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Dear directors, delegates, fellow farmers, and industry colleagues, 

Thank you for your interest in our annual report and for taking the time to learn about the important work 
Alberta Barley has done over the past year. As chairman, I am very proud to say that this year was another great 
success for us. At Alberta Barley, we are solely driven by our mandate to represent our province’s barley farmers 
and act in their best interests. As you will read in the following pages, we have exceeded that goal and, hopefully, 
made you proud. 

One of the things that has always defined our organization is our willingness to take a leadership role in the 
areas the farmer’s voice is needed most. This year, we maintained that reputation through our policy initiatives 
surrounding Bill C-30, the Fair Rail for Grain Farmers Act, and Bill C-18, the Agricultural Growth Act. By speaking 
up for our members on these important issues, we have made sure that the farmer’s voice has been heard and 
represented. 

Alberta Barley has also emerged as a leader in the sustainability and social licence conversation, in  
co-operation with our fellow provincial commissions. By contributing to this discussion as a leader, instead 
of having sustainability standards dictated to us, Alberta’s barley farmers have ensured that our industry will 
continue to be flexible, responsive and able to communicate the sustainability initiatives that we already employ. 
As stewards of our land, we are proud of our farming practices and will continue to share those success stories 
going forward. 

I am very pleased to say that we also kept our money where our mouth was by investing in the areas that benefit 
our members the most. These areas, as always, are research and market development. By allocating your check-
off dollars to research, we are able to ensure that Alberta’s barley farmers have access to the technology and best 
practices that keep our world-class barley on the leading edge. From there, our market development initiatives 
have kept our barley in demand by fostering relationships with consumers worldwide. 

I personally learned about market opportunities and the ins and outs of international trade when I went on my 
first trade mission in December, to the Hi Europe & Ni show in Amsterdam. Wherever we went it was clear that 
barley is growing in high demand, not only for traditional uses such as food, feed and malt, but also in new and 
burgeoning areas like ingredients and cosmetics. There is no limit to barley’s usefulness, and I am excited to see 
where the science takes us in the years to come. Speaking of value-add, there is one more highlight I would like 
to note from this amazing year. On Oct. 1, 2014, Alberta Barley moved the levy collection for the provincial barley 
check-off, provincial wheat check-off, and Western Wheat and Barley Check-off in house. The motivation behind 
this decision was simple: to save you money by streamlining the process. By moving everything in-house, the 
administration costs have decreased, and that money has been diverted to the areas it is needed most. 

Established over 24 years ago, we are no stranger to the check-off collection process, and as you will see in this 
annual report, this transition has been handled seamlessly. We take the responsibility of handling and investing 
your money very seriously, and I know that you will see evidence of this in the pages that follow. As my first year 
as chairman comes to a close, I would like to say how grateful I am for this experience and for the trust that our 
hard-working board of directors has put in me. This has been a year full of learning and listening for me, and I feel 
more confident than ever that our industry is headed in the right direction. 

Until next time, 

Mike Ammeter

Chairman’s 
Message 
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This has been a year full of learning 
and listening for me, and I feel more 
confident than ever that our industry 
is headed in the right direction.
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The market is 
growing for our 

world-class product, 
and we will make 

sure that our farmers 
have the resources to 

satisfy the need.
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Hello everyone, 

For those of you who I haven’t had the opportunity to meet, my name is Rob Davies and I am the new general 
manager at Alberta Barley. I started at the Commission on Aug. 4, 2015, and during my first few months here, I 
have been taking the time to learn more about this great organization, and all of the important work we do to 
increase the bottom line for you: our farmer members. 

Although I’ve only been here a short while, I can already tell that we have a capable staff with the knowledge and 
tireless work ethic to move our industry forward. As someone who has been around positive work environments 
their entire career, I’ve learned that a leader is only as good as their team—and I’m very pleased to say that we 
have a great group here. 

To give you a little bit of an introduction to myself, I have spent my career working in partnership with farmers 
and industry. This experience consists of a long tenure in the ag business sector, including 15 years as the CEO at 
Weyburn Inland Terminal. Through my time in ag, I’ve experienced both the crop inputs and grain handling side 
of things, as well as several terms with various industry boards and Government of Canada working groups. All of 
these experiences lead me to this new and exciting challenge. The reason I joined this team is because I believe in 
the vision of our board of directors, and I am ready to take up the cause of this industry. 

As you’ll see in the following pages, Alberta Barley has spent the past year investing in the areas that matter most; 
research, market development and policy. We believe in putting your money where it makes the biggest impact, 
and that philosophy will remain the same going forward. The barley industry in Alberta is going through a period 
of transition, and the opportunities to shape our future are everywhere. From scientific developments on the 
benefits of barley feed to the province’s fast-growing craft beer market, Alberta’s barley has never been more in 
demand. The market is growing for our world-class product, and we will make sure that our farmers have the 
resources to satisfy the need. 

Working with our industry colleagues in the food, feed and malt sectors will expand the opportunity for barley 
to be an even greater contributor to the bottom line of all Alberta farmers—which is a responsibility we are 
committed to delivering on. I invite you to read this annual report and share in our enthusiasm about the 
groundwork that has been laid. We are planting the seeds for our bright future, and I’d like to extend my sincere 
thanks to our board of directors for allowing me to take part in this journey. 

As always, please do not hesitate to drop me a line if you have any questions, comments or just would like to chat. 
I can be reached at 403-219-6262 or via email at rdavies@albertabarley.com. 

Thanks everyone,

Rob Davies

General  
Manager’s Message
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Overview 
In FY 2015, the communications team was driven to 
solidify Alberta Barley’s place as the go-to information 
source, not only for barley, but also for any other 
issues impacting Alberta agriculture. This responsibility 
included effectively handling media inquiries, writing 
press releases, setting up interviews and being the 
external voice for the organization.

Through a collaborative approach, the communications 
team was the driving force for Alberta Barley on several 
key initiatives. The team also supported critical initiatives 
in conjunction with the Barley Council of Canada (BCC), 
the Grain Growers of Canada, and the Western Wheat 
and Barley Check-off program (also known as the 
Western Canadian Deduction). 

Communications committee
The committee chair is region five director Bryan Adam, 
with communications manager Cole Christensen as the 
staff lead. Additional committee members include Mike 
Ammeter, Alberta Barley chairman and region three 
director-at-large; region one delegates Greg Stamp and 
Brian Witdouck; Dick Wymenga, region three delegate; 
and Sydney Duhaime, communications coordinator. 

albertabarley.com e-newsletter 
In line with the department’s measures of success, the 
communications team is pleased to report that the 
profile for our Barley Country blog has been raised to 
new heights. This has been, in large part, due to our 
new e-newsletter, which is sent out to farmers, industry 
members and the general public, all of whom sign up 

through our website. The newsletter, which directs 
users to our blog content, set a record in December 
2014 with an open rate of 63.4 per cent. Not only is 
this a record for any Alberta Barley e-newsletter, it is 
also 40 per cent higher than the industry average for 
newsletters of this nature.

Media relations 
This year, Alberta Barley continued to prove that it is a 
go-to resource for the media when it comes to barley and 
agriculture. This was especially evident when we were 
inundated with media requests regarding the September 
2014 snowstorm and its effect on Alberta’s barley crop. 
We’d like to extend special thanks to our region two 
delegate (and former chairman) Matt Sawyer, region three 
director Jason Lenz and BCC chairman Brian Otto for 
being our spokespeople during this busy time.

With the help of the communications team, our 
spokespeople were able to quell concerns about the 
malt barley crop and correct media misconceptions 
about an increase in beer prices. It speaks volumes of 
our organization that media outlets come to us to get 
the truth, and we are pleased to see that the barley 
voice is one of the most credible in agriculture.

In October, communications manager Cole Christensen 
received a gold award from the Canadian Farm Writers’ 
Federation at its annual meeting in Charlottetown. 
Representing Alberta Barley, Christensen won gold in the 
“Best News Release” category for the Feb. 5, 2014, release 
on the impending Canadian National Railway strike.

COMMUNICATIONS 
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Top Tweet from FY 2015:  

“Still on the fence?  
Click the graphic to see 

where Alberta’s political 
parties stand on ag.  

#abvote @GrainsWest”
11,252 impressions, 36  
retweets, 15 favourites 

Alberta Barley is active  
on social media. We use 

Twitter to share our blogs, 
industry relevant news 

and information about our 
upcoming events. Here are 

some of the highlights  
from @AlbertaBarley  

during FY 2015.
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FY 2015 Twitter Totals
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Ag Communicators Summit 
On Oct. 28, 2014, Alberta Barley hosted the first-ever Ag 
Communicators Summit. This event was spearheaded 
by the communications team, as part of Alberta Barley’s 
work to develop a coordinated approach on the topic 
of social licence and sustainability, in conjunction with 
agricultural communicators from commissions and 
commodity groups across the province. The response 
to the event from the provincial government and 
participating commodity groups was overwhelmingly 
positive. Inspired by our lively discussion, this group will 
continue to coordinate, meet and build a community 
going forward. 

