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CATTLE | FEED

Alberta feedlot’s ‘buy local’ motto provides grain sellers with pricing options

BY BARBARA DUCKWORTH
CALGARY BUREAL

BANFF, Alta. — It takes 225,000
tonnes of barley per year to feed the
100,000 cattle at Western Feedlots’
threelocations in southern Alberta.

Even with that kind of need, the
company still prefers to deal directly
withlocal barley producers, said Jay

Burrows, manager of commodity
trading at Western Feedlots.

“We still have a strong preference
for grower direct procurement to
identify the characteristics in barley

and being to able drive that out to the
marketand have the grower supplyus
with the product we need,” Burrows
T L Alberta Barley Comi
annualmeetingDec. 11.
Heisresponsiblefor grain procure-

ment, quality control and logistics at
High River; Alta.

About 90 percent of the company’s
barley purchases are direct deals
with farmers, mostlyin the Red Deer,

Drumbheller and Calgaryareas.
About 75 percent of the barley
boughtis two rowfeed.
Sellers can accept standard trade

contracts or sign on to the Western
grid prem'ium which offers a variety
of pricing options. :

All deliveries areprobed and tested
to assess plumpness and waste per-
centage. Payment is made aweek
after delivery. Price dlscounis start
when the mgisture contentis greate,r;
than 15,3 perceiit orwhex barley
bushel weightfallsbelow47 pounds,

Burrowssaid the livestock industry
continuesto contractand some corn-
panies areu.nable to payfor dehvered
feed. .

Pro ducers should know theu' buy—

ersand insiston promptpayment.
“Itisgetting'to be more and more
importantto understand whom you
are supplying to. If you've a market
willing topaya plumpness premium
for barley, itis going to be against

your. bestinterests totryand puta 46
b bdrley intothatparticularmarket
hesdid. “Itis notinyourbestinterest
to put52 or51 1b. barley intoa 461b.
market” -

- He also suggested gettmg good all
-weather storage to capture price-
premiumsavailablein spring:

“Recent Statistics Canadafigures on

prairie barley production could
influence procurement strategies
and the prices beingoffered.

Statistics Canadareported thattotal
prairie barley production was down
20 percentin2009.

It was-down about 29 percent in
Albertawith harvestedacresdown 81
percentofthe 2008 harvest.

Saskatchewan harvested acres
were 85 percent and Manitoba 82
percent. Averageyields for Alberta
were down 14 percent this year. Sas-
katchewan and Manitoba were each
three percentbetter over 2008.
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