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Alberta Barley is doing important work to
collaborate with industry partners in
developing producer-driven policy solutions
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lberta Barley directors and

delegates took time during our
2013 annual general meeting to work
together on a domestic policy agenda
for 2014. With the year already under-
way, we are sticking to our New Year’s
resolutions.

Top of the agenda was identify-
ing policy priorities. The resulting
list included policy issues of high
importance to barley farmers across
the province, which will direct Alberta
Barley’s policy work for the year.

Through the process of issue
identification, our elected represen-
tatives looked for opportunities to
collaborate with industry partners and
expressed a strong desire to show
leadership in several key areas. Trans-
portation, variety registration and the
potential increase in Canadian corn
acres were identified as our top three
policy issues.

Alberta Barley’s directors and del-
egates demonstrated a strong desire
to increase agriculture’s social licence
through education and consum-
er-awareness initiatives.

Social licence is used to measure
the level of public consent or approv-
al of an organization or industry’s
practices. Alberta Agriculture and
Rural Development Deputy Minister
Jason Krips identified social licence as
a priority for the ministry in late 2013,
in large part because it is expected

Through active engagement and working closely with industry partners, Alberta Barley works on issues

ranging from market access to sustainability.

to increasingly influence trade in the
years to come.

Alberta Barley’s ongoing involve-
ment in educational initiatives like
the Classroom Agriculture Program
and Aggie Days, as well as consum-
er-focused promotion through www.
gobarley.com and events like the Cal-
gary Stampede, demonstrate that we
are communicating the importance of
the agriculture sector to consumers in
Alberta.

In November 2013, Agriculture
and Agri-Food Canada Minister
Gerry Ritz announced his intention
to ratify UPOV 91 by Aug. 1, 2014.
This announcement, along with the
introduction of the government’s
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proposed Agricultural Growth Act,
led to a series of important and
ongoing conversations around the
government’s role in plant breeding,
end-point royalties and what will be
required to create an environment
that encourages innovation through
increased investment.

Rounding out Alberta Barley’s
policy priorities for 2014 are environ-
mental policy and agricultural land
fragmentation. As an active member
of the Agri-Environmental Partner-
ship of Alberta and the Crop Sector
Working Group, we are collaborating
with our industry partners to develop
producer-driven, made-in-Alberta
environmental policy solutions.
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Food for Thought

ust as farmers have spent the winter

preparing for the year ahead, our
communications department has
spent the winter months laying the
groundwork for an exciting and busy
spring and summer.

In the coming months, you will be
seeing a lot of us. We are always look-
ing to improve, and our department
is focused on reaching out to our
members (on the road, on the phone
and online) to find out how to serve
you better.

No matter what we are working on,
our philosophy remains strong and
continues to drive us: farmers speak
on farmer issues. With that in mind,
we remain committed to getting
our name out there, and providing
a strong farmer voice on issues that
affect your bottom line.

We will also continue to do what
we do best, which is to ensure that Al-
berta Barley is the “go-to” information
source for barley, as well as any issues
that impact our industry. In addition
to handling media inquiries, writing
press releases and setting up inter-
views, we are committed to providing
our members with the most “bang
for their buck.” This means delivering
the latest information on how Alberta
Barley is maximizing farmers’ check-
off dollars.

One way we do this is through
our Barley Country blog on www.al-
bertabarley.com. With guest bloggers
from across the agriculture industry,
in-depth profiles on our research and
market development projects, and
constantly updated video content,
we are offering a new and innovative
format for farmers to see how Alberta
Barley is working for them. Our re-
launched website is also home to our
latest press releases, events listings
and other pertinent information. We
are already seeing the fruits of our
labour, as www.albertabarley.com is
now receiving more than 5,000 hits
per month.

In addition to handling media
inquiries, writing press releases
and setting up interviews, we
are committed to providing our
members with the most “bang
for their buck.”

Speaking of websites, if you are
looking for the latest on Canada’s
homegrown superfood, check out
www.GoBarley.com. Our consumer
website is a one-stop shop with rec-
ipes, how-to videos, Q&As with our
market development manager and
food spokesperson Linda Whitworth,
and reviews of everyone's favourite
beverage (BEER!). You can also get
the latest on our new cookbook,

Go Barley: Modern Recipes for an
Ancient Grain.

We continue to provide support for
the Western Canadian Deduction, as
well as the Barley Council of Canada
and Alberta Barley’s research and mar-
ket development teams. We are also
focusing on enhancing our agronomic
reach and capabilities. A communi-
cator’s work is never done, and we
wouldn't have it any other way.
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sad Mahmood is a project ac-

countant for Alberta Barley. He
has been with the organization since
November 2012. Currently, he is
responsible for the day-to-day imple-
mentation of the Western Canadian
Deduction.

Asad grew up in Islamabad,
Pakistan, with dreams of becoming
a pilot and travelling the world. His
interest in becoming a stockbroker
led him to the field of finance and
strategy. At the age of 23, Asad
immigrated to Canada to pursue a
master of business administration
(MBA) at Laurentian University in
Sudbury, ON. After graduation, he
worked in the telecommunications
industry before moving to Calgary
in 2012.

In his free time, Asad enjoys reading
the news and trying new foods. He
wants to travel the world and visit the
Middle East, Europe and Australia.
While he is fluent in English, Punjabi
and Urdu, Asad is passionate about
learning and would like to study Ara-
bic and French.