Research extension
In January 2015, the communications department 
unveiled our new and improved research projects 
page at albertabarley.com. Based on feedback from 
researchers and our farmer members, this page was 
created to provide a comprehensive and transparent 
breakdown of all of Alberta Barley’s research projects. 
To paint the clearest, most accurate picture of our 

research activities, the research projects page features 
up-to-date project summaries that have been written by 
the researchers themselves. Each project summary also 
includes the project’s timeline, partners, total funding 
and benefit to farmers. This page also features exclusive 
updates on our 27 AgriInnovation Program projects, all 
of which have been summarized and categorized into 
four main focus areas: agronomy, feed, food and malt.

In addition to this work, the videos from our 2014 
Lacombe Field Crop Development Centre (FCDC) crop 
walk were released in January 2015, as part of our 
extension efforts in conjunction with Alberta Agriculture 
and Forestry. These videos were developed in partnership 
with the FCDC and include a feature on nitrogen use 
efficiency and exclusive interviews with the FCDC’s 
director Mark MacNaughton and head of research Flavio 
Capettini. As a major funding partner of the FCDC, Alberta 
Barley is committed to sharing the important work that 
the FCDC does. These videos play a crucial role in doing 
just that. The videos are available to view at albertabarley.
com by clicking on the “Research” tab. 
 

http://www.albertabarley.com
http://www.albertabarley.com
http://www.albertabarley.com
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The GrainsWest Publications Society
During FY 2015, the GrainsWest Publications Society 
(GWPS) formally incorporated under the Societies Act of 
Alberta. The GWPS has 10 members, including six farmers 
from the editorial advisory board. The president is Greg 
Stamp, who also functions as a region one delegate for 
Alberta Barley. The staff involved in the GWPS are the 
publishers, the managing editor (secretary) and the finance 
manager (treasurer).

Editorial
In its second year, GrainsWest looked at a wide array of 
subject matter, including stories about temporary foreign 
workers, short-line railways, and industry profiles. The 
magazine also provided continued opportunities for internal 
reports from Alberta Barley, highlighting the important work 
the Commission does for our farmer members. 

GrainsWest received awards on provincial, national and 
international stages, including being named “Best New 
Magazine” by the Alberta Magazine Publishers Association 
and receiving a bronze award from the Canadian Farm 
Writers’ Federation for UPOV ’91 coverage. Additionally, 
editor Trevor Bacque received the 2015 IFAJ-Alltech Young 
Leaders Award from the International Federation of 
Agricultural Journalists.

9

Advertising
GrainsWest had very 
strong advertising sales 
in FY 2015. Revenue 
topped $77,000, 28 per 
cent higher than  
the $60,000 target. 

ANNUAL REPORT 2015
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Overview
Policy has always been a top priority for Alberta Barley, 
to ensure that our farmer members are represented at 
the provincial and national levels. Over the course of this 
fiscal year, Alberta Barley continued to work closely with 
the provincial and federal governments on a variety of 
issues. Our priority areas included the following: 

•  Rail transportation and grain contracts, including Bill 
C-30, the Fair Rail for Grain Farmers Act

•  UPOV ’91; crop-variety registration; and plant breeders’ 
rights, including Bill C-18, the Agricultural Growth Act

•  Proposed changes at the Canadian Grain Commission, 
including producer protection, outward inspection 
services and the proposed quality assurance deduction 

Another priority area for Alberta Barley was 
contributing to the important conversation about 
sustainability in agriculture. We have committed 
to collaborating with other crop commissions to 
strategically implement policy initiatives promoting 
sustainability and social licence. 

Additionally, Alberta Barley continues to work with the 
Barley Council of Canada (BCC) and the Grain Growers 
of Canada on policy issues of national significance. 

Policy committee
The policy committee consists of Alberta Barley chairman 
Mike Ammeter and vice-chairman Jason Lenz, with 
general manager Rob Davies as the staff lead. The 
policy committee works with the board of directors and 
delegates to determine priorities and policy issues on 
which we can have a positive impact.

Government relations
Over the last year, Alberta Barley has worked closely 
with the Government of Canada on many policy issues. 
With a federal election on the horizon in fall 2015, 
Alberta Barley worked to ensure that we had solidified 
strong relationships with all three major political parties.

In the spirit of this, we organized a series of meetings 
alongside the Alberta Wheat Commission, the Alberta 
Canola Producers Commission and the Alberta Pulse 
Growers Commission to introduce Alberta agriculture to 
our federal representatives.

Along with our colleagues at the Grain Growers of 
Canada, our “Team Alberta” was in Ottawa between 
February 24 and 26, 2015, to conduct fact-finding 
meetings with key parliamentarians from the national 
Conservative Party, Liberal Party and New Democratic 
Party. “Team Alberta” spoke up for farmers’ needs in 
the area of rail transportation, the status of foreign 
trade agreements, and the important role that the 
federal government plays in research investment and 
innovation in Canada. 

Transportation 
Alberta Barley was instrumental in shaping the 
legislation for Bill C-30, the Fair Rail for Grain Farmers 
Act. On Aug. 29, 2014, we were invited to speak to the 
Government of Alberta’s rail transportation task team as 
they prepared a submission for Canada Transportation 
Act (CTA) review. 

As well, on Oct. 21, 2014, Jason Lenz and Erin Gowriluk 
met with representatives from the CTA review panel. This 
was an opportunity for Alberta Barley to advocate for 
mandatory inclusion of reciprocal penalties in service-
level agreements between grain and rail companies.

POLICY 
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Plant breeders’ rights
Alberta Barley was actively involved in analyzing the 
various components of the federal government’s 
proposed Bill C-18, the Agricultural Growth Act. 
On Oct. 9, 2014, following the submission of our 
recommendations, Alberta Barley’s former chairman 
Matt Sawyer and BCC chair Brian Otto appeared 
before the House of Commons’ standing committee 
on agriculture to discuss Bill C-18. Sawyer and Otto 
highlighted Alberta Barley and BCC’s support for the 
bill, while reinforcing the need for unrestricted farmers’ 
privilege in the right to save seed.

In other news regarding plant breeders’ rights, on 
Oct. 2, 2014, Agriculture and Agri-Food Canada 
announced its proposed approach to crop-variety 
registration in Canada. This approach reflected many 
of the recommendations that Alberta Barley provided 
in our November 2013 submission on this issue. The 
acceptance of our farmer-directed recommendations 
is a positive sign of the impact that our grassroots 
representation has had at the national level. 

Sustainability 
In partnership with the other crop commissions, Alberta 
Barley has been actively working on sustainability and 
social licence over the past year. These matters are 
top of mind for the agriculture industry provincially, 
nationally and internationally, and they have the ability  
to impact trade at all levels. 

To align farm best practices and consumer demand, 
Alberta Barley partnered with the Alberta Wheat 
Commission, the Alberta Canola Producers Commission 
and the Alberta Pulse Growers to spearhead the 
Alberta Crops Sustainability Certification Pilot Project. 
In March 2015, sustainability auditors conducted on-
farm assessments across the province. The second 
phase of this project involves benchmarking Alberta’s 
environmental farm plan (EFP) with the four programs 
that were included in the project. 

The benchmarking exercise will allow us to make the 
necessary adjustments to ensure that the EFP addresses 
the industry demands that farmers currently face. The 
EFP offers Canadian farmers access to a free self-
assessment program, while also satisfying industry and 
consumer demand for sustainable practices. For more 
information about this project, visit albertabarley.com. 
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Representatives from Alberta Barley, the Alberta Canola Producers Commission, the Alberta Pulse Growers and the Alberta Wheat Commission 
came together as “Team Alberta” to bring Alberta’s agriculture message to Parliament Hill.

http://www.albertabarley.com


12

Overview
Research remained our most important investment in FY 
2015, as Alberta Barley continued to allocate substantial 
check-off dollars towards initiatives that boost the 
bottom line for our farmer members. We are currently 
involved in 40 ongoing research projects that represent 
a combined investment of more than $1.75 million. All 
of our projects have been outlined on our website at 
albertabarley.com/our-priorities/research. 

Alberta Barley supports research that provides tangible 
and practical results to farmers while also providing the 
potential for a significant return on their investment. The 
following are some of our research highlights from the 
past year. 

Research committee
The research committee includes Richard Mueller, region 
five director-at-large, as chair; Jason Lenz, Alberta Barley 
vice-chairman; Terry James, region four director-at-large; 
Shawn Gorr, region two delegate; Terry Young, region 
three delegate; and Shane Debock, region five delegate. 
The staff lead is research manager Garson Law. 

