-

-

101,603

133,150

Directors fees and expenses		

52,513

77,423

-

-

52,513

77,423

12

-

-

29,225

17,759

29,225

17,759

Staffing and recruiting		

7,721

34,058

-

-

7,721

34,058

AgriMarketing Program expenses		

327,057

207,175

-

33,334

327,057

240,509

AgriInnovation Program expenses		

1,069,338

1,429,185

29,187

-

1,098,525

1,429,185

GrainsWest expenses		

193,957

133,032

-

-

193,957

133,032

Barley Council of Canada Program Cost - GoBarley		

15,750

-

-

-

15,750

-

		
3,829,567
4,425,533
263,238
274,493

4,092,805

4,700,026

Western Canadian Deduction expenses

Shochu project expenses

Professional fees - lawsuit

								
Excess (deficiency) of revenue over expenses before other items

261,126

472,259

(193,533)

(11,351)

67,593

460,908

								

Other items								
Interest income		

26,635

44,999

-

-

26,635

44,999

Gain on investments		

346

16,723

-

-

346

16,723

Loss on disposal of capital assets		

-

-

-

-

-

-

10

(60,000)

-

(130,000)

(190,000)

(190,000)

(190,000)

		
(33,019)
61,722
(130,000)
(190,000)

(163,019)

(128,278)

(95,426)

332,630

Barley Council of Canada contribution

Excess (deficiency) of revenue over expenses		228,107

533,981

(323,533)

(201,351)

The accompanying notes are an integral part of these financial statements
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Statement of Changes in Net Assets
For the year ended July 31

Net assets, beginning of year
Excess (deficiency) of revenue over expenses
Transfer to restricted funds (Note 15)

Unrestricted

Restricted

2016

1,310,718

241,696

1,552,414

228,107

(323,533)

(95,426)

(470,043)

470,043

-

				
Net assets, end of year

1,068,782

388,206

1,456,988

				

		
Unrestricted

Restricted

2015

				
Net assets, beginning of year
Excess (deficiency) of revenue over expenses
Transfer to restricted funds (Note 15)

Net assets, end of year

The accompanying notes are an integral part of these financial statements
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1,143,232

76,552

1,219,784

533,981

(201,351)

332,630

(366,495)

366,495

-

1,310,718

241,696

1,552,414

Statement of Cash Flows
For the year ended July 31

2016

2015

Cash provided by (used for) the following activities 			

Operating			
(95,426)

332,630

(346)

(16,723)

Amortization of capital assets

46,342

48,388

Amortization of deferred capital contributions

(9,879)

(7,439)

(59,309)

356,856

Excess (deficiency) of revenue over expenses
Gain on investments

Changes in working capital accounts 			
Accounts receivable

81,683

Prepaid expenses

23,864

(413,954)
8,993

Accounts payable and accruals

(412,025)

610,902

Grant commitment

(114,189)

70,022

Deferred revenue

118,793

(226,313)

Deferred revenue Shochu project

(21,826)

(66,297)

(383,009)

340,209

Investing 			
Purchase of capital assets

(13,042)

(17,137)

Purchase of investments

(435,595)

(44,997)

733,202

-

284,565

(62,134)

(Decrease) increase in cash

(98,444)

278,075

Cash, beginning of year

828,323

550,248

Cash, end of year

729,879

828,323

Proceeds on sale of investments

Cash is composed of:			
Cash

729,879

823,955

-

4,368

Restricted cash

			
729,879

828,323

The accompanying notes are an integral part of these financial statements
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Notes to the financial statements
For the year ended July 31, 2016