Four industry experts also sit on the committee as 
associate members: Bill Chapman and Krista Kotylak, 
from Alberta Agriculture and Forestry; Dr. Rich Joy from 
Canada Malting; and Karin Schmid, from the Alberta Beef 
Producers. 

RESEARCH

Research committee chair, Richard Mueller, examines a barley test plot in Lacombe, AB. 

http://www.albertabarley.com/our-priorities/research/
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Since 
1991

Since 
1991

Today

Today

115+ PROJECTS 
FUNDED

$11 MILLION 
RESEARCH CLUSTER 
PARTNERSHIP 
WITH GOVERNMENT  
& INDUSTRY

$9+ MILLION 
INVESTED
INTO PROJECTS

FUNDING
40 ONGOING
PROJECTS
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Agri-Innovation Program update
In July 2013, Agriculture and Agri-Food Canada 
announced that the barley industry had received an 
$11-million research investment through the national 
barley cluster. This investment includes $8 million in 
support from the federal government over five years, 
plus additional funding from Alberta Barley, the Western 
Grains Research Foundation, the Brewing and Malting 
Barley Research Institute, Rahr Malting and the Atlantic 
Grains Council. 

Through these projects, the AgriInnovation Program (AIP) 
will shine a spotlight on breeding new barley varieties and 
combating disease, to help farmers increase their yields 
and offer value-added barley to a variety of markets. 

All 27 AIP projects are well underway, with their second 
year of research complete. Everything is currently on 
schedule, and the results were reported online on our 
research projects page. Each project summary page 
features up-to-date project summaries written by the 
researchers themselves. They detail the project’s timeline, 
partners, total funding and benefit to farmers. The page 
serves as a link between researchers and farmers—a 
common place where researchers can present their 
projects directly to farmers, and show exactly how and 
where farmers’ check-off dollars are invested.

Alberta Barley research scholarships
The second annual Alberta Barley scholarships were 
issued to three students this past year. Their projects 
were deemed to have a significant potential impact on 
the profitability and sustainability of the barley industry. 
The recipients were University of Alberta students 
Idaresit Ekaette, Janelle Fouhse and Laurel Perrott. Each 
received an award of $1,000. 

The successful applicants’ submissions covered 
the areas of subcritical water technology for the 
production of barley starch nanoparticles; advanced 
agronomic practices to maximize feed-barley yields in 
Alberta; and the nutritive, feed and functional value 
of barley as feed for swine. Together, these projects 
highlight the opportunities for new and innovative 
barley research in Alberta. 

Field Crop Development  
Centre in Lacombe 
Alberta Barley helps fund the Field Crop Development 
Centre (FCDC), contributing up to $200,000 per year. 
The FCDC works to develop new barley varieties with 
improved disease resistance and increased yield. In 
fact, over the past 42 years, the FCDC has developed 30 
varieties of barley, including Bentley, Canmore and Vivar. 
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Obihiro feed study
In March 2015, Alberta Barley, Agriculture and Agri-Food 
Canada’s Lethbridge Research Centre, and Obihiro 
University of Agriculture and Veterinary Medicine 
concluded the Obihiro feed study. The purpose of the 
study was to look at replacing corn with barley in Japanese 
cattle feed, which could further increase Alberta barley 
exports to the Japanese market. A report detailing the 
findings of the study will be available early next year.

Agriculture Funding Consortium
The Agriculture Funding Consortium is a one-stop shop 
for researchers to submit proposals and receive funding 
for projects that will benefit Alberta agriculture. Alberta 
Barley, along with the 14 other member organizations, 
contributes money to peer-reviewed research projects. 
Collectively, the member organizations represent nearly 
every sector of the agriculture industry in Alberta.

This year, 70 proposals were submitted to the 
Agriculture Funding Consortium. The research 
committee considered 19 of those for a second round 
of reviews, requiring a more detailed proposal. Seven 
were then shortlisted, and one project, on studying plant 
growth regulators, was funded. 

The selected project, “Plant growth regulators: Barley and 
wheat variety specificity and appropriate timing for new 
PGRs,” will investigate yield loss from lodging in barley 
and the impact of plant growth regulators (PGRs). PGRs 
are synthetic inhibitors of plant growth that can reduce 
plant height, increase stem rigidity and reduce lodging. 
This research will test the response of Western Canadian 
barley varieties to two PGRs, determine the most effective 
growth stage for application and examine if mixtures or 
sequential applications of a PGR are useful. 

Barley Grain Feed Industry Guide
This past year, Alberta Barley partnered with Agriculture 
and Agri-Food Canada’s Lethbridge Research Centre 
to create the Barley Grain Feed Industry Guide for barley 
farmers, livestock producers and the feed industry. 

The guide was created and compiled by Dr. Tim 
McAllister, principal research scientist of ruminant 
nutrition and microbiology, and Dr. Sarah Meale, post-
doctoral researcher, both with Agriculture and Agri-Food 
Canada. McAllister and Meale collected knowledge 
from leading scientists in feed-barley breeding and 
processing, and the use of barley as feed in ruminant, 
swine, poultry and aquaculture production.

The Barley Grain Feed Industry Guide was released on  
May 19, 2015, and is available for download at 
albertabarley.com/feedguide.pdf. To receive a  
printed copy of the guide, email Sydney Duhaime  
at sduhaime@albertabarley.com. 
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Overview
In FY 2015, Alberta barley’s market development group 
continued to reach out to national and international 
stakeholders to grow the barley industry and expand 
into new markets. 

Market development group
The market development group continues to open up 
opportunities for Alberta Barley at home as well as 

 
abroad. The committee is co-chaired by region one 
director David Bishop and region two director Jeff 
Nielsen. Its membership includes region one delegate 
Glenn Logan; region two delegates Jamie Christie, 
Doug McBain and Matt Sawyer; region six delegate 
Jesse Meyer; and Barley Council of Canada (BCC) staff 
representative Kara Barnes; and market development 
manager Linda Whitworth as the staff lead. On Aug. 31, 
2015, Whitworth retired from Alberta Barley and, after 
four years as the “Queen of Barley,” she will be missed!

MARKET DEVELOPMENT

Matt Sawyer (left) and Shane Stokke, vice-chair of Saskatchewan Flax Development Commission (right) meet with the Mexican media in Guadalaja-
ra for the AgriValue Mission to Mexico in January 2015. 
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How we spread the word  
about Alberta barley

The following are examples from the past year that highlight  
how we promote Alberta barley to new markets

DOMESTIC 
Food barley innovation: 

opportunities for the  
food industry 

Funded in part by AMP

INTERNATIONAL
Agri-value mission  

to Mexico

Partnered with Alberta  
Agriculture and Rural Development 

and Saskatchewan Trade and 
Export Partnership (STEP)

17

Funded in part by AMP

Goal: Reach key stakeholders 
in companies that develop 
cereal snacks and bakery 
products. 

 Outcome: Increased 
awareness of food barley, its 
health benefits and how to 
formulate new products with it.

Over 300 people from North 
Americas top food companies, 
dieticians and other health 
professionals viewed the 
presentation. 

ONLINE
Using barley to formulate 

healthy food products

$  Goal: Increase exports  
of food and feed barley  
to Mexico.

Outcome: On July 29, 
2015 food and feed buyers 
from Mexico travelled to 
Edmonton for business-
to-business meetings and 
continued consultation.

Estimated that Alberta will 
receive an additional $4 
million in annual export sales 
to Mexico as a result of this 
trade mission.

$
 Goal: Meet with key members 
of the value-chain, from 
producers to millers for an in- 
depth review of the health and 
nutritional benefits of barley. 

Outcome: Over a 
dozen representatives 
attended, allowing us to 
connect prominent food 
manufacturing companies 
with ingredients suppliers. 

Following this event a large 
research and development lab 
was interested in the versatility 
of barley and requested 
samples of high beta-glucan 
flour for small scale testing. 

Feb. 5, 2015 Jan. 22, 2015 Jan. 21 – Feb. 1, 2015

ANNUAL REPORT 2015
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Trade initiatives under the 
AgriMarketing Program
On Dec. 6, 2013, Alberta Barley was confirmed as the 
recipient of funding under the AgriMarketing Program 
(AMP). Our first AMP funding grant of $314,800 over 18 
months was used to grow domestic and international 
food-barley markets. 

Over the past year, AMP funding has allowed us to 
participate in a variety of trade missions, trade shows 
and other agricultural events around the world. These 
trips are crucial in collecting market intelligence that will 
help us grow barley’s international profile. 

In October 2014, market development manager Linda 
Whitworth and AMP project manager Kelley Fitzpatrick 
attended the annual meeting of the Academy of 
Nutrition and Dietetics in Atlanta. Our team represented 
the GoBarley brand at the trade show and spread the 
word about food barley to over 7,000 dietitians as part 
of our Influencing the Influencers initiative.

Glenn Logan, former market development group 
chairman, and Cole Christensen, communications 
manager, visited SIAL, the largest food show in the 
world, from Oct. 20 to 24, 2014, in Paris. At SIAL, 

our Alberta Barley representatives gathered market 
intelligence and met with several companies and trade 
commissioners to build the foundation for future barley 
export opportunities.

In December 2014, Mike Ammeter, Alberta Barley vice-
chairman and director at large, and Trevor Bacque, 
GrainsWest editor, were in Amsterdam for the Hi Europe 
& Ni trade show. After much interest from exhibitors 
and attendees, it became clear that Canadian barley has 
massive potential in the European Union, particularly in 
the areas of health ingredients and cosmetics. 

The final stop on the AMP trade mission circuit was 
in February, for the 2015 Gulfood show in Dubai. This 
annual event, the world’s biggest annual food and 
hospitality show, brings exporters from around the 
world to meet with importers from around the world. 
Alberta Barley was represented by Glenn Logan, region 
one delegate, and Syeda Khurram, chief financial officer 
and director of human resources, who spoke about the 
benefits of barley and met with industry contacts. 

One of our biggest business 
development initiatives in FY 
2015 was the launch of the 
GoBarley product partnership.
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Business development 
One of our biggest business development initiatives 
in FY 2015 was the launch of the GoBarley product 
partnership. Foods promoted by the GoBarley brand 
represent the promise of an authentic Canadian 
product. Through GoBarley’s product partnerships, food 
producers can become licensed to use the GoBarley 
logo and messaging in the labelling and advertising of 
their product, provided that at least 90 per cent of the 
barley used in their product formulation is verifiably 
Canadian grown. In exchange, GoBarley promotes 
product partners on gobarley.com, on social media, and 
at domestic and international consumer events and 
trade shows. 

GoBarley product partners include the International 
Centre, Sunny Boy Foods, InfraReady and Red Shed 
Malting. These companies encompass a wide range 
along the value chain, from ingredient suppliers to 
food manufacturers to the food-service sector, and 
demonstrate barley’s versatility. 

Although Alberta Barley created GoBarley initially, the 
BCC will administer the program going forward in order 
to benefit the entire Canadian barley value chain. 

Celebrating Canadian Barley

GoBarley is a national platform designed to educate and inform consumers, 
health professionals and food industry processors about the benefits of 
Canadian barley as a nutritious, versatile and delicious food ingredient.

Roasted Barley
 - sweet nutty flavour -

Pearled Barley 
 - high in fibre -

Flaked Barley 
 - high in protein -

Barley Flour 
 - versatile -

Pot Barley 
 - easy to use -

19ANNUAL REPORT 2015

http://gobarley.com


20

Hulless food barley development 
Alberta Barley has continued to work on hulless food 
barley development. This past year, we sent hulless 
barley samples to the Canadian International Grains 
Institute (Cigi), two Japanese food companies, the Food 
Processing Development Centre in Leduc for its Awake 
Cereals project, and other food processors, to enhance 
the innovation and incorporation of Canadian barley in 
food products.

In January 2015, our cookbook, Go Barley: Modern 
Recipes for an Ancient Grain, reached new heights 
after being named the Canadian winner in the “Best 
Historical Recipes Book” category at the prestigious 
Gourmand World Cookbook Awards. As well,  
GoBarley co-authors Pat Inglis and Linda Whitworth 
were nominated for the “Gourmand Best in the World,” 
also in the “Best Historical Recipes Book” category. 

In FY 2015, Alberta Barley facilitated two high-impact 
educational seminars. The first, held on Jan. 22, 2015, 
was a webinar titled “Using Barley to Formulate Healthy 
Food Products.” It was attended by over 125 food 
manufacturers, many of whom had interesting questions 
regarding the incorporation of barley into formulations 
for healthy food products.

The second was the “Barley Innovation Seminar,” held on 
Feb. 5, 2015, in Toronto. Industry members, ingredient 
suppliers and health professionals attended this event 
for interactive discussions about barley’s health benefits. 
The event piqued the interest of an independent 
research and development lab, which is now performing 
product testing with hulless barley. 

In January 2015, region two delegate Matt Sawyer and 
Barley Council of Canada (BCC) staff representative Kara 
Barnes travelled for the AgriValue Mission to Mexico. 
Barnes and Sawyer presented to media and industry 
food manufacturers and importers in conjunction with 
the Saskatchewan Trade and Export Partnership, Alberta 
Agriculture and Forestry, Cigi, the Saskatchewan Flax 
Development Commission and independent exporting 
companies. They also attended seminars and hosted 
30 meetings with Mexican importers, media outlets and 
culinary influencers in the areas of food and animal feed. 
It is estimated that Alberta will receive an additional $4 
million in annual export sales to Mexico as a result of 
this trade mission.

On July 29, 2015, Kara Barnes and Glenn Logan 
hosted a followup meeting with a delegation of grain 
buyers from Mexico. The group travelled to Edmonton 
to continue consultations that were initiated by 
the mission. This followup meeting highlights the 
importance of building international trade relationships 
and Alberta Barley’s continued efforts to grow the 
international demand for Alberta barley. 

Malt barley insurance 
In November 2014, based on a suggestion from from 
an Alberta barley farmer, region four director Bernie 
Klammer brought forth a resolution to create a malt 
barley insurance program at his regional meeting. The 
resolution was carried forward to the 2014 Alberta 
Barley annual general meeting and approved.  

In early 2015, Alberta Barley met with the AFSC to 
discuss the potential for a malt barley insurance 
program. Following a series of consultations with 
farmers and malting companies, the AFSC designed such 
a program. It is currently in the next stage of review and 
may be available for the 2016 crop year.
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In FY 2015, the Feed Coalition continued to create awareness, 
build networks and develop programs to provide resources for 
its members. Through the financial and in-kind support of its 
founding members, Alberta Barley, the Alberta Cattle Feeders’ 
Association, Alberta Pork and the Alberta Wheat Commission, 
the Feed Coalition has been able to raise awareness and be at 
the forefront of a number of feed-related issues. 

Communications
This past year, the Feed Coalition moved forward to raise 
the profile of feed to new heights, with the launch of the 
official Feed Coalition logo and website. The new logo 
highlights the Feed Coalition’s continued efforts to work 
with all members of the feed value chain.
 
As well, in May 2015, the Feed Coalition launched its 
official website, feedcoalition.com. This first-of-its-kind 
website features the latest information on feed research 
from member groups, aggregated industry news and 
a collective events calendar that lists feed and industry 
events from across Western Canada.

Feed-mill licensing
At the end of March 2015, the feed coalition initiated 
an information session, hosted by the Canadian Grain 
Commission (CGC), for Animal Nutrition Association of 
Canada members and various livestock associations, to 
better understand the implications of the CGC feed-mill 
licensing proposal.

These groups were asked to determine standard 
sizes for commercial and farm operations, and to 
evaluate options to provide security of payment for 
grain deliveries. The session served as an excellent 
example of how the feed industry can work together 
to gain a better understanding of an issue and present 
a collaborative voice. Updates on this process will be 
posted to albertabarley.com and feedcoalition.com as 
they become available.

Future of the Feed Coalition 
As indicated in the original two-year funding 
agreement, it has been determined that the Feed 
Coalition will no longer be funded and provided with 
administrative support. 

In order to maintain the valuable momentum towards 
further cross-sector communication and collaboration, 
the Feed Coalition will transition to a collaborative 
committee. Any future activities by the Feed Coalition will 
function on a project-specific bases.
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Overview
Alberta Barley continued to promote and raise the 
profile of Alberta’s barley industry at conferences, 
consumer events, farmer events and exhibitions, 
throughout FY 2015. 

Staff
Our marketing and events department, led by market 
development manager Linda Whitworth and marketing 
and events coordinator Lauren Reid, identified many 
opportunities to reach consumers and industry contacts 
through a variety of events. The department also played 
an integral role in organizing our regional and annual 
general meetings. Following are some of the FY 2015 
highlights for the marketing and events department.