1. INCORPORATION AND NATURE OF THE ORGANIZATION
The Alberta Barley Commission (the “Commission") is a non
profit, producer funded commission formed on August 1, 1991
under the Province of Alberta's Marketing for Agricultural Products Act. It is registered as a not for profit organization and, thus,
is exempt from income taxes under 149(1)(l) of the Income Tax
Act (“the Act”). In order to maintain its status as a registered not
for profit organization under the Act, the Commission must meet
certain requirements within the Act. In the opinion of management these requirements have been met.
The Commission's mandate is to give Alberta barley producers
an organization for developing new markets and products for
barley and for influencing the direction of research dedicated to
barley production.
2. SIGNIFICANT ACCOUNTING POLICIES
The financial statements have been prepared in accordance with
Canadian accounting standards for not for profit organizations
and include the following significant accounting policies:
REVENUE RECOGNITION
The Commission uses the deferral method of accounting for
contributions. Restricted contributions related to grants are
recognized as revenue in the year in which the related expenses
are incurred. All other restricted contributions are recognized as
revenue of the Restricted Fund.
Unrestricted contributions are recognized as revenue of
the Unrestricted Fund in the year received or receivable if the
amount to be received can be reasonably estimated and collection is reasonably assured.
Unrestricted investment income is recognized as revenue in
the Unrestricted Fund when earned.
FINANCIAL INSTRUMENTS
The Commission recognizes its financial instruments when the
Commission becomes party to the contractual provisions of
the financial instrument. All financial instruments are initially recorded at their fair value, including financial assets and liabilities
originated and issued in a related party transaction with management. Financial assets and liabilities originated and issued in
all other related party transactions are initially measured at their
carrying or exchange amount in accordance with CPA Handbook
Section 3840 Related Party Transactions.
At initial recognition, the Commission may irrevocably elect to
subsequently measure any financial instrument at fair value. The
Commission has not made such an election during the year.
The Commission's financial assets and liabilities are subsequently measured at amortized cost.
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FINANCIAL ASSET IMPAIRMENT
The Commission assesses impairment of all its financial assets
measured at cost or amortized cost. An impairment of financial
assets carried at amortized cost is recognized in the excess
of revenue over expenses when the asset’s carrying amount
exceeds the present value of estimated future cash flows
discounted at the current market rate of return for a similar
financial asset.
The Commission reverses impairment losses on financial assets when there is a decrease in impairment and the
decrease can be objectively related to an event occurring after
the impairment loss was recognized. Where an impairment
charge is subsequently reversed, the carrying amount of the
financial asset is increased to the revised recoverable amount
to the extent that it does not exceed the carrying amount that
would have been determined had no impairment charge been
recognized in previous periods. The amount of the reversal is
recognized in the excess of revenue over expenses in the year
the reversal occurs.
CAPITAL ASSETS
Purchased capital assets are recorded at cost. Contributed capital assets are recorded at fair value at the date of contribution
if fair value can be reasonably determined.
Amortization is provided using the following methods at rates
intended to amortize the cost of assets over their estimated
useful lives.

Method

Rate

declining balance

20 %

straight line

10 years

Furniture and fixtures

declining balance

20 %

Promotional equipment

declining balance

33 %

Computer equipment
Equipment for
Shochu project

2. SIGNIFICANT ACCOUNTING POLICIES (CONTINUED)

4. INVESTMENTS

DEFERRED CONTRIBUTIONS RELATED TO CAPITAL ASSETS
Deferred contributions related to capital assets represent the
unamortized portion of contributed capital assets and restricted contributions that were used to purchase the Commission’s
capital assets related to the Shochu project. Recognition of these
amounts as revenue is deferred to periods when the related capital assets are amortized.

Investments include corporate bonds with yields to maturity
between 2.15% and 5.75% (2015 2.33% and 6.15%) and maturity dates between September 26, 2017 and October 9, 2020
(2015 – September 22, 2016 and June 18, 2019). Investments
are stated at their market value. It is the intention of the Board
to hold all investments until maturity. Investments maturing
within the next fiscal year have been reclassified as short term
investments.

MEASUREMENT UNCERTAINTY (USE OF ESTIMATES)
The preparation of financial statements in conformity with
Canadian accounting standards for not for profit organizations
requires management to make estimates and assumptions that
affect the reported amounts of assets and liabilities and disclosure of contingent assets and liabilities at the date of the financial
statements, and the reported amounts of revenues and expenses
during the reporting year.
Accounts receivable are stated after evaluation as to their
collectability and an appropriate allowance for doubtful accounts
is provided where considered necessary. Amortization is based on
the estimated useful lives of capital assets.
These estimates and assumptions are reviewed periodically and,
as adjustments become necessary they are reported in excess of
revenue over expenses in the years in which they become known.
3. SHOCHU PROJECT

5. ACCOUNTS RECEIVABLE

Check off fees receivable
Agri-Marketing Program
Agri-Innovation Program
Western Canadian Deduction
Alberta Wheat Commission
Barley Council of Canada
Other receivables

2016

2015

388,036
43,178
418,124
51,000
87,763
62,141
79,468

279,065
9,764
436,675
191,347
63,426
131,812
99,304

1,129,710

1,211,393

The Shochu Barley Commercialization project (“Shochu project”)
is funded by the Alberta Barley Commission, Sanwa Shurui Co.,
Ltd. and Alberta Crop Industry Development Fund (ACIDF). The
purpose of this project is to develop a value chain with key farmers to supply this premium barley market with “Grown in Alberta”
Shochu barley which consistently meets Shochu specifications for
the end user.
As the funds received by the Commission were solely for this
project, any funds not spent were segregated and reported as
deferred revenue. When the appropriate expenditure is made,
the corresponding amount is recognized as revenue in the same
year in which the expense is made. Funding received for capital
asset purchases is recorded as deferred capital contributions and
amortized on the same basis as the related cost. During the year
ended July 31, 2016 amortization on deferred capital contributions amounted to $9,879 (2015 - $7,439).
The remaining funds for this project are held in a separate bank
account and the use of this cash is considered to be restricted in
that it can only be used for this project. The Shochu project completion date was March 31, 2016, all deferred revenue relating to
this project remains deferred pending agreement for its use.
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Notes to the financial statements Contd.
For the year ended July 31, 2016