MARKETING & EVENTS
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Priddis Millarville Fair

City Slickers - Stoney Plain

Edmonton Woman’s show

Calgary  
Woman’s Show 

Agri-Trade Exposition  
- Red Deer

Science of the  
Six Pack - Red Deer

Alberta Crops Breakfast - Red Deer

Region 4  
Meeting  
- St. Paul

Chops & Crops - Edmonton

AGM 
- Banff

FarmTech™ - Edmonton

Ag Expo 
- Lethbridge

Peace Country Classic Agri-Show 
- Grande Prairie

Aggie Days - Calgary

Aggie Days
- Lethbridge

Talisman Healthy 
Stampede Breakfast  

- Calgary

Region 6 Meeting - Grande Prairie

Lacombe Field Tour

Making the Grade - Olds

Region 3 Meeting - Lacombe

Ag-tivity in the City at the Calgary Stampede

Calgary International Beerfest

Porkapalooza with  
Taste Alberta - Edmonton 

Edmonton Craft Beer Festival

Viking  
Spring Fling

Region 1 Meeting 
- Bow Island

Region 2 Meeting 
- Three Hills

Region 5 Meeting - Westlock

Alberta Barley travels the 
province to meet with farmers 
and consumers. Below is 
where we went in FY 2015.
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City/Town

Consumer focused

Educational

Producer focused 
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Calgary Stampede
As always, the Calgary Stampede is the largest consumer  
agricultural event on the Alberta Barley calendar, 
and this year, the Stampede was a great success for 
everyone involved. Alberta Barley played an active role 
in the Agrium Ag-tivity in the City and, over the 10 days, 
hosted numerous directors and delegates who spoke to 
thousands of the 1.2 million Stampede attendees. For 
many Stampede visitors, the opportunity to interact with 
real farmers was a major selling point and left them better 
informed about the benefits of barley. 

Alberta Barley also sponsors the Calgary Stampede’s 
international agriculture committee, which actively 
promotes business networking opportunities in 
the Albertan and Canadian agri-food industries. 
Participating in this committee provides our board 
members and staff with the ability to network with 
federal and provincial politicians and key industry 
contacts throughout the province. 

Linda Whitworth, our resident “Queen of Barley,” once 
again presented three of GoBarley’s latest recipes on the 
Kitchen Theatre Stage on July 6 and 9, 2015. We reach 

many consumers through this event, and the interest in 
barley was evident from the enthusiasm in the crowd.

Calgary and Edmonton  
Woman’s Shows
Continuing with our consumer marketing outreach, 
Alberta Barley exhibited at the Woman’s Shows in 
Edmonton and Calgary in FY 2015. We were able to use 
this opportunity to reach our target consumers for the 
barley food market and introduce them to different uses 
of barley. 

Making the Grade
Alberta Barley partnered with the Alberta Canola 
Producers Commission and the Alberta Wheat 
Commission for Making the Grade on July 28, 2015. 
Speakers included Kevin Sich from Rahr Malting, 
Larry Michta from SGS Agricultural Services, and 
representatives from the Canadian Grain Commission, 
all of whom discussed how grains are graded and what 
farmers need to know to get the best grade. The full-
day seminar was a great success, with over 60 people 
in attendance. 
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Producer outreach
To effectively advocate for and represent barley farmers, 
Alberta Barley must first and foremost interact with and 
address the opinions and interests of its most valued 
stakeholders, farmers. Our participation, organization 
and support of multiple farmer-based events are critical 
in ensuring that we connect with our members. 

In November 2014, we participated in the annual 
Agri-Trade Exposition in Red Deer. In conjunction with 
Agri-Trade, we also co-hosted the annual Alberta Crops 
Breakfast and partnered with ATB Financial for its 
Science of the Six-Pack program. 

Throughout the year, Alberta Barley worked with 
the Alberta Wheat Commission, the Alberta Canola 
Producers Commission, the Alberta Pulse Growers 
Commission and the Alberta Seed Growers’ Association 
to organize FarmTech 2015. In conjunction with 
the event, we hosted a special “Barley Power Hour” 
presentation, which featured discussion about the 
proposed changes to the Canada Grain Act, as outlined 
in Bill C-48. Government relations and policy manager 
Erin Gowriluk facilitated this interactive feedback session.

In February and March, our staff travelled across Alberta 
to take part in the Lethbridge Ag Expo and the Peace 
Country Classic Agri-Show in Grande Prairie. These 
agriculture-focused trade shows provide Alberta Barley 
with a great opportunity to meet with producers from 
across the province. 

Education services
Alberta Barley continued to actively support several 
important educational initiatives in FY 2015, including 
City Slickers in Stony Plain and Aggie Days in Calgary 
and Lethbridge. Through these events, we were able to 
communicate the value of agriculture to young people 
and tell the fascinating story of the world’s oldest 
domestic grain.

Alberta Barley is also on the steering committee for the 
Classroom Agriculture Program and provides volunteers 
to present to approximately 22,500 grade four students 
in 950 classrooms throughout the province. Every 
year, from March to May, volunteers host an hour-long 
presentation to discuss the agriculture industry, the 
jobs it creates in Alberta and how agriculture affects the 
students themselves. 
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Overview
Finance and check-off management continued to 
provide the foundation for Alberta Barley’s work in the 
priority areas of research, market development, policy 
and communications in FY 2015. The following are some 
of the highlights for the finance and human resources 
department over the past year.

Finance committee
The members of the finance committee maintained their 
commitment to financial accountability and ensured 
that standards were established and upheld for the 
financial practices of Alberta Barley. The members of 

the committee include committee chair and region four 
director Bernie Klammer, region one delegate Greg 
Stamp, and chief financial officer and director of human 
resources Syeda Khurram as the staff lead. 

Audit 
The FY 2015 audit for Alberta Barley, the Barley 
Council of Canada, the Western Wheat and Barley 
Check-off (WWBC) program and the GrainsWest 
Publications Society was completed successfully. Our 
financial team also continued to actively support the 
Alberta Wheat Commission.

FINANCE &  
HUMAN RESOURCES
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Also known as the Western Canadian Deduction

As of Oct. 1, 2014, the provincial barley check-off, 
provincial wheat check-off, and Western Wheat and 
Barley Check-off (WWBC) levy collection operations 
were moved in house. This decision was made to 
streamline the collections and refund process. Overall, 
this simplified process will save on administration costs 
and put more farmer dollars towards research and 
market development.

Alberta Barley has been administering a check-off for 
24 years and already deals with producers directly 
regarding refunds, remittances and related inquiries. We 
have proved that we can handle this responsibility, and 
we have assumed these additional responsibilities in a 
smooth and professional manner.

The finance and check-off management department 
assumed responsibility for Agriculture and Agri-Food 
Canada’s WWBC program in FY 2012. Administered by 
Alberta Barley per the Regulations Respecting Research, 
Market Development and Technical Assistance (Wheat 
and Barley), part of the Canada Grain Act, the deduction 
funds three recipient groups identified by the federal 
government: the Canadian International Grains Institute, 
the Canadian Malting Barley Technical Centre and the 
Western Grains Research Foundation. Collected at a 
rate of $0.48 per tonne of wheat and $0.56 per tonne 
of barley ($0.04 per tonne of barley sold in Alberta), 
the deduction is used to fund research into new 
varieties, as well as marketing and technical assistance 
opportunities—giving wheat and barley farmers a 
competitive edge in the global marketplace.

Though the WWBC is deducted at point of sale, it is 
refundable. All refund requests are due by the end of 
July and are managed by departmental staff. The first 
three years of the program have run smoothly and 
efficiently, and we have operated the program under the 
allocated administrative fees.

Refund requests
The refund rate for FY 2015 was 5.3 per cent, which met 
our goal to maintain a rate between four and six per 
cent. This demonstrates the excellent communication 
we have had with producers and grain dealers, and the 
recognition of the value that the investment of these 
funds provides to farmers. 

Human resources
In FY 2015, we completed the Alberta Barley Employee 
Handbook. It was distributed to staff at an informational 
workshop on Jan. 16, 2015. This handbook features our 
operational policies as well as information regarding our 
day-to-day operations. This handbook will help us to 
maintain our positive organizational culture. 

Alberta Barley also held a joint team-building session 
with the Alberta Wheat Commission at the end of April. 
The session was built around the desire to communicate 
more effectively, and to build trust and credibility, in the 
spirit of being “better together.”

Alberta Barley is committed to continued improvement 
of our operations, policies and governance structure. 
Based on the suggestion of the board, Alberta Barley 
has created a whistleblower policy. This policy ensures 
that board members and staff meet Alberta Barley’s 
expectations regarding business and personal conduct. 
This policy was approved on July 29, 2015, following a 
board of directors meeting. 

As well, Alberta Barley developed evaluation review 
templates to measure board effectiveness within the 
board of directors’ governance structure. This was also 
approved at the July 29, 2015, board meeting.
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FINANCIAL STATEMENTS

Management’s Responsibility

To the Members of Alberta Barley Commission:

Management is responsible for the preparation and presentation of the accompanying financial statements, in-
cluding responsibility for significant accounting judgments and estimates in accordance with Canadian account-
ing standards for not for profit organizations and ensuring that all information in the annual report is consistent 
with the statements. This responsibility includes selecting appropriate accounting principles and methods, and 
making decisions affecting the measurement of transactions in which objective judgment is required.

In discharging its responsibilities for the integrity and fairness of the financial statements, management designs 
and maintains the necessary accounting systems and related internal controls to provide reasonable assurance 
that transactions are authorized, assets are safeguarded and financial records are properly maintained to pro-
vide reliable information for the preparation of financial statements.

The Board of Directors is composed entirely of Directors who are neither management nor employees of the 
Commission. The Board is responsible for overseeing management in the performance of its financial reporting 
responsibilities, and for approving the financial information included in the annual report. The Board fulfils these 
responsibilities by reviewing the financial information prepared by management and discussing relevant mat-
ters with management. The Board is also responsible for recommending the appointment of the Commission’s 
external auditors.

MNP LLP is appointed by the members to audit the financial statements and report directly to them; their report 
follows. The external auditors have full and free access to, and meet periodically and separately with, both the 
Board and management to discuss their audit findings.

October 19, 2015

The accompanying notes are an integral part of these financial statements

1

Approved on behalf of the Board

Statement of Financial Position
For the year ended July 31,

Notes 2014 2013 2014 2013 2014 2013

Assets
Current

Cash 545,882 359,702 - - 545,882 359,702

Restricted cash 4,366 113,050 4,366 113,050

Restricted cash - Western Canadian Deduction 17 - - 2,673,789 2,030,527 2,673,789 2,030,527

Short-term investments 5 - 306,960 - - - 306,960

Accounts receivable 6 519,868 492,121 277,571 - 797,439 492,121

Prepaid expenses 7 73,038 75,756 - - 73,038 75,756

1,138,788 1,234,539 2,955,726 2,143,577 4,094,514 3,378,116

184,4918 121,885 74,392 82,657 268,873 204,542

421,338,15 1,745,329 - - 1,833,124 1,745,329

3,166,393 3,101,753 3,030,118 2,226,234 6,196,511 5,327,987

Liabilities
Current

Accounts payable and accruals 582,234 178,383 - - 582,234 178,383

Grant commitment - - 92,336 223,702 92,336 223,702

Deferred revenue 10 1,440,927 1,107,247 - - 1,440,927 1,107,247

Deferred revenue - Shochu project - - 113,050 113,050 113,050 113,050

Deferred capital contributions - - 74,391 82,657 74,391 82,657

Funds held on behalf of Western Canadian Deduction 17 - - 2,673,789 2,030,527 2,673,789 2,030,527

2,023,161 1,285,630 2,953,566 2,449,936 4,976,727 3,735,566

Net Assets
Restricted 11 - - 76,552 (223,702) 76,552 (223,702)

Unrestricted 1,143,232 1,816,123 - - 1,143,232 1,816,123

1,143,232 1,816,123 76,552 (223,702) 1,219,784 1,592,421

3,166,393 3,101,753 3,030,118 2,226,234 6,196,511 5,327,987

21
31

Alberta Barley Commission

General Operating Fund Restricted Fund Total

Capital assets
Long-term investments

Commitments
Contingencies

Director
Jason Lenz
Vice-Chairman

Director
Mike Ammeter 
Chairman
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The accompanying notes are an integral part of these financial statements

1

Approved on behalf of the Board

Statement of Financial Position
For the year ended July 31,

Notes 2014 2013 2014 2013 2014 2013

Assets
Current

Cash 545,882 359,702 - - 545,882 359,702

Restricted cash 4,366 113,050 4,366 113,050

Restricted cash - Western Canadian Deduction 17 - - 2,673,789 2,030,527 2,673,789 2,030,527

Short-term investments 5 - 306,960 - - - 306,960

Accounts receivable 6 519,868 492,121 277,571 - 797,439 492,121

Prepaid expenses 7 73,038 75,756 - - 73,038 75,756

1,138,788 1,234,539 2,955,726 2,143,577 4,094,514 3,378,116

184,4918 121,885 74,392 82,657 268,873 204,542

421,338,15 1,745,329 - - 1,833,124 1,745,329

3,166,393 3,101,753 3,030,118 2,226,234 6,196,511 5,327,987

Liabilities
Current

Accounts payable and accruals 582,234 178,383 - - 582,234 178,383

Grant commitment - - 92,336 223,702 92,336 223,702

Deferred revenue 10 1,440,927 1,107,247 - - 1,440,927 1,107,247

Deferred revenue - Shochu project - - 113,050 113,050 113,050 113,050

Deferred capital contributions - - 74,391 82,657 74,391 82,657

Funds held on behalf of Western Canadian Deduction 17 - - 2,673,789 2,030,527 2,673,789 2,030,527

2,023,161 1,285,630 2,953,566 2,449,936 4,976,727 3,735,566

Net Assets
Restricted 11 - - 76,552 (223,702) 76,552 (223,702)

Unrestricted 1,143,232 1,816,123 - - 1,143,232 1,816,123

1,143,232 1,816,123 76,552 (223,702) 1,219,784 1,592,421

3,166,393 3,101,753 3,030,118 2,226,234 6,196,511 5,327,987

21
31

Alberta Barley Commission

General Operating Fund Restricted Fund Total

Capital assets
Long-term investments

Commitments
Contingencies

Director
Jason Lenz
Vice-Chairman

Director
Mike Ammeter 
Chairman

Independent Auditors’ Report 
 
To the Members of Alberta Barley Commission:

We have audited the accompanying financial 
statements of Alberta Barley Commission, which 
comprise the statement of financial position as at  
July 31, 2015, and the statements of operations, 
changes in net assets and cash flows for the year 
then ended, and a summary of significant accounting 
policies and other explanatory information.

Management’s Responsibility for the  
Financial Statements

Management is responsible for the preparation and 
fair presentation of these financial statements in 
accordance with Canadian accounting standards for 
not for profit organizations, and for such internal 
control as management determines is necessary to 
enable the preparation of financial statements that 
are free from material misstatement, whether due to 
fraud or error.

Auditors’ Responsibility

Our responsibility is to express an opinion on 
these financial statements based on our audit. We 
conducted our audit in accordance with Canadian 
generally accepted auditing standards. Those 
standards require that we comply with ethical 
requirements and plan and perform the audit 
to obtain reasonable assurance about whether 
the financial statements are free from material 
misstatement.

An audit involves performing procedures to obtain 
audit evidence about the amounts and disclosures 
in the financial statements. The procedures selected 
depend on the auditors’ judgment, including the 
assessment of the risks of material misstatement of 
the financial statements, whether due to fraud or 
error. In making those risk assessments, the auditor 
considers internal control relevant to the entity’s 
preparation and fair presentation of the financial 
statements in order to design audit procedures that 
are appropriate in the circumstances, but not for the 

purpose of expressing an opinion on the effectiveness 
of the entity’s internal control. An audit also includes 
evaluating the appropriateness of accounting policies 
used and the reasonableness of accounting estimates 
made by management, as well as evaluating the 
overall presentation of the financial statements.

We believe that the audit evidence we have obtained 
is sufficient and appropriate to provide a basis for our 
qualified audit opinion.

Basis for Qualified Opinion

In common with many similar organizations, the 
Commission derives revenue through “check off” fees 
received from barley producers, the completeness of 
which could not be satisfactorily verified during our 
audit. Accordingly, our verification of these revenues 
and related accounts receivables and deferred 
revenue was limited to the amounts recorded in 
the Commission’s records and we were unable 
to determine whether any adjustments might be 
necessary to check-off revenues, excess of revenues 
over expenses, assets and net assets.

Qualified Opinion

In our opinion, except for the possible effects of the 
matter described in the Basis for Qualified Opinion 
paragraph, the financial statements present fairly in 
all material respects the financial position of Alberta 
Barley Commission as at July 31, 2015, and the results 
of its operations and its cash flows for the year then 
ended in accordance with Canadian accounting 
standards for not for profit organizations.