6. CAPITAL ASSETS

			 2016

2015

		
Cost

Accumulated
amortization

Net book
value

Net book
value

175,384
98,791
173,663
23,985

106,165
41,718
99,793
19,825

69,219
57,073
73,870
4,160

72,123
66,952
92,339
6,208

471,823

267,501

204,322

237,622

Computer equipment
Equipment for Shochu Project
Furniture and fixtures
Promotional equipment

Amortization expenses of $46,342 (2015 - $48,388) is included in general and administrative expenses.

7. GRANT COMMITMENTS
When funding for a research grant is approved by the Commission, the full amount is recorded as an expense in operating expenses and accrued as a liability. Expenditures related to grants
are then charged as a reduction to the grant liability. The amount
shown as grants payable is the amount of funding allotted to various programs that is yet to be spent. The funds to cover these
liabilities are in the Commission's cash, short-term investments
and long-term investments accounts.
8. DEFERRED REVENUE
The Commission receives revenues in the form of check off per
tonne when barley is delivered. The buyer of the barley then
remits this check off fee to the Commission. As the Commission
relies only on the buyers' remittances, the Commission cannot
accurately determine its revenue until collected.
To estimate check off fees receivable, the Commission examines the remittances received early in the next year and determines which remittances are for barley purchased in the current
year. This amount is then recorded as check off fees receivable.
As there is no reliable cost effective method of reasonably
determining the amounts of additional remittances receivable,
they are not recorded in these statements.
Check off fees received are recorded as deferred revenue until
the charge is no longer eligible to be refunded to the producer
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after the six month period of eligibility. Accordingly, these statements recognize as income only those fees received not eligible
for refund. Fees that are still eligible for refund are recorded as
deferred revenue.
9. DEFERRED CONTRIBUTIONS RELATED TO CAPITAL
ASSETS
Deferred capital contributions consist of the unamortized
amount of contributions received for the purchase of capital
assets. Recognition of these amounts as revenue is deferred to
periods when the related capital assets are amortized. Changes
in deferred capital contributions are as follows:

2016

2015

Balance, beginning of year

66,952

74,391

Less: Amounts recognized as Shochu
project revenue during the year

(9,879)

(7,439)

Balance, end of year

57,073

66,952

10. BARLEY COUNCIL OF CANADA

14. WESTERN CANADIAN DEDUCTION

Included in expenses in the statement of operations is $190,000
(2015 - $190,000) provided to Barley Council of Canada for operating purposes.
As at July 31, 2016, the Commission has $62,141 (2015 $131,812) due from Barley Council of Canada included in accounts receivable.

Effective August 1, 2012, the Commission was charged with
the responsibility for administering the Western Canadian
Deduction, a levy charged on wheat and barley sold in Alberta,
Manitoba, northern British Columbia, and Saskatchewan. The
levy is to be distributed to recipient organizations, which are to
be identified under a Memorandum of Understanding with the
Government of Canada. In order to compensate the Commission for costs associated with administering the levy, the
Commission earns a 5% administration fee, which for the year
ended July 31, 2016 amounted to $642,903, (2015 - $701,501).
In order to administer the levy, the Commission operated
separate bank accounts for the sole purpose of handling the
receipts and disbursements as well as maintaining a guaranteed investment certificate. As July 31, 2016, these accounts
had a balance of $2,060,974 (2015 - $2,501,727). During the
year-ended July 31, 2016, the Commission expensed $388,861,
(2015 - $423,532) of costs associated with the administration
of the fund; included in this amount are salaries and benefits
of $289,399 (2015 - $246,720).

11. COMMITMENTS
On September 1, 2015, the Commission occupied leased premises subject to minimum annual lease payments until the termination of the contract at August 31, 2020. The lease agreement is
a joint agreement with the Alberta Wheat Commission which is
responsible for one-half of the below payments:

2017
2018
2019
2020
Thereafter, to August 31, 2020

160,542
162,000
162,000
162,000
22,500

15. INTERFUND TRANSFERS
During the year, cash was transferred between the Unrestricted Fund and the Restricted Fund to meet the Commission’s
operating requirements.

669,042

12. CONTINGENCIES
During the year, the Company settled a legal claim it previously
had made in the normal course of operations. The Commission
has no liability from this settlement.
13. FINANCIAL INSTRUMENTS
The Commission, as part of its operations, carries a number of
financial instruments. It is management's opinion that the Commission is not exposed to significant interest rate, currency, credit,
liquidity or other price risks arising from these financial instruments except as otherwise disclosed.
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