October 19, 2015 
Calgary, Alberta

Chartered Accountants

1500, 640   5th Avenue SW, Calgary, Alberta, T2P 3G4, Phone: (403) 263 3385, 1 (877) 500 0792
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The accompanying notes are an integral part of these financial statements

Statement of Financial Position – For the year ended July 31 Statement of Financial Position
For the year ended July 31,

Notes 2015 2014 2015 2014 2015 2014
Assets
Current

Cash 823,955 545,882 - - 823,955 545,882
Restricted cash - - 4,368 4,366 4,368 4,366
Restricted cash - Western Canadian Deduction 14 - - 2,501,727 2,673,789 2,501,727 2,673,789
Short-term investments 4 330,292 - - - 330,292 -
Accounts receivable 5 764,954 519,868 446,439 277,571 1,211,393 797,439
Prepaid expenses 64,045 73,038 - - 64,045 73,038

1,983,246 1,138,788 2,952,534 2,955,726 4,935,780 4,094,514

Capital assets 6 170,670 194,481 66,952 74,392 237,622 268,873
Long-term investments 4 1,564,552 1,833,124 - - 1,564,552 1,833,124

3,718,468 3,166,393 3,019,486 3,030,118 6,737,954 6,196,511

Liabilities
Current

Accounts payable and accruals 1,193,136 582,234 - - 1,193,136 582,234
Grant commitments 7 - - 162,358 92,336 162,358 92,336
Deferred revenue 8 1,214,614 1,440,927 - - 1,214,614 1,440,927
Deferred revenue - Shochu project - - 46,753 113,050 46,753 113,050
Deferred capital contributions 9 - - 66,952 74,391 66,952 74,391
Funds held on behalf of Western Canadian Deduction 14 - - 2,501,727 2,673,789 2,501,727 2,673,789

2,407,750 2,023,161 2,777,790 2,953,566 5,185,540 4,976,727

Net Assets
Restricted - - 241,696 76,552 241,696 76,552
Unrestricted 1,310,718 1,143,232 1,310,718 1,143,232

1,310,718 1,143,232 241,696 76,552 1,552,414 1,219,784

3,718,468 3,166,393 3,019,486 3,030,118 6,737,954 6,196,511

Commitments 11
Contingencies 12

Alberta Barley Commission

General Operating Fund Restricted Fund Total

- -

Approved on behalf of the Board
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The accompanying notes are an integral part of these financial statements

Statement of Operations – For the year ended July 31

ANNUAL REPORT 2015

Alberta Barley Commission
Statement of Operations

Notes 2015 2014 2015 2014 2015 2014

Revenue
Check-off fee revenue 8 2,805,016 2,721,345 - - 2,805,016 2,721,345
Check-off refunds 8 (150,788) (140,061) - - (150,788) (140,061)
Western Canadian Deduction administrative fees 14 701,501 645,835 - - 701,501 645,835
Shochu project revenue 3 - - 131,247 200,987 131,247 200,987
AgriMarketing Program revenue 107,175 - - - 107,175 -
AgriInnovation Program revenue 1,297,154 761,401 - - 1,297,154 761,401
Feed grains revenue 80,000 81,000 - - 80,000 81,000
GrainsWest revenue 250 20,211 - - 250 20,211
Sponsorships 34,000 22,100 - - 34,000 22,100
Newsletter advertising - 1,875 - - - 1,875
Recognition of deferred revenue 3 - 68,796 131,895 - 131,895 68,796
Miscellaneous income 23,484 425 - - 23,484 425

4,897,792 4,182,927 263,142 200,987 5,160,934 4,383,914

Operating Expenses
Salaries, benefits, and contractors 692,471 764,081 - - 692,471 764,081
Research expenses 347,643 395,850 50,000 100,000 397,643 495,850
Western Canadian Deduction expenses 14 423,532 511,157 - - 423,532 511,157
Market development expenses 113,456 193,892 - - 113,456 193,892
General and administrative 419,633 461,694 - - 419,633 461,694
Communication/Government relations 106,117 236,040 - - 106,117 236,040
Shochu project expenses 3 - - 151,247 259,706 151,247 259,706
Marketing and events 308,658 250,332 22,153 59,975 330,811 310,307
Policy development expenses 133,150 136,074 - - 133,150 136,074
Directors fees and expenses 77,423 73,045 - - 77,423 73,045
Professional fees - lawsuit 12 - - 17,759 33,633 17,759 33,633
Staffing and recruiting 34,058 4,224 - - 34,058 4,224
Agriculture Marketing Program expenses 207,175 100,000 33,334 71,640 240,509 171,640
Agriculture Innovative Program expenses 1,429,185 888,566 - - 1,429,185 888,566
GrainsWest expenses 133,032 109,542 - - 133,032 109,542

4,425,533 4,124,497 274,493 524,954 4,700,026 4,649,451

Excess (deficiency) of revenue over expenses before other items 472,259 58,430 (11,351) (323,967) 460,908 (265,537)

Other items
Interest income 44,999 59,718 - - 44,999 59,718
Gain on investments 16,723 25,366 - - 16,723 25,366
Loss on disposal of capital assets - (2,184) - - - (2,184)
Barley Council of Canada contribution 10 - - (190,000) (190,000) (190,000) (190,000)

61,722 82,900 (190,000) (190,000) (128,278) (107,100)

Excess (deficiency) of revenue over expenses 533,981 141,330 (201,351) (513,967) 332,630 (372,637)

General Operating Fund Restricted Fund Total
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The accompanying notes are an integral part of these financial statements 
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Alberta Barley Commission 
Statement of Changes in Net Assets 

For the year ended July 31, 
   

   Unrestricted Restricted  2015    
   
Net assets, beginning of year      1,143,232 76,552 1,219,784   

Excess (deficiency) of revenue over expenses   533,981 (201,351) 332,630   

Transfer to restricted funds    (366,495) 366,495 -   

        

Net assets, end of year    3,000  1,310,718 241,696 1,552,414   
   

   
  

        

   Unrestricted Restricted 2014   
        
Net assets, beginning of year     1,816,123  (223,702)   1,592,421    

Excess (deficiency) of revenue over expenses   141,330 (513,967) (372,637)   

Transfer to restricted funds    (814,221) 814,221 -   

   

Net assets, end of year    000  1,143,232 76,552 1,219,784   
   

 
	    

Statement of Changes in Net Assets

The accompanying notes are an integral part of these financial statements
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The accompanying notes are an integral part of these financial statements 
 

4 
 

Alberta Barley Commission 
Statement of Cash Flows 

For the year ended July 31, 2015 
 

   2015   2014  
 
Cash provided by (used for) the following activities      
Operating    

Excess (deficiency) of revenue over expenses  332,630 (372,637) 
Gain on investments  (16,723) (25,366) 
Amortization of capital assets  48,388 49,116 
Amortization of deferred capital contributions  (7,439) (8,266) 

 
     356,856 (357,153) 

Changes in working capital accounts      
Accounts receivable  (413,954) (305,318) 
Prepaid expenses  8,993 2,718 
Accounts payable and accruals  610,902 403,851 
Grant commitment  70,022 (131,366) 
Deferred revenue  (226,313) 333,680 
Deferred revenue- Shochu project  (66,297) - 

 
     340,209  (53,588)  
 
Investing       

Purchase of capital assets     (17,137) (113,447) 
Purchase of investments     (44,997) (381,521) 
Proceeds on sale of investments     - 626,052 

 
     (62,134)  131,084  
 
Increase in cash    278,075 77,496 
Cash, beginning of year     550,248 472,752 
 
Cash, end of year     828,323      550,248 
 
Cash is composed of:    
  Cash  823,955 545,882 
  Restricted cash  4,368 4,366 
    
   828,323  550,248 

 

	  

Statement of Cash Flows

The accompanying notes are an integral part of these financial statements
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1.  Incorporation and nature  
of the organization

The Alberta Barley Commission (the “Commission”) is 
a non profit, producer funded commission formed on 
August 1, 1991 under the Province of Alberta’s Marketing 
for Agricultural Products Act. It is registered as a not for 
profit organization and, thus, is exempt from income 
taxes under 149(1)(l) of the Income Tax Act (“the Act”). In 
order to maintain its status as a registered not for profit 
organization under the Act, the Commission must meet 
certain requirements within the Act. In the opinion of 
management these requirements have been met.
The Commission’s mandate is to give Alberta barley 
producers an organization for developing new markets 
and products for barley and for influencing the direction 
of research dedicated to barley production.

2.  Significant accounting policies

The financial statements have been prepared in 
accordance with Canadian accounting standards for 
not for profit organizations and include the following 
significant accounting policies:

Revenue recognition 
The Commission uses the deferral method of accounting 
for contributions. Restricted contributions related to 
grants are recognized as revenue in the year in which 
the related expenses are incurred. All other restricted 
contributions are recognized as revenue of the 
Restricted Fund. 

Unrestricted contributions are recognized as revenue of 
the Unrestricted Fund in the year received or receivable 
if the amount to be received can be reasonably 
estimated and collection is reasonably assured.
Unrestricted investment income is recognized as 
revenue in the Unrestricted Fund when earned. 

Financial instruments 
The Commission recognizes its financial instruments 
when the Commission becomes party to the contractual 
provisions of the financial instrument. All financial 
instruments are initially recorded at their fair value, 
including financial assets and liabilities originated and 
issued in a related party transaction with management. 
Financial assets and liabilities originated and issued in all 
other related party transactions are initially measured at 

their carrying or exchange amount in accordance with 
CPA Handbook Section 3840 Related Party Transactions.
At initial recognition, the Commission may irrevocably 
elect to subsequently measure any financial instrument 
at fair value.  The Commission has not made such an 
election during the year. 

The Commission’s financial assets and liabilities are 
subsequently measured at amortized cost.
 
Financial asset impairment
The Commission assesses impairment of all its 
financial assets measured at cost or amortized cost. An 
impairment of financial assets carried at amortized cost 
is recognized in the excess of revenue over expenses 
when the asset’s carrying amount exceeds the present 
value of estimated future cash flows discounted at the 
current market rate of return for a similar financial asset.

The Commission reverses impairment losses on financial 
assets when there is a decrease in impairment and 
the decrease can be objectively related to an event 
occurring after the impairment loss was recognized. 
Where an impairment charge is subsequently reversed, 
the carrying amount of the financial asset is increased 
to the revised recoverable amount to the extent that it 
does not exceed the carrying amount that would have 
been determined had no impairment charge been 
recognized in previous periods. The amount of the 
reversal is recognized in the excess of revenue over 
expenses in the year the reversal occurs.

Capital assets  
Purchased capital assets are recorded at cost. 
Contributed capital assets are recorded at fair value at 
the date of contribution if fair value can be reasonably 
determined.

Amortization is provided using the following methods at 
rates intended to amortize the cost of assets over their 
estimated useful lives. 

Method Rate

Computer equipment declining balance 20 %

Equipment for Shochu 
project

straight line 10 yrs   

Furniture and fixtures declining balance 20 %

Promotional equipment declining balance 33 %
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Deferred contributions  
related to capital assets 
Deferred contributions related to capital assets represent 
the unamortized portion of contributed capital assets 
and restricted contributions that were used to purchase 
the Commission’s capital assets related to the Shochu 
project. Recognition of these amounts as revenue is 
deferred to periods when the related capital assets are 
amortized.

Measurement uncertainty  
(use of estimates)   
The preparation of financial statements in conformity 
with Canadian accounting standards for not for profit 
organizations requires management to make estimates 
and assumptions that affect the reported amounts of 
assets and liabilities and disclosure of contingent assets 
and liabilities at the date of the financial statements, and 
the reported amounts of revenues and expenses during 
the reporting year. 

Accounts receivable are stated after evaluation as to their 
collectability and an appropriate allowance for doubtful 
accounts is provided where considered necessary. 
Amortization is based on the estimated useful lives of 
capital assets.

These estimates and assumptions are reviewed 
periodically and, as adjustments become necessary they 
are reported in excess of revenues and expenses in the 
years in which they become known. 

3. Shochu Project

The Shochu Barley Commercialization project (“Shochu 
project”) is funded by the Alberta Barley Commission, 
Agriculture Food Council of Alberta, Agriculture Council of 
Saskatchewan and others. The purpose of this project is 
to develop a value chain with key farmers to supply this 
premium barley market with “Grown in Alberta” Shochu 
barley which consistently meets Shochu specifications for 
the end user. 

As the funds received by the Commission were solely for 
this project, any funds not spent were segregated and 
reported as deferred revenue. When the appropriate 
expenditure is made, the corresponding amount is 
recognized as revenue in the same year in which the 
expense is made. Funding received for capital asset 
purchases is recorded as deferred capital contributions 
and amortized on the same basis as the related cost. 

During the year ended July 31, 2015 amortization on 
deferred capital contributions of $7,439 (2014 - $8,266). 

The remaining funds for this project are held in a 
separate bank account and the use of this cash is 
considered to be restricted in that it can only be used 
for this project. The Shochu project completion date 
is March 31, 2016, all deferred revenue relating to this 
project remains deferred pending agreement for its use. 
During the year ended July 31, 2015 $11,406 from Phase 
1 and $113,050 from Phase 2 of the Shochu project was 
removed from deferred Shochu revenue and recorded as 
revenue, as there is no longer expenses being incurred 
related to these completed phases of the Shochu project.

4. Investments

Investments include corporate bonds with yields to 
maturity between 2.33% and 6.15% (2014   2.33% and 
6.15%) and maturity dates between September 22, 2015 
and June 18, 2019 (2014 – September 22, 2015 and June 
18, 2019). Investments are stated at their market value. It 
is the intention of the Board to hold all investments until 
maturity. Investments maturing within the next fiscal year 
have been reclassified as short term investments.

5. Accounts receivable 

2015 2014

Check off fees receivable 279,065 247,249

Agri-Marketing Program 9,764 100,106

Agri-Innovative Program 436,675 177,465

Western Canadian Deduction 191,347 82,778

Alberta Wheat Commission 63,426 42,163

Barley Council of Canada 131,812 25,843

Other receivables 99,304 121,835

1,211,393 797,439
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6. Capital assets 

2015 2014

Cost 
Accumulated 
amortization

Net book 
value

Net book 
value

Computer equipment 162,342 90,219 72,123 74,519

Equipment for Shochu Project 98,791 31,839 66,952 74,392

Furniture and fixtures 173,664 81,325 92,339 115,423

Promotional equipment 23,985 17,777 6,208 4,539

458,782 221,160 237,622 268,873

Amortization expenses of $48,388 (2014 - $49,116) is included in general and administrative expenses.

7. Grant commitments

When funding for a research grant is approved by 
the Commission, the full amount is recorded as an 
expense in operating expenses and accrued as a liability. 
Expenditures related to grants are then charged as a 
reduction to the grant liability. The amount shown as 
grants payable is the amount of funding allotted to 
various programs that is yet to be spent. The funds 
to cover these liabilities are in the Commission’s cash, 
short-term investments and long-term investments 
accounts.accounts.

8. Deferred revenue 

The Commission receives revenues in the form of 
check off per tonne when barley is delivered. The 
buyer of the barley then remits this check off fee to 
the Commission. As the Commission relies only on the 
buyers’ remittances, the Commission cannot accurately 
determine its revenue until collected.

To estimate check off fees receivable, the Commission 
examines the remittances received early in the next 
year and determines which remittances are for barley 
purchased in the current year. This amount is then 
recorded as check off fees receivable.

As there is no reliable cost effective method of 
reasonably determining the amounts of additional 
remittances receivable, they are not recorded in these 
statements.

Check off fees received are recorded as deferred 
revenue until the charge is no longer eligible to be 
refunded to the producer after the six month period of 
eligibility. Accordingly, these statements recognize as 
income only those fees received not eligible for refund. 
Fees that are still eligible for refund are recorded as 
deferred revenue.

9.  Deferred contributions  
related to capital assets 

Deferred capital contributions consist of the 
unamortized amount of contributions received for the 
purchase of capital assets. Recognition of these amounts 
as revenue is deferred to periods when the related 
capital assets are amortized. Changes in deferred capital 
contributions are as follows:

2015 2014
Balance, beginning of year 74,391 82,657

Less: Amounts recognized as 
revenue during the year

(7,439) (8,266)

Balance, end of year 66,952 74,391
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10.  Related party transactions

Included in expenses in the statement of operations is 
$190,000 (2014 - $190,000) to Barley Council of Canada.

As at July 31, 2015, the Commission has $131,812 (2014 
- $25,843) due from Barley Council of Canada included in 
accounts receivable.

11. Commitments

On September 1, 2014, the Commission occupied a 
leased premises subject to minimum annual lease 
payments until the termination of the contract of August 
31, 2020. The lease agreement is a joint agreement with 
the Alberta Wheat Commission which is responsible for 
one-half of the below payments:

2016 143,083

2017 160,542

2018 162,000

2019 162,000

2020 162,000

Thereafter, to August 31, 2020 22,500

812,125

12. Contingencies

The Company is involved in a legal claim associated with 
the normal course of operations. The lawsuit remains 
at an early stage, and as litigation is subject to many 
uncertainties, it is not possible to predict the ultimate 
outcome of the lawsuit or to estimate the gain, if any, 
which may result. 

13. Financial instruments

The Commission, as part of its operations, carries a 
number of financial instruments. It is management’s 
opinion that the Commission is not exposed to significant 
interest rates, currency, credit, liquidity or other price 
risks arising from these financial instruments except as 
otherwise disclosed.

14. Western Canadian Deduction

Effective August 1, 2012, the Commission was charged 
with the responsibility for administering the Western 
Canadian Deduction, a levy charged on wheat and barley 
sold in Alberta, Manitoba, northern British Columbia, 
and Saskatchewan. The levy is to be distributed to 
recipient organizations, which are to be identified 
under a Memorandum of Understanding with the 
Government of Canada. In order to compensate the 
Commission for costs associated with administering 
the levy, the Commission earns a 5% administration 
fee, which for the year ended July 31, 2015 amounted 
to $701,501, (2014 - $645,835). In order to administer 
the levy, the Commission operated separate bank 
accounts for the sole purpose of handling the receipts 
and disbursements as well as maintaining a guaranteed 
investment certificate. As July 31, 2015, these accounts 
had a balance of $2,501,727, (2014 - $2,673,789). During 
the year-ended July 31, 2015, the Commission expensed 
$423,532, (2014 - $511,157) of costs associated with the 
administration of the fund; included in this amount are 
salaries and benefits of $246,720 (2014 - $176,536).
